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MOTTO

v’ Learn from yesterday, live for today, hope for tomorrow. The important
thing is not to stop questioning.

v’ Opportunities don’t happen. You create them.
v There is no easy walk to freedom anywhere, and many of us will have to

pass through the valley of the shadow of death. Again and again before we
reach the mountain top of our desires.
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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh brand awareness, perceived
quality, price, dan design terhadap keputusan pembelian sepeda motor Honda
Vario 125 di Banjarnegara. Penelitian ini menggunakan metode penelitian
kuantitatif Teknik pengambilan sampel non probability, gengan metode purposive
sampling. Populasi dalam penelitian ini adalah konsumen pembeli sepeda motor
Honda Vario 125 di Banjarnegara. Sampel peneltian ini sebesar 100 responden.
Metode penelitian yang digunakan dalam penelitian ini yaitu uji validitas, uji
reliabilitas, uji asumsi klasik, analisis regresi berganda, koefisien determinasi, dan
uji hipotesis. Hasil analisis menunjukan bahwa secara parsial brand awareness
berpengaruh positif tetapi tidak signifikan terhadap keputusan pembelian.
Perceived quality berpengaruh negatif terhadap keputusan pembelian. Price dan
desain berpengaruh positif signifikan terhadap keputusan pembelian. Selanjutnya
hasil analisis secara simultan menunjukan bahwa brand awareness, perceived
quality, price, dan design berpengaruh terhadap keputusan pembelian. Sedangkan
variabilitas semua variabel memiliki pengaruh terhadap keputusan pembelian
sebesar 36,4 %.

Kata kunci : Brand Awareness, Perceived Quality, Price, Desain, keputusan

pembelian
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ABSTRACT

This study aims to analyze the influence of brand awareness, perceived
quality, price, and design to the decision of purchasing a Honda Vario 125
motorcycle in Banjarnegara. This research uses quantitative research methods
Non-probability sampling technique, gengan purposive sampling method.
Population in this research is consumer of motorcycle buyer Honda Vario 125 in
Banjarnegara. The sample of this research is 100 respondents. The research
method used in this research is validity test, reliability test, classical assumption
test, multiple regression analysis, coefficient of determination, and hypothesis
test. The results of the analysis show that partially brand awareness has a positive
but not significant effect on purchasing decisions. Perceived quality negatively
affects purchasing decisions. Price and design have a significant positive effect on
purchase decision. Furthermore, the simultaneous analysis results show that
brand awareness, perceived quality, price, and design have an effect on
purchasing decision. While the variability of all variables have an influence on

the purchase decision of 36.4%.

Keywords: Brand Awareness, Perceived Quality, Price, Desain, Purchase

decision
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