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PENGARUH KUALITAS PRODUK, KUALITAS LAYANAN DAN
CITRA MEREK TERHADAP KEPUTUSAN PEMBELIAN
KOPI KENANGAN DI PURWOKERTO
(Studi Pada Pelanggan Kopi Kenangan di Purwokerto)

Najmuna Nurin Ghaisani! , M. Agung Miftahuddin?
Program Studi Manajemen S1 Fakultas Ekonomi dan Bisnis
Universitas Muhammadiyah Purwokerto
email : najmunanurin18@gmail.com, 2email : muchammadagungm@gmail.com

ABSTRAK

Penelitian ini bertujuan untuk menganalisa pengaruh kualitas produk, kualitas
pelayanan, dan citra merek terhadap keputusan pembelian Kopi Kenangan
Purwokerto. Penelitian ini menggunakan metode kuantitatif dengan teknik
purposive sampling. Kriteria sampel yang digunakan yaitu pelanggan Kopi
Kenangan berdomisili Puwokerto, sudah pernah melakukan pembelian di Kopi
Kenangan dan berusia 17-60 tahun. Jumlah sampel sebanyak 109 responden.
Teknik analisis data yang digunakan dalam penelitian ini yaitu uji instrumen,
statistik deskriptif, uji asumsi klasik, analisis regresi berganda, dan uji hipotesis.
Hasil penelitian menunjukkan bahwa variabel kualitas produk, kualitas layanan,
dan citra merek secara parsial berpengaruh terhadap keputusan pembelian.
Sedangkan kualitas produk dan citra merek berpengaruh positif dan signifikan
terhadap keputusan pembelian, namun kualitas layanan tidak berpengaruh
signifikan terhadap keputusan pembelian.

Kata Kunci : Kualitas produk, kualitas pelayanan, citra merek, keputusan
pembelian
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THE INFLUENCE OF PRODUCT QUALITY, SERVICE
QUALITY, AND BRAND IMAGE ON PURCHASING DECISIONS
OF KOPI KENANGAN IN PURWOKERTO
( A Study on Kopi Kenangan Customers in Purwokerto)

Najmuna Nurin Ghaisani! , M. Agung Miftahuddin?
Program Studi Manajemen S1 Fakultas Ekonomi dan Bisnis
Universitas Muhammadiyah Purwokerto
Yemail : najmunanurin18@gmail.com, 2email : muchammadagungm@gmail.com

ABSTRACT

This study aims to analyze the influence of product quality, service quality, and
brand image on the purchasing decisions of Kopi Kenangan consumers in
Purwokerto. A quantitative research approach was employed, utilizing purposive
sampling. The sample criteria included individuals residing in Purwokerto, aged
between 17 and 60 years, who have previously made a purchase at Kopi Kenangan.
A total of 109 respondents were selected. Data were analyzed using instrument
testing, descriptive statistics, classical assumption testing, multiple regression
analysis, and hypothesis testing. The findings reveal that product quality, service
quality, and brand image partially have a significant effect on purchasing
decisions. Furthermore, product quality and brand image exert a positive and
significant influence on purchasing decisions, whereas service quality has a
negative and insignificant effect.

Keywords: Product quality, service quality, brand image, purchasing decision
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