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PENGARUH KEPERCAYAAN, PERCEIVED QUALITY, PROMOSI
TERHADAP KEPUASAAN KONSUMEN KARTU PRABAYAR INDOSAT
IM3

DI PURWOKERTO

Delin Endrindasari*, M.Agung Miftahuddin®

ABSTRAK

Penelitian ini ditunjukan untuk menganalisis pengaruh Kkepercayaan,
perceived quality dan promosi terhadap kepuasaan konsumen kartu prabayar
Indosat IM3 di Purwokerto. Sampel dalam penelitian ini ditentukan dengan
metode Porposive Sampling berjumlah 97 responden. Berdasarkan analisis dengan
menggunakan regresi linier berganda dengan  uji t menunjukan bahwa
kepercayaan, perceived quality, promosi secara parsial berpengaruh terhadap
kepuasaan konsumen. Kkartu prabayar Indosat IM3. Sedangkan hasil uji F
menunjukkan bahwa kepercayaan, perceived quality, dan promosi berpengaruh
terhadap kepuasaan konsumen kartu prabayar Indosat IM3.

Kata kunci: kepercayaan, perceived quality, promosi, kepuasaan konsumen.
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INFLUENCE TRUST, PERCEIVED QUALITY, PROMOSI, TO
CONSUMER SATISFACTION PREPAID CARD IM3 IN PURWOKERTO

Delin Endrindasari*, M. Agung Miftahuddin®

ABSTRAK

This study was shown to analyze the influence of trust, perceived quality,
and promotion of consumer satisfaction of Indosat IM3 prepaid card in
Purwoketo. The sample-in this study was determined by a positive sampling
method totaling 97 respondets. Based on the analysis using multiple linear
regression with t test shows that trust, perceived gquality, promotion partially
affects consumer satisfaction Indosat IM3 prepaid card, while the F test results
show that trust, perceived quality, and promotion affect consumer satisfaction of
Indosat prepaid card IM3.

Kata kunci: Trust, Perceived quality, Promotion, Consumer satisfaction
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