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ABSTRAK 

 
Tujuan penelitian ini adalah untuk menganalisis pengaruh store 

atmosphere, keragaman produk, dan kualitas pelayanan terhadap keputusan 
pembelian. Penelitian ini menggunakan metode survei dimana datanya diperoleh 
melalui kuesioner yang di sebarkan kepada 96 responden. Sampel di ambil 
dengan menggunakan metode purposive sampling yakni sampel ditentukan 
dengan menetapkan kriteria tertentu. Berdasarkan hasil analisis Regresi Linier 
Berganda menunjukan bahwa store atmosphere, keragaman produk dan  
kualitas pelayanan secara parsial berpengaruh positif dan signifikan terhadap 
keputusan pembelian. Selain itu diindikasikan pula bahwa store atmosphere, 
keragaman produk dan kualitas pelayanan secara simultan berpengaruh terhadap 
keputusan pembelian di Laksana Baru Swalayan, Majenang. 

 
Kata kunci : Store atmosphere, keragaman produk, kualitas pelayanan, 

keputusan pembelian. 
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ABSTRACT 

 
 The purpose of this research was to analyze the effect of store 

atmosphere,  product diversity and service quality towards consumer purchase 
decisions. This research uses survey method where the data obtained through 
questionnaire that spread to 96 respondents. Data collection techniques in this 
research used purposive sampling that  a method of determining the sample 
based on certain criteria.. Based on the results of the Multiple Linear 
Regression analysis shows that store atmosphere, product diversity, and service 
quality partially have positive and significant effect to purchase decisions. 
Besides that, it is also indicated that store atmosphere, product diversity and 
service quality simultaneously affect costumer  purchase decisions in Laksana 
Baru Supermarket Majenang. 

 
Keywords : store atmosphere, product diversity, service quality, purchase 

decisions 
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