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PERCEIVED QUALITY, BRAND IMAGE DAN BRAND TRUST SEBAGAI
PENENTU BREND LOYALTY

(studi pada konsumen sabun Lux di kota Purwokerto)

Monica Ayu Rimadani

M. Agung Miftahuddin

ABSTRAK

Penelitian ini bertujuan untuk menguji pengaruh perceived quality, brand
image dan brand trust terhadap brend loyalty (studi pada konsumen sabun Lux di
kota Purwokerto). Penelitian ini dilakukan di kota Purwokerto dengan jumlah
sampel 118 responden yang diambil dengan teknik purposive sampling.
Berdasarkan analisis yang dilakukan dengan regresi linier berganda
mengidikasikan bahwa perceived quality dan brand trust secara parsial
berpengaruh positif dan signifikan terhadap brand loyalty konsumen sabun Lux di
kota Purwokerto. Selain itu diketahui brand image berpengaruh negative dan
signifikan terhadap brand loyalty pada konsumen sabun Lux di kota Purwokerto.

Kata kunci : perceived quality, brand image, brand trust, dan brand loyalty.
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PERCEIVED QUALITY, BRAND IMAGE, AND BRAND TRUST
AS DETERMINATION OF BRAND LOYALTY

(Study consumers Lux soap in Purwokerto)

Monica Ayu Rimadani

M. Agung Miftahuddin

ABSTRACK

This research aimed to find out the perceived quality, brand image
and brand trust as determination of brand loyalty (study consumers
Lux soap in Purwokerto city. The research was conducted in
Purwokerto the number of sample 118 respondents taken by purposive
sampling technique. Based on the analysis carried out with multiple
linier regression indicates that perceived quality and brand trust
partially positive and significant effect on brand loyalty consumer of
Lux in Purwokerto besides that, it is know that brand image has a
negative and not significant effect on brand loyalty for consumer of
Lux in Purwokerto.

Keyword: perceived quality, brand image, brand trust and brand
loyalty
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