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MOTTO 

 

 

So verily with the hardship there is relief, verily with the hardship there is relief.     

– (Q.S Al-Insyirah: 5-6) 

 

Thoughts give birth to actions, actions spawned a habit, habit bore the character, 

and the character created fate. – (Aristoteles) 

 

Usaha keras itu tak akan mengkhianati – (Shonichi, JKT48) 

 

Percayalah satu senyum akan menghilangkan 1000 risau ─ (Sherlock Holmes) 
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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui pengaruh corporate social 

responsibility, leverage, profitabilitas, intensitas aset tetap, intensitas persediaan 

terhadap tax avoidance. Objek penelitian ini adalah perusahaan sektor industri 

barang konsumsi yang terdaftar di Bursa Efek Indonesia tahun 2013-2016. Teknik 

pengumpulan data yang digunakan adalah purposive sampling. Teknik analisis 

yang digunakan dalam penelitian ini adalah analisis regresi linier berganda. Hasil 

analisis menunjukan bahwa variabel corporate social responsibility, leverage, 

intensitas aset tetap, intensitas persediaan tidak berpengaruh terhadap tax 

avoidance, dan variabel profitabilitas berpengaruh positif terhadap tax avoidance. 

Kata kunci :Tax avoidance, corporate social responsibility, leverage, 

profitabilitas, intensitas aset tetap, intensitas persediaan. 
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THE EFFECT OF CORPORATE SOCIAL RESPONSIBILITY, LEVERAGE, 

PROFITABILITY, INTENSITY OF FIXED ASSETS, INTENSITY OF 

SUPPLIES TOWARDS TAX AVOIDANCE 

(Study In Company listed in Consumer Goods Sector Industry In Indonesia 

Stock Exchange during 2013-2016) 

Irine Wijayanti, Ani Kusbandiyah, S.E, M, Si, AK, CA 

 

ABSTRACT 

 

This study determines the effect of corporate social responsibility, leverage, 

profitability, fixed asset intensity, inventory intensity to tax avoidance. The object 

of this study is the consumer goods industry sector listed on the Indonesia Stock 

Exchange during 2013-2016. Data collection technique used is purposive sampling. 

The analysis technique used in this research is multiple linear regression analysis. 

The result of analysis shows that the variable of corporate social responsibility, 

leverage, fixed asset intensity, inventory intensity has no effect on tax avoidance, 

and profitability variable has positive effect to tax avoidance. 

Keywords: Tax avoidance, corporate social responsibility, leverage, profitability, 

fixed asset intensity, inventory intensity. 
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