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MOTTO 

 

 

 

 

“Yesterday is history, tomorrow is mystery, today is a gift of God, which is 
why we call it present”  

 
“I believe in a way that somehow God always give more than just good”   
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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui pengaruh motivasi konsumen, kualitas 

pelayanan, sikap dan preferensi konsumen terhadap keputusan pembelian rumah 

makan Waroeng SS (Spesial Sambal) jalan Bank Purwokerto Barat. Jenis 

penelitian yang digunakan adalah penelitian kuantitatif. Teknik sampling yang 

digunakan adalah purposive sampling. Alat analisis yang digunakan adalah uji 

validitas, uji reliabilias, uji asumsi klasik terdiri dari uji normalitas, uji 

multikolinieritas, uji heteroskedastisitas dan analisis regresi linear berganda. Hasil 

penelitian ini menunjukkan bahwa motivasi konsumen berpengaruh positif dan 

signifian terhadap keputusan pembelian. Kualitas pelayanan berpengaruh positif 

dan signifikan terhadap keputusan pembelian. Sikap berpengaruh positif dan 

signifikan terhadap keputusan pembelian. Preferensi berpengaruh positif dan 

signifikan terhadap kepuasan pembelian. Secara simultan motivasi konsumen, 

kualitas pelayanan, sikap dan preferensi berpengaruh positif dan signifikan 

terhadap keputusan pembelian. 

 

Kata kunci :  Pengaruh Motivasi, Kualitas Pelayanan, Sikap, Preferensi dan 

Keputusan Pembelian. 
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ABSTRACT 

 

This study aims to determine the effect of consumer motivation, service quality, 

attitudes and preferences of consumers to the purchases decision in Waroeng SS 

restaurant (Sambal Special) Jl. Bank Purwokerto Barat. The type of research 

used is quantitative research. The sampling technique used is purposive sampling. 

Data analysis method used is validity test, reliability test, classical assumption 

test consist of normality test, multicolinierity test, heterokedasticity test and 

multiple linear regression analysis. The result of thia atudy indicate that 

consumermotivation has a positive and significant effect on purchasing decisions. 

Quality of service has a positive and significant impact on purchasing decisions. 

Preferences has a positive and significant impact on purchasing decisions. 

Simultaneously consumer motivation, service quality,attitude and preference have 

positive and significant effect to purchasing decisions. 

 

Keywords:  Motivation, Quality of Service, Attitude, Preference and 

Puurchase Decision. 
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