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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh variabel promotional mix
yang terdiri dari periklanan, personal selling, publisitas, promosi penjualan terhadap
keputusan pembelian. Pada penelitian ini variabel di uji menggunakan uji regresi
berganda dan regresi sederhana.

Data yang digunakan dalam penelitian ini diperoleh dari hasil kuesioner
(primer) dengan skala likert lima tingkat dan sampel menggunakan metode sampling
kuota. Jumlah responden dalam penelitian ini berjumlah 96 responden.

Berdasarkan uji F dalam penelitian ini dapat disimpulkan bahwa variabel
periklanan, personal selling, publisitas, promosi penjualan secara simultan memiliki
pengaruh yang positif terhadap variabel keputusan pembelian. Berdasarkan uji t
dapat diketahui bahwa periklanan memiliki pengaruh yang negatif dan tidak
signifkian terhadap variabel keputusan pembeelian, personal selling berpengaruh
positif, publisitas berpengaruh negatif dan tidak signifikan positif terhadap keputusan
pembelian dan promosi penjualan berpengaruh positif terhadap keputusan pembelian.

Kata Kunci : Promotional mix, periklanan, personal selling, publisitas, promosi
penjualan dan ke putusan pembelian.
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ABSTRACT

The research aimed at knowing the effect of promotional mix variabel which
consisted of promotion, personal selling, publicity, selling promotion towards
purchasing dicision. In this research, the variabel was tested by using multiple
regression test and simple regression.

The data in this research was taken from the questionnaire result (primary) with the
five levels likert scales and the sampling used quota sampling method. The
respondents in this research were 96 respondents.

Based on F test in this research, it can be concluded that variabel of promotion,
personal selling, publicity, and selling promotion has positively and simultaneously
affected the variabel of purchasing decision. Based on t test, it can be known that
promotion has negative and not significant toward the variabel of purchasing
decision, personal selling has positive effect, publicity has begative and not positively
significant towards the purchasing decision and selling promotion has positive effect
toward the purchasing decision.

Key words : promotional mix, promotion, personal selling, publicity, selling
promotion, and purchasing decision.
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