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“Allah tidak membebani seseorang melainkan sesuai dengan kesanggupannya”

(Q.S.Al-Bagarah, 2:286)

“Sesungguhnya bersama kesulitan itu ada kemudahan.”
(Q.S Al-Insyirah: 5)

“It will pass, everything you 've gone through it will pass”
(Rachel Vennya)

“Pada Akhirnya, Semua Hanyalah Permulaan”

(Nadin Amizah)
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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk, citra
merek, electronic word of mouth (E-WOM), dan kualitas layanan terhadap keputusan
pembelian pada konsumen Mie Gacoan di Purwokerto. Penelitian ini menggunakan
pendekatan kuantitatif dengan metode pengumpulan data melalui kuesioner yang
disebarkan kepada 110 responden menggunakan teknik purposive sampling. Analisis
data dilakukan menggunakan regresi linier berganda dan diolah menggunakan SPSS.
Hasil penelitian menunjukkan bahwa citra merek, electronic word of mouth, dan
kualitas layanan berpengaruh positif dan signifikan terhadap keputusan pembelian,
sedangkan kualitas produk tidak berpengaruh signifikan. Temuan ini menunjukkan
bahwa konsumen lebih dipengaruhi oleh persepsi terhadap merek, ulasan digital, dan

pengalaman layanan dibandingkan dengan aspek kualitas produk itu sendiri.

Kata Kunci: Kualitas Produk, Citra Merek, Electronic Word of Mouth, Kualitas

Layanan, Keputusan Pembelian
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THE INFLUENCE OF PRODUCT QUALITY, BRAND IMAGE,
ELECTRONIC WORD OF MOUTH, AND SERVICE
QUALITY ON PURCHASE DECISION
(STUDY ON MIE GACOAN CONSUMERS IN PURWOKERTO)

Safira Ananda Mustikasari', Totok Haryanto?, Muchammad Agung Miftahudin 3,
Purnadi?

Program Studi Manajemen S1 Fakultas Ekonomi dan Bisnis®®
Universitas Muhammadiyah Purwokerto

ABSTRACT

This study aims to analyze the influence of product quality, brand image,
electronic word of mouth (E-WOM), and service quality on consumers' purchase
decisions at Mie Gacoan in Purwokerto. This research uses a quantitative approach,
with data collected through questionnaires distributed to 110 respondents using the
purposive sampling technique. Data were analyzed using multiple linear regression
and processed using SPSS. The results show that brand image, electronic word of
mouth, and service quality have a positive and significant effect on purchase decisions,
while product quality does not have a significant effect. These findings indicate that
consumers are more influenced by brand perception, online reviews, and service

experience rather than the product quality itself.

Keywords: Product Quality, Brand Image, Electronic Word of Mouth, Service Quality,

Purchase Decision
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