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Kecamatan Sirampog Kabupaten Brebes” Dibawah Bimbingan Watemin, S.P., 

M.P dan Pujiati Utami, S.P., M.P 

 

RINGKASAN 

Tujuan dari penelitian ini adalah untuk mengetahui :  pola Saluran 

Pemasaran Kentang di Kecamatan Sirampog Kabupaten Brebes, margin 

pemasaran dan farmer Share dari setiap saluran pemasaran kentang,  penelitian ini 

menggunakan metode survey. Teknik pengambilan sampel petani kentang 

digunakan simple random sampling dengan jumlah responden 62 Petani kentang, 

sedangkan teknik pengambilan sampel lembaga pemasaran menggunakan metode 

sensus dan diperoleh sebanyak 26 pedagang, yang terdiri dari 13 pedagang 

pengepul, 4 pedagang besar dan 9 pedagang pengecer. Pengumpulan data 

menggunakan wawancara, observasi dan dokumentasi. Metode analisis data 

menggunakan metode deskriptif, analisis margin pemasaran dan farmer Share.  

Dari hasil penelitian dapat disimpulkan bahwa pemasaran kentang di 

Kecamatan Sirampog Kabupaten Brebes terdapat dua pola saluran pemasaran, 

yaitu Petani – Pedagang Besar – Pengecer – Konsumen, dan Petani – Pedagang 

Pengepul - Pedagang Besar – Pengecer – Konsumen. Margin pemasaran yang 

terbesar terdapat pada pola saluran II yaitu sebesar Rp 3.000/Kg dan Farmer 

Share sebesar 71,4% untuk pola saluran pemasaran kentang I serta 60% untuk 

pola pola saluran pemasaran kentang II. Saluran pemasaran yang paling efisien 

untuk pola saluran kentang di Kecamatan Sirampog Kabupaten Brebes adalah 

saluran pemasaran I Petani – Pedagang Besar – Pengecer – Konsumen karena 

memberikan margin pemasaran dan farmer share 28,5% dan 71,4%. 

 

 

Kata  kunci: kentanng, saluran pemasaran, margin pemasaran, farmer Share 
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Akhmad Khapidin 1504010012 (2019) “The Analysis Of Potato Marketing In 

Sirampog Sub-District, Brebes Regency” under guidance of Watemin, S.P., 

M.P dan Pujiati Utami, S.P., M.P 

 

ABSTRACT 

This research aimed to investigate the pattern of potato marketing channel in 

Sirampog Sub-district Brebes Regency and the margin of marketing and farmer 

Share in each marketing channel. This research applied the survey method. The 

simple random sampling technique was used in this research and it was chosen 62  

respondents of potato farmers. The census technique was used and it was chosen 

26 sellers, consisted of 13 merchants, 4 wholesalers, and 9 retailers. The data were 

collected through interviews, observations, and documentation. The data were 

analyzed using the descriptive method, marketing margin analysis, and farmer 

Share. Based on the results of the research, it could be concluded that potato 

marketing in Sirampog Sub-district Brebes Regency had two marketing channel 

patterns, namely farmers wholesalers retailers customers and farmers merchants 

wholesalers retailers customers. The biggest marketing margin was in channel II 

which was Rp 3,000/Kg. Farmer share in marketing channel I was 71.4% and in 

the marketing channel II was 60%. The most efficient marketing channel for the 

potato distribution in Sirampog Sub-district Brebes Regency was marketing 

channel I, which was farmers wholesalers retailers customers because it gave 

marketing margin and farmer share as much as 28.5% and 71.4%. 

Keywords: potato, marketing channel, marketing margin, farmer share
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