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OTTO 

 

“Be kind to your self” 

 

 “The biggest communication problem is We do not listen to understand. 

We listen to replay” 

 

“Do it now sometimes LATER become NEVER” 

 

“Never forget 2 people in life : 

The person who lost everything just to make you win  

(YOUR FATHER) 

The person who was with you in every pain  

(YOUR MOTHER)” 
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Abstrak 

Pada penelitian ini anak-anak merupakan konsumen yang unik dan memiliki 

keinginan yang tinggi untuk berbeanja tetapi anak-anak tidak melakukan pembayaran 

dengan uangnya sendiri melainkan melalui bantuan dari orangtua mereka. Tujuan 

dari penelitian ini adalah untuk menganalisis pengaruh faktor-faktor yang 

membentuk impulsive buying konsumsi pada anak-anak dan bagaimana faktor-faktor 

itu dapat membetuk kemampuan anak dalam membujuk orang tua mereka untuk 

membeli produk yang mereka inginkan. Penelitian ini menggunakan non probability 

sampling, dengan teknik purposive sampling. Sampel penelitian ini sebesar 100 

responden. Metode penelitian yang digunakan dalam penelitian ini yaitu uji validitas, 

uji reliabilitas, uji asumsi klasik, analisis regresi berganda, koefisisen determinasi, uji 

uji F, dan uji t. Hasil penelitian ini menyimpulkan bahwa promosi berpengaruh lebih 

besar terhadap  impulsive buying makanan ringan pada anak-anak, dibandingan 

kelompok referensi dan influence power anak. 

 

Kata Kunci: Promosi, kelompok referensi, influence power anak, impulsive buying. 
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Abstract 

 

 In this study children are unique consumers and have a high desire to 

berbeanja but children do not make payments with their own money but through the 

help of their parents. The purpose of this study was to analyze the influence of 

factors that shape the impulsive buying of consumption in children and how these 

factors can determine the ability of children to persuade their parents to buy the 

products they want. This research uses non probability sampling, with purposive 

sampling technique. The sample of this research is 100 respondents. The research 

method used in this research is validity test, reliability test, classical assumption test, 

multiple regression analysis, coefficient of determination, F test, and t test. The 

results of this study conclude that promotion has a greater effect on impulsive buying 

snacks in children, compared to reference groups and children's power influence. 

 

Keywords: Promotion, reference group, influence child power, impulsive buying. 
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