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ABSTRAK  

Tujuan penelitian ini untuk menganalisis pengaruh brand image, kualitas produk, 

dan kualitas pelayanan terhadap keputusan pembelian Mie Gacoan Purbalingga. 

Pengambilan sampel dalam penelitian ini menggunakan non-probability sampling 

dengan metode accidental sampling. Sampel yang diuji dalam penelitian ini 

sebanyak 130 responden. Teknik analisis data dalam penelitian ini yaitu 

menggunakan uji analisis regresi linier berganda. Hasil analisis menunjukkan 

bahwa brand image, kualitas produk, dan kualitas pelayanan masing masing 

berpengaruh terhadap keputusan pembelian.  

  

Kata kunci: brand image, kualitas produk, kualita pelayanan, keputusan pembelian  
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ABSTRACT  

This study aims to analyze the influence of brand image, product quality, and 

service quality on purchase decisions at Mie Gacoan Purbalingga. The sampling 

technique used in this study was non-probability sampling with the accidental 

sampling method. The sample consisted of 130 respondents. Data analysis in this 

study was conducted using multiple linear regression analysis. The results indicate 

that brand image, product quality, and service quality each have a significant 

influence on purchase decisions.  

  

Keywords: brand image, product quality, service quality, purchase decision  
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