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ABSTRAK 

Penelitian ini bertujuan untuk menguji dan menganalisis perngaruh brand 

ambassador, brand image dan lifestyle terhadap keputusan pembelian studi pada 

pengguna sepeda motor merek honda di Kecamatan Purbalingga. Teknik sampling 

yang digunakan adalah Purposive Sampling. Teknik analisis data yang digunakan 

adalah Analisis Regresi Linier Berganda. Hasil penelitian ini menunjukkan bahwa 

brand image dan lifestyle memiliki pengaruh terhadap keputusan pembelian. 

Variabel brand ambassador tidak berpengaruh terhadap keputusan pembelian 

namun secara simultan brand ambassador, brand image dan lifestyle berpengaruh 

terhadap keputusan pembelian. 

Kata kunci : Brand Ambassador, Brand Image, Lifestyle, Keputusan Pembelian 
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ABSTRACT 

 The purpose of this research was to examine and analyze the influence 

brand ambassador, brand image and lifestyle against the purchasing decision 

study on motorcycle users honda brand in Purbalingga district. The sampling 

technique used is Purposive Sampling. Data were analyzed by using Multiple 

Linear Regression Analysis. The results of this study indicate that brand image 

and lifestyle have an influence on purchase decision. From brand ambassador 

variable there is no influence to purchase decision but simultaneously brand 

ambassador, brand image and lifestyle influence to purchase decision. 

Keywords: Brand Ambassador, Brand Image, Lifestyle, Purchase Decision 
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