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Lingkungan
Universitas Muhammadiyah Purwokerto)
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ABSTRAK

Penelitian ini bertujuan untuk menganalisis Pengaruh Citra Merek,
Kepercayaan Merek dan Kepuasan Pelanggan terhadap Loyalitas Merek Studi
pada Konsumen Air Minum Dalam Kemasan Galon Merek AQUA di Lingkungan
Universitas Muhammadiyah Purwokerto. Teknik sampling yang digunakan adalah
Purposive Sampling. Teknik analisis data yang digunakan adalah analisis Regresi
Linier Berganda. Hasil penelitian ini menunjukan bahwa Citra Merek,
Kepercayaan Merek dan Kepuasan Pelanggan secara simultan memiliki pengaruh
positif signifikan terhadap Loyalitas Merek. Secara parsial Kepercayaan Merek
dan Kepuasan Pelanggan memiliki pengaruh positif signifikan terhadap variabel
Loyalitas Merek, Sedangkan Variabel Citra Merek secara parsial tidak
berpengaruh positif signifikan terhadap Variabel Loyalitas Merek.

Kata Kunci : Citra Merek, Kepercayaan Merek, Kepuasan Pelanggan, Loyalitas

Merek
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THE EFFECT OF BRAND BRAND BRAND
AND CUSTOMER SATISFACTION ON BRAND LOYALTY
(Study on Consumers of Drinking Water In AQUA Brand Growth Package in
Environment University Muhammadiyah Purwokerto)

Nur Aprima Wiratmoko®, Tri Septin Muji Rahayu?
ABSTRACT

This study aims to analyze the Influence of Brand Image, Brand Trust and
Customer Satisfaction on Brand Loyalty Study on Consumers of Drinking Water
In AQUA Brand Growth Package in Environment University Muhammadiyah
Purwokerto. The sampling technique used is Purposive Sampling. Data analysis
technique used is multiple linear regression analysis. The results of this study
indicate that Brand Image, Brand Trust and Customer Satisfaction simultaneously
have a significant positive impact on Brand Loyalty. Partially Brand Trust and
Customer Satisfaction have a significant positive effect on Brand Loyalty
variable, While Brand Image Variables partially no significant positive effect on
Brand Loyalty Variables.

Keywords : Brand Image, Brand Trust, Customer Satisfaction, Brand Loyalty
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