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Fenda Fransisca (2025). Analisis Preferensi Konsumen dalam Membeli
Produk Kopi Robusta di Coffee Shop Patawi Purwokerto. Dibawah bimbingan
Watemin, S.P., M.P dan Sulistyani Budiningsih, S.P., M.P

ABSTRAK

Penelitian ini bertujuan untuk mengetahui karakteristik dan perilaku
konsumen, faktor-faktor yang memengaruhi preferensi pembelian, serta atribut
yang paling dipertimbangkan dalam membeli kopi robusta di Coffee Shop Patawi
Purwokerto. Penelitian ini dilaksanakan di Patawi Purwokerto dengan waktu
penelitian mulai dari Januari sampai Februari 2025. Metode yang digunakan
dalam penelitian ini adalah metode studi kasus. Data yang digunakan terdiri dari
data primer dan data sekunder yang diperoleh melalui wawancara dan kuesioner
kepada konsumen yang membeli kopi robusta, serta data sekunder dari BPS dan
Jurnal Online.

Pengambilan sampel dilakukan dengan metode nonprobability sampling
menggunakan teknik accidental sampling dan jumlah sampel sebanyak 50
responden. Hasil penelitian menunjukkan bahwa mayoritas responden adalah laki-
laki, berusia 21-24 tahun, berpendidikan SMA/SMK, belum menikah, dan belum
bekerja. Dalam melakukan pembelian kopi robusta, responden memiliki
preferensinya masing-masing. Berdasarkan uji Chi Square, atribut yang paling
memengaruhi preferensi konsumen adalah harga. Namun, berdasarkan analisis
Multiatribut fishbein, atribut yang dianggap paling penting oleh konsumen adalah
rasa.

Kata Kunci : Preferensi, Konsumen, Kopi Robusta, Patawi Purwokerto
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Fenda Fransisca (2025). Analysis of Consumer Preferences in Purchasing
Robusta Coffee Products in Patawi Purwokerto Coffee Shop. Under the
guidance of Watemin, S.P., M.P and Sulistyani Budiningsih, S.P., M.P

ABSTRACT

This study aims to identify consumer characteristics and behavior, determine
the factors influencing consumer preferences in purchasing Robusta coffee at
Patawi Coffee Shop Purwokerto, and identify the most considered product
attributes. The research was conducted at Patawi Coffee Shop Purwokerto from
January to February 2025. The study employed a case study method using both
primary and secondary data. Sampling was conducted using a non-probability
sampling method with accidental sampling technique. Data analysis included both
qualitative and quantitative descriptive analysis, incorporating Chi-Square tests
and the Multi-attribute Fishbein model.

Respondents were individuals who had purchased or were currently
purchasing Robusta coffee at Patawi Coffee Shop. A total of 50 respondents
participated in the study. Data were collected through interviews, using a pre-
constructed questionnaire. The findings revealed that the majority of respondents
were male, aged 2124 years, with a high school education (SMA/SMK). Most were
unmarried and unemployed. Respondents exhibited varying preferences in their
Robusta coffee purchases. Based on the Chi-Square test, the price attribute had
the most significant influence on consumer preferences. However, according to the
Multi-attribute Fishbein analysis, taste was identified as the most important
attribute by the respondents.

Keywords: Preferences, Consumers, Robusta Coffee, Patawi Purwokerto
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