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ABSTRAK

Tujuan dari penelitian ini adalah untuk Menguji dan menjelaskan secara
rinci pengaruh nilai pelanggan, experiential marketing, dan rasa kepercayaan
berpengaruh secara simultan terhadap kepuasan pelanggan Winner Premiere Hotel
di Pemalang.Subjek penelitian ini adalah Pelanggan yang menginap di Winner
Premiere Hotel di Pemalang menggunakan 100 sampel responden dengan kriteria
responden yang sudah menginap minimal dua kali di Winner Premiere Hotel di
Pemalang.Teknik pengujian dalam penelitian ini yaitu uji instrumen, uji asumsi
klasik, analisis regresi linier berganda dan uji kecocokan model,uji statistik t,uji
chi-square. Hasil analisis menunjukan bahwa seluruh variabel bebas berpengaruh
signifikan terhadap kepuasan pelanggan dengan variabilitas 82,5%, kemudian
secara parsial nilai pelanggan, experiential marketing,, kepercayaan berpengaruh
terhadap kepuasan pelanggan.

Kata Kunci : Nilai pelanggan,Experiential marketing, Kepercayaan,
Kepuasan pelanggan



ANALYSIS OF EFFECT OF CUSTOMER VALUE, EXPERIENTIAL
MARKETING AND TRUST TO CUSTOMER SATISFACTION
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ABSTRACK

The purpose of this study is to examine and explain in detail the influence
of customer value, experiential marketing, and sense of trust simultaneously affect
customer satisfaction Premiere Hotel Winner in Pemalang. The subject of this
research is the customer who stays at the Premiere Hotel Winner in Pemalang
using 100 samples of respondents with the criteria of respondents who have
stayed at least twice at the Premiere Hotel Winner in Pemalang. The testing
techniques in this study are instrument testing, classical assumption test, multiple
linear regression analysis and model suitability test, t statistical test, chi-square
test. The results of the analysis show that all independent variables have a
significant effect on customer satisfaction with a variability of 82.5%, then
partially customer value, experiential marketing, trust have an effect to customer
satisfaction.

Keywords: Customer value, Experiential marketing, Trust, Customer
satisfaction
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