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PENGARUH ONLINE CUSTOMER REVIEW, ONLINE CUSTOMER
RATING DAN CASH ON DELIVERY TERHADAP KEPUTUSAN
PEMBELIAN PADA PENGGUNA E-COMMERCE SHOPEE DI

PURWOKERTO

Diva Langit Saputrit
Fakultas Ekonomi dan Bisnis
Universitas Muhammadiyah Purwokerto
divalangit@gmail.com

Arini Hidayah,S.E.,M.Si.?
Fakultas Ekonomi dan Bisnis
Universitas Muhammadiyah Purwokerto
arinihidayah@ump.ac.id

ABSTRAK

Jenis penelitian yang digunakan adalah penelitian kuantitatif untuk mengetahui
pengaruh online customer review, online customer rating dan cash on delivery
terhadap keputusan pembelian pada pengguna e-commerce shopee. Teknik
pengambilan sampel yang digunakan dalam penelitian ini adalah purposive
sampling. Berdasarkan kriteria, didapatkan sebanyak 109 responden yang menjadi
sampel. Teknik analisis data yang digunakan dalam penelitian ini yaitu analisis
statistik deskriptif, uji validitas dan reliabilitas, uji asumsi Klasik (uji normalitas,
uji heteroskedastisitas dan uji multikolinearitas), analisis regresi linier berganda,
uji kelayakan model (koefisien determinasi dan uji F (Goodness of Fit Model))
dan Uji T. Hasil analisis menunjukan bahwa online customer review tidak
berpengaruh terhadap keputusan pembelian. Sedangkan online customer rating
dan cash on delivery berpengaruh positif dan signifikan terhadap keputusan
pembelian.

Kata Kunci : Online Customer Review, Online Customer Rating, Cash On
Delivery, Keputusan Pembelian
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THE EFFECT OF ONLINE CUSTOMER REVIEWS, ONLINE CUSTOMER
RATINGS AND CASH ON DELIVERY ON PURCHASE DECISIONS OF
SHOPEE E-COMMERCE USERS IN PURWOKERTO

Diva Langit Saputrit
Faculty of Economics and Business
Muhammadiyah University of Purwokerto
divalangit@gmail.com

Arini Hidayah, SE, M.Si.?
Faculty of Economics and Business
Muhammadiyah University of Purwokerto
arinihidayah@ump.ac.id

ABSTRACT

The type of research used is quantitative research to determine the effect of online
customer reviews, online customer ratings and cash on delivery on purchasing
decisions of Shopee e-commerce users. The sampling technique used in this study
Is purposive sampling. Based on the criteria, 109 respondents were obtained as
samples. Data analysis techniques used in this study are descriptive statistical
analysis, validity and reliability tests, classical assumption tests (normality tests,
heteroscedasticity tests and multicollinearity tests), multiple linear regression
analysis, model feasibility tests (coefficient of determination and F test (Goodness
of Fit Model)) and T Test. The results of the analysis show that online customer
reviews have no effect on purchasing decisions. While online customer ratings
and cash on delivery have a positive and significant effect on purchasing
decisions.

Keywords: Online Customer Review, Online Customer Rating, Cash On
Delivery, Purchase Decision
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