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ABSTRAK 

Tujuan penelitian ini untuk mengetahui pengaruh secara positif signifikan 

dan simultan variabel independen kualitas produk, citra merek, dan kualitas 

pelayanan terhadap variabel dependen kepuasan konsumen pada konsumen 

Rocket Chicken di Randudongkal. Populasi dalam penelitian ini adalah konsumen 

Rocket Chicken di Randudongkal, dengan jumlah sampel 115 responden. Teknik 

pengumpulan data yang digunakan dalam penelitian ini adalah purposive 

sampling dengan menggunakan analisis uji validitas dan uji reliabilitas, uji asumsi 

klasik, analisis regresi linier berganda, uji t dan uji F. Hasil analisis menunjukkan 

secara positif signifikan dan simultan variabel kualitas produk, citra merek, dan 

kualitas pelayanan berpengaruh positif signifikan terhadap kepuasan konsumen. 

Kata Kunci :Kualitas Produk, Citra Merek, Kualitas Pelayanan, dan 

Kepuasan Konsumen 
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THE INFLUENCE OF PRODUCT QUALITY, BRAND IMAGE, AND 

SERVICE QUALITY ON CONSUMER SATISFACTION WITH ROCKET 

CHICKEN CONSUMERS IN RANDUDONGKAL 
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Arini Hidayah
2 

Faculty of Economics and Business, Muhammadiyah University, Purwokerto, 

Indonesia 

 

ABSTRACT 

 The purpose of this study was to determine the effect of positive and 

significant simultaneous independent variables of product quality, brand image, 

and service quality on the dependent variable of customer satisfaction on Rocket 

Chicken Randudongkal , with a sample of 115 respondents. Data collection 

techniques used in this study were purposive sampling using validity and 

reliability test analysis, classic assumption test, multiple linear regression 

analysis, T test and F test. The results of the analysis showed significantly positive 

and simultaneous product quality, brand image, and service quality has a 

significant positive effect on customer satisfaction. 

 

Keywords: Product quality, brand image, sevice quality, and customer 

satisfaction 
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