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ANALISIS MAKNA KONTEKSTUAL PADA SLOGAN IKLAN MAKANAN
RINGAN PERIODE MARET-APRIL 2017

Laras Puspa Sari, Pembimbing 1: Dra. Hj. Tutut Tugiati, M.Hum,
Pembimbing 2: Dr. H. Kuntoro, M.Hum®

ABSTRAK

Penelitian yang berjudul Analisis Makna Kontekstual pada Slogan Iklan
Makanan Ringan di Televisi Periode Maret-April Tahun 2017 bertujuan untuk
mendeskripsikan makna kontekstual dalam wacana slogan iklan makanan ringan di
televisi periode Maret-April 2017. Metode penelitian yang digunakan dalam penelitian
ini adalah penelitian deskrptif kualitatif. Data yang digunakan berupa slogan iklan
makanan ringan yang ditayangkan di televisi periode Maret-April tahun 2017.
Penelitian ini dilakukan melalui tiga tahap, vyaitu: tahap penyediaan data,
penganalisisan data, dan tahap penyajian hasil penganalisisan data. Tahap penyediaan
data menggunakan metode Simak dengan teknik Simak Bebas Libat Cakap (SBLC).
Tahap penganalisisan data menggunakan metode padan referensial dan padan
pragmatik dengan teknik Pilah Unsur Penentu (PUP). Tahap penyajian hasil
penganalisisan data menggunakan metode informal, yaitu merumuskan langsung
dengan kta-kata. Dalam penelitian ditemukan makna kontekstual pada slogan
makanan ringan yang ditayangkan di televisi periode Maret-April tahun 2017.
Konteks orangan terdapat dalam slogan iklan makanan ringan Twistko, Tango, Gery
Salut Malkist Cheese; konteks situasi terdapat dalam iklan makanan ringan Cheetos,
Roma Sari Gandum Sandwich, Slai O'lai, Enak, Good Time, Go Malkist Madu, Joitos,
Oreo, Roma Sandwich, Beng-Beng; konteks suasana hati dalam iklan klan makanan
ringan Gary Salut Malkist Cheese; konteks waktu dalam iklan makanan ringan Belvita;
konteks tempat dalam iklan makanan ringan Biscuit Cocola; konteks objek dalam
iklan makanan ringan Twistko, Malkrez Crackers, Modena; konteks kebahasaan dalam
iklan makanan ringan Ahoy, Richeese Nabati, Better; dalam konteks bahasa terdapat
dalam iklan makanan ringan French Fries 2000, Good Time, Malkist Coklat, Tim-Tam,
Jetz, Go Malkist Madu, Spix Mie, Belvita.

Kata kunci: makna kontekstual, konteks, iklan, makanan ringan, slogan
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An Analysis on Contextual Meaning of Snacks Advertisement Slogan Broadcasted on
Television in March to April 2017

By Laras Puspa Sari

ABSTRACT

The research is entitled An Analysis on Contextual Meaning of Snack Advertisement
Slogans on broadcasted on Television in March to April 2017; it aims to describe
contextual meaning in the slogan of snack advertisement in television in March-April
2017. Qualitative descriptive method is used in this study. Snack advertisement
slogans shown on television in March-April 2017 are used as the research data. This
research is conducted through three stages, namely: data provision, data analysis,
and presentation of data analysis results. The method of Uninvolved Conversation
Observation (SBLC) is used in the data provision phase. Referential and pragmatic
equivalence method with Critical Element Segment tecnique is used in data analyzing
phase. The informal method is used in presentation stage of data analysis which was
then formulated directly by words.In this study, it is found the contextual meaning of
the snack slogan broadcasted on television in March-April 2017. The context of
human beings existed in the advertisement slogan on snacks Twistko, Tango, Gery
Salut Malkist Cheese; the context of the situation exists in Cheetos, Roma Sari
Gandum Sandwich, Slai O'lai, Enak, Good Time, Go Malkist Madu, Joitos, Oreo,
Ahoy, Beng-Beng; the context of mood exists in Gary Salut Malkist Keju; the context
of time is found in the Belvita; the context of place exists in Cocola Biscuit; the
context of objects was found in Twistko, Malkrez Crackers, Modena, Roma
Sandwiches; the context of language existed in Ahoy, Richeese Nabati, Better; the
context of language is found in French Fries 2000, Good Time, Chocolate Malkist,
Tim-Tam, Jetz, Go Malkist Honey, Spix Mie, Belvita.

Keywords: contextual meaning, context, advertisement, snack, slogan
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