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ABSTRAK

Tujuan penelitian ini adalah mengetahui perbedaan elemen-elemen brand equity;
brand awareness, brand association, brand perceived quality, dan brand loyalty
antara produk handphone merek Samsung Android dengan produk handphone merek
Blackberry. Metode penelitian yang digunakan analah penelitian survey dengan
populasi mahasiswa Fakultas Ekonomi Universitas Muhammadiyah Purwokerto yang
menggunakan produk handphone merek Samsung Android atau handphone merek
Blackberry. Pengambilan sampel menggunakan teknik purposive sampling berjumlah
50 responden sampel pengguna handphone merek Samsung Android dan 50
responden sampel pengguna handphone merek Blackberry. Analisis data
menggunakan uji independent sampel t-test.

Hasil penelitian menunjukkan tidak ada perbedaan Brand awareness produk
handphone merek Samsung Android dengan Blackberry. Terdapat perbedaan
brand association produk handphone merek Samsung Android dengan
Blackberry. Terdapat perbedaan brand perceived quality produk handphone
merek Samsung Android dengan Blackberry. Terdapat perbedaan brand loyality
produk handphone merek Samsung Android dengan Blackberry. Kesimpulan
penelitian ini adalah terdapat perbedaan brand equity produk handphone merek
Samsung Android dengan Blackberry.

Kata Kunci : Brand equity; brand awareness, brand association, brand perceived
quality, dan brand loyalty
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ABSTRACT

The aim of the research is to find out the element differences of brand equity,
brand awareness, brand association, brand perceived quality, and brand loyalty
between Samsung Android and Blackberry. The method used in this research was
survey analysis using the population of the students of Economic Faculty of
University of Muhammadiyah Purwokerto who used Samsung Android or Blackberry
as their phone. The sampling method used in this research was purposive sampling
method with 50 responden of samsung Android user and 50 respondent of Blackberry
users. The data analysis used was by independent test of sample test.

The result of this research showed that there was not difference between the
two products in term of the brand awareness. There was a difference between
Samsung Android and Blackberry in term of brand association. There was a
difference between Samsung Androoid and blackberry in term of brand perceived
quality. There was a difference between Samsung Android and Blackberry in term of
brand loyalty. The conclusion of the research was that there was a difference between
Samsung Android and Blackberry in term of brand equity.

Key Words : brand equity, brand awareness, brand association, brand
perceived quality, and brand loyalty

XV

Analisis Perbandingan Brand..., Sulistyo Pratomo, Fakultas llmu Ekonomi UMP, 2015





