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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh gaya hidup, brand image, dan
word of mouth terhadap keputusan pembelian xiaomi smartphone. Penelitian ini
menggunakan metode penelitian kuantitatif. Populasi dan sampel dari penelitian
ini adalah mahasiswa di Purwokerto dari tiga universitas yaitu UMP, UNSOED,
IAIN, dengan jumlah sampel 180 responden yang trebagi rata dari tiga universitas
tersebut. Variabel penelitian ini yaitu variabel dependen yang terdiri dari satu
variabel, dan variabel independen yang terdiri dari 3 variabel. Metode analisis
data yang digunakan adalah uji instrumen data, uji asumsi klasik, uji analisis data.
Semua variabel independen berpengaruh simultan terhadap keputusan pembelian
xiaomi smartphone. Hasil uji t menunjukkan bahwa variabel gaya hidup, brand
image, dan word of mouth berpangaruh positif signifikan terhadap keputusan
pembelian xiaomi smartphone.

Kata kuci :Gaya Hidup, Brand Image, Word of Mouth, KeputusanPembelian.
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ANALYSIS OF INFLUENCE OF LIFESTYLE, BRAND IMAGE, AND
WORD OF MOUTH ON THE DECISION OF PURCHASING XIAOMI
SMARTPHONE
(To Students in Purwokerto)

Hana Fitriandhito®
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E-mail: fitriandhito@gmail,com

Arini Hidayah S.E, .M.si®
Faculty of Economy and Business
University of Muhammadiyah Purwokerto
E-mail: hidayaharini99@yahoo.co.id

ABSTRACT

This study aims to determine the effect of lifestyle, brand image, and word of
mouth on the purchasing decision of Xiaomi smartphone. This research uses
guantitative research methods. The population and sample from this study were
students in Purwokerto from three universities namely UMP, UNSOED, IAIN,
with a total sample of 180 respondents who were equally distributed from the
three universities. The variables of this study are the dependent variable consisting
of one variable, and the independent variable consisting of 3 variables. Data
analysis methods used are data instrument test, classical assumption test, data
analysis test. All independent variables simultaneously influence the purchase
decision of Xiaomi smartphone. T test results showed that lifestyle variables,
brand image, and word of mouth had a significant positive effect on Xiaomi
smartphone purchasing decisions.

Keywords: Lifestyle, Brand Image, Word of Mouth, Purchasing Decisions.
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