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Program Studi Manajemen S1 Fakultas Ekonomi dan Bisnis(1)(2) 

Universitas Muhammadiyah Purwokerto 

ABSTRAK 

 
 Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk, citra 

merek, electronic word of mouth (E-WOM), dan kualitas layanan terhadap keputusan 

pembelian pada konsumen Mie Gacoan di Purwokerto. Penelitian ini menggunakan 

pendekatan kuantitatif dengan metode pengumpulan data melalui kuesioner yang 

disebarkan kepada 110 responden menggunakan teknik purposive sampling. Analisis 

data dilakukan menggunakan regresi linier berganda dan diolah menggunakan SPSS. 

Hasil penelitian menunjukkan bahwa citra merek, electronic word of mouth, dan 

kualitas layanan berpengaruh positif dan signifikan terhadap keputusan pembelian, 

sedangkan kualitas produk tidak berpengaruh signifikan. Temuan ini menunjukkan 

bahwa konsumen lebih dipengaruhi oleh persepsi terhadap merek, ulasan digital, dan 

pengalaman layanan dibandingkan dengan aspek kualitas produk itu sendiri.  

 

Kata Kunci: Kualitas Produk, Citra Merek, Electronic Word of Mouth, Kualitas 

Layanan, Keputusan Pembelian 
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 ABSTRACT 

 

 This study aims to analyze the influence of product quality, brand image, 

electronic word of mouth (E-WOM), and service quality on consumers' purchase 

decisions at Mie Gacoan in Purwokerto. This research uses a quantitative approach, 

with data collected through questionnaires distributed to 110 respondents using the 

purposive sampling technique. Data were analyzed using multiple linear regression 

and processed using SPSS. The results show that brand image, electronic word of 

mouth, and service quality have a positive and significant effect on purchase decisions, 

while product quality does not have a significant effect. These findings indicate that 

consumers are more influenced by brand perception, online reviews, and service 

experience rather than the product quality itself.  

 

Keywords: Product Quality, Brand Image, Electronic Word of Mouth, Service Quality, 

Purchase Decision 

 

 
 
 
 
 
 

Pengaruh Kualitas Produk..., Safira Ananda Mustikasari, FEB UMP, 2025



xiii 
 

 

DAFTAR ISI 

 

 

HALAMAN JUDUL ............................................................................................... ii 

HALAMAN PERSETUJUAN ............................................................................... iii 

HALAMAN PENGESAHAN ................................................................................ iv 

HALAMAN PERNYATAAN ORISINALITAS .................................................... v 

MOTTO ................................................................................................................. vi 

PERSEMBAHAN ................................................................................................. vii 

KATA PENGANTAR ........................................................................................... viii 

HALAMAN PERNYATAAN ................................................................................ xi 

ABSTRAK .............................................................................................................. xi 

ABSTRACT............................................................................................................ xii 

DAFTAR ISI ........................................................................................................ xiii 

DAFTAR TABEL ................................................................................................. xv 

BAB 1 ...................................................................................................................... 1 

A. Latar Belakang Masalah ................................................................................ 1 

B. Rumusan Masalah ......................................................................................... 8 

C. Batasan Masalah ............................................................................................ 9 

D. Tujuan Penelitian ........................................................................................... 9 

E. Manfaat Penelitian ....................................................................................... 10 

BAB II ................................................................................................................... 12 

A. Landasan Teori ............................................................................................ 12 

B. Hasil Penelitian Terdahulu ........................................................................... 28 

C. Kerangka Pemikiran .................................................................................... 40 

D. Hipotesis ..................................................................................................... 46 

BAB III .................................................................................................................. 47 

A. Jenis Penelitian ............................................................................................ 47 

B. Populasi, Sampel dan Teknik Pengambilan Sampel ..................................... 47 

C. Metode Pengumpulan Data .......................................................................... 49 

D. Variabel Penelitian ...................................................................................... 50 

E. Definisi Operasional .................................................................................... 51 

F. Indikator dan Item Pernyataan ..................................................................... 53 

G. Metode Analisis Data .................................................................................. 56 

BAB IV .................................................................................................................. 66 

Pengaruh Kualitas Produk..., Safira Ananda Mustikasari, FEB UMP, 2025



xiv 
 

 

A. Hasil Penelitian dan Pembahasan ................................................................. 66 

B. Pembahasan ................................................................................................. 95 

C. Pengaruh Kualitas Layanan terhadap Keputusan Pembelian......................... 98 

DAFTAR PUSTAKA .......................................................................................... 104 

LAMPIRAN ........................................................................................................ 110 

Pengaruh Kualitas Produk..., Safira Ananda Mustikasari, FEB UMP, 2025



 

xv 
 

DAFTAR TABEL 

Tabel 2. 1 Penelitian Terdahulu ........................................................................... 29 

Tabel 3.1Skala Likert ........................................................................................... 50 

Tabel 3.2 Definisi Operasional ............................................................................. 51 

Tabel 3. 3 Item Pertanyaan Kualitas Produk ...................................................... 53 

Tabel 3.4 Item Pertanyaan Kualitas Layanan ..................................................... 54 

Tabel 3.5 Item Pertanyaan Citra Merek .............................................................. 54 

Tabel 3.6 Item Pertanyaan EWOM ..................................................................... 55 

Tabel 3.7 Item Pertanyaan Keputusan Pembelian .............................................. 55 

Tabel 4.1 Response Rate ....................................................................................... 68 

Tabel 4.2 Deskripsi Responden Berdasarkan Usia .............................................. 68 

Tabel 4.3 Jenis Kelamin ........................................................................................ 69 

Tabel 4. 4 Pekerjaan ............................................................................................. 69 

Tabel 4.5 Status ..................................................................................................... 70 

Tabel 4.6 Pendapatan/Uang Saku ........................................................................ 71 

Tabel 4.7 Menu Mie Gacoan................................................................................. 71 

Tabel 4.8 Analisis Statistik Deskriptif Kualitas Produk ...................................... 72 

Tabel 4.9 Analisis Statistik Deskriptif Citra Merek ............................................ 74 

Tabel 4.10 Analisis Statistik Deskriptif Electronic Word of Mouth ................... 76 

Tabel 4.11 Analisis Statistik Deskriptif Kualitas Layanan.................................. 77 

Tabel 4.12 Analisis Statistik Deskriptif Keputusan Pembelian ........................... 79 

Tabel 4. 13 Uji Validitas Kualitas Produk ........................................................... 80 

Tabel 4. 14 Uji Validitas Citra Merek .................................................................. 81 

Tabel 4. 15 Uji Validitas Electronic Word of Mouth ........................................... 82 

Tabel 4. 16 Uji Validitas Kualitas Layanan ......................................................... 82 

Tabel 4. 17 Uji Validitas Keputusan Pembelian .................................................. 83 

Tabel 4. 18 Hasil Uji Reliabilitas .......................................................................... 84 

Tabel 4. 19 Hasil Uji Normalitas .......................................................................... 85 

Tabel 4. 20 Hasil Uji Multikolinearitas ................................................................ 86 

Tabel 4. 21 Hasil Uji Heteroskedastisitas ............................................................. 87 

Tabel 4. 22 Hasil Analisis Regresi Linier Berganda ............................................ 88 

Tabel 4. 23 Hasil Uji Koefisien Determinasi (R2) ................................................. 89 

Tabel 4. 24 Hasil Uji F .......................................................................................... 90 

Tabel 4. 25 Hasil Uji T .......................................................................................... 91 

Pengaruh Kualitas Produk..., Safira Ananda Mustikasari, FEB UMP, 2025



 

xvi 
 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Pengaruh Kualitas Produk..., Safira Ananda Mustikasari, FEB UMP, 2025




