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Anjar Yulia Sesar Puspitaningrum (2025). “Analisis Kepuasan Pembeli Terhadap 

Pelayanan Penjual Sayuran Di Pasar Caplek Cigobang Majenang” 

Dibawah bimbingan Watemin, S.P., M.P. dan Prof. Dr. Ir. Dumasari, M.Si. 

ABSTRAK 
 

Penelitian ini dilakukan di Pasar Caplek Cigobang, Kecamatan Majenang, 

Kabupaten Cilacap, pada bulan Mei 2025. Penelitian ini bertujuan untuk: 1) 

Mengetahui profil informan kunci pada Pasar Caplek Cigobang Majenang. 2) 

Mengetahui karakteristik pembeli yang berlangganan sayuran di Pasar Caplek 

Cigobang Majenang. 3) Mengetahui kondisi pelayanan yang diberikan oleh penjual 

sayuran kepada pembeli di Pasar Caplek Cigobang Majenang. 4) Mengetahui 

tingkat kepuasan pembeli terhadap pelayanan penjual sayuran di Pasar Caplek 

Cigobang Majenang. 

Metode yang digunakan dalam penelitian adalah metode penelitian studi 

kasus. Data yang digunakan data primer dan data sekunder. Pengambilan sampel 

menggunakan metode non probability sampling dengan teknik Accidental 

Sampling. Responden adalah konsumen yang sedang atau telah berbelanja dan 

bersedia untuk dilakukan wawancara. Jumlah responden yang dijadikan sampel 

penelitian berjumlah 50 responden. 

Hasil penelitian menyimpulkan bahwa pedagang sayuran didominasi oleh 

perempuan yang berusia 30–50 tahun. Pelayanan yang diberikan oleh pedagang 

sayuran semuanya sama. Responden yang berbelanja didominasi oleh ibu rumah 

tangga yang berusia 30–50 tahun dengan pendapatan Rp1.500.000–Rp2.500.000. 

Nilai kesesuaian di setiap atribut berbeda. Untuk nilai rata-rata kinerja masih di 

bawah nilai rata-rata kepentingan. Nilai hasil Customer Satisfaction Index sebesar 

69,29% dapat dinyatakan ―Puas‖. 

 

Kata kunci: Kepuasan Pembeli, Pelayanan, Penjual Sayuran 
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Anjar Yulia Sesar Puspitaningrum (2025). “An Analysis of Customer Satisfaction 

with Vegetable Seller Services at Caplek Cigobang Market, Majenang”. Under 

guidance of Watemin, S.P., M.P. dan Prof. Dr. Ir. Dumasari, M.Si. 

 

SUMMARY 
 

This study was conducted at Caplek Cigobang Market, located in 

Majenang District, Cilacap Regency, in May 2025. The objectives of this research 

were to: 1. Identify the profile of key informants at Caplek Cigobang Market, 

Majenang, 2. Examine the characteristics of regular vegetable buyers at the 

market, 3. Describe the quality of service provided by vegetable sellers to buyers, 

4. Assess the level of customer satisfaction with the service delivered by vegetable 

vendors at Caplek Cigobang Market, Majenang. The research employed a case 

study approach, utilizing both primary and secondary data. Sampling was 

conducted using a non-probability sampling method, specifically accidental 

sampling. Respondents were consumers who were shopping or had completed 

their purchases and agreed to be interviewed. The total number of respondents in 

this study was 50. The results showed that most vegetable sellers were women 

aged between 30 and 50 years. All vegetable vendors provided similar types of 

services. The majority of respondents were housewives aged 30-50 years with a 

monthly income between IDR 1,500,000 and IDR 2,500,000. The satisfaction 

levels varied across different service attributes. On average, the performance 

scores of services were still below the importance scores. The Customer 

Satisfaction Index (CSI) score was 69.29%, indicating that the customers were 

satisfied. 

 

Keywords: Customer Satisfaction, Service, Vegetable Sellers. 
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