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ABSTRAK

Penelitian ini berjudul: “Analisis Pengaruh Bauran Promosi terhadap
Keputusan Pengambilan Kredit Nasabah Bankable dan Nonbankable pada Bank
Danamon Cabang Pembantu Bobotsari”. Tujuan penelitian adalah :1) untuk
mengetahui pengaruh bauran promosi yang meliputi periklanan, personal selling,
publisitas, dan promosi penjualan terhadap keputusan pengambilan kredit, 2)
untuk mengetahui bauran promosi yang memiliki pengaruh paling besar terhadap
keputusan pengambilan kredit, 3) untuk mengetahui perbedaan pengaruh bauran
promosi terhadap keputusan pengambilan kredit antara nasabah bankable dan non
bankable. Penelitian ini merupakan penelitian survai,. Metode pengambilan sampel
menggunakan proportional purposive sampling, dengan subjek penelitian nasabah
kredit. Metode analisis data menggunakan regresi linear berganda, uji elastisitas dan
uji beda (t-test) dengan tingkat signifikansi 0,05.

Hasil penelitian ini menunjukkan bahwa : 1) Periklanan, personal selling,
publisitas, dan promosi penjualan mempunyai pengaruh signifikan terhadap
keputusan pengambilan kredit pada Bank Danamon Cabang Pembantu Bobotsari,
2) Personal selling memiliki pengaruh paling besar terhadap keputusan
pengambilan kredit pada Bank Danamon Cabang Pembantu Bobotsari., 3) Tidak
ada perbedaan pengaruh bauran promosi terhadap keputusan pengambilan kredit
nasabah bankable dan Nonbankable pada Bank Danamon Cabang Pembantu
Bobotsari.

Kata kunci : Bauran promosi, Keputusan pengambilan kredit, Bank Danamon
Cabang Pembantu Bobotsari.
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ABSTRACT

The research entitled: "Analysis Influence of Promotional Mixed on
Taking Credit Decision into Bankable and Nonbankable Customer at Bank
Danamon Sub Branch Bobotsari Purbalingga". Research objectives are: 1) to
know the influence of promotional mix include advertising, personal selling,
publicity, sales promotion toward credit taking decision, 2) to know the promotion
mix that has the biggest influence toward credit taking decision, 3) to know the
difference influence promotional mix toward credit taking decision between
bankable and nonbankable customers. This research used survey method.
Sampling method used proportional purposive sampling, with the subjects was
credit customers. Data analysis method used multiple linear regression, elasticity
test and different test (t-test) with level of significance 0.05.

The results of this research shows that: 1) Advertising, personal selling,
publicity, and sales promotions have significant influence toward credit taking
decision at Bank Danamon Sub Branch Bobotsari Purbalingga, 2) Personal selling
has biggest influence toward credit taking decision at Bank Danamon Sub Branch
Bobotsari Purbalingga, 3) There is no difference in the influence of promotional
mix toward credit taking decision on customer of bankable and nonbankable at
Bank Danamon Sub Branch Bobotsari Purbalingga

Keywords : Promotional Mixed, Taking Credit Decision, Bank Danamon Sub
Branch Bobotsari.
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