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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh brand image, brand
awareness dan perceived quality terhadap brand equity serta dampaknya terhadap
consumer loyalty. Kuisioner digunakan sebagai alat pengumpulan data. Teknik
pengambilan sampel pada penelitian ini menggunakan purposive sampling dengan
jumlah sampel pada penelitian ini sebanyak 96 sampel anggota dengan beberapa
kriteria yang telah disyaratkan. Analisis data menggunakan Structural Equation
Modeling (SEM) dengan pendekatan partial least square. Hasil dari penelitian
mengungkapkan bahwa brand image dan perceived quality berpengaruh secara
positif dan signifikan terhadap brand equity. Brand image dan brand equity
berpengaruh secara positif dan signifikan terhadap consumer loyalty. Brand
awareness tidak berpengaruh secara positif dan tidak signifikan terhadap consumer
loyalty bahkan dikeluarkan dari model. Perceived quality tidak berpengaruh secara
positif dan tidak signifikan terhadap consumer loyalty.

Kata Kunci : brand image, brand awareness, perceived quality, brand equity,
consumer loyalty.
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ABSTRACT

This study aims to determine the effect of brand image, brand awareness
and perceived quality on brand equity and its impact on consumer loyalty.
Questionnaire was used as data gathering instrument. The sampling technique in
this study used purposive sampling with a total sample of 96 samples with several
predetermined criteria. Data analysis using Structural Equation Modeling (SEM)
with partial least square approach. The results of the study revealed that brand
image and perceived quality have a positive and significant effect on brand equity.
Brand image and brand equity have a positive and significant effect on consumer
loyalty. Brand awareness does not have a positive and significant effect on
customer loyalty and even is excluded from the model. Perceived quality does not
have a positive and significant effect on consumer loyalty.

Keywords: : brand image, brand awareness, perceived quality, brand equity,

consumer loyalty.
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