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Miqgdan Fachrozi (2025). Efisiensi Pemasaran Cabai Rawit (Capsicum
frutescens L) di Desa Jatilaba Kecamatan Margasari Kabupaten Tegal.
Dibawah bimbingan Prof. Dr. Ir. Dumasari, M.Si. dan Watemin, S.P,. M.P.

RINGKASAN

Penelitian ini bertujuan untuk mengetahui kondisi sosial ekonomi petani cabai
rawit, pola pemasaran, margin pemasaran dan farmer share petani cabai rawit.
Efisiensi pemasaran cabai rawit di Desa Jatilaba Kecamatan Margasari Kabupaten
Tegal.

Metode penelitian ini adalah metode survey. Metode survey adalah metode
penelitian yang menggunakan angket sebagai alat penelitian dan mengambil sampel
dari beberapa populasi sehingga ditemukan kejadian relatif, distribusi, dan
hubungan antar variabel, sosiologis maupun psikologis. Dalam pengambilan
sampel petani atau pengepul menggunakan teknik simple random sampling. Jumlah
petani cabai rawit 33, pedagang pengepul 5, pedagang pengecer 6 dan 1 pedagang
besar yang menjadi sampel penelitian. Jadi jumlah keseluruhan sampel yang
diambil adalah 45.

Hasil penelitian diperoleh bahwa petani cabai rawit umumnya berada pada usia
produktif, berpendidikan rendah, memiliki pengalaman bertani 1-5 tahun,
mengelola lahan 0,5-1 ha, dan menanggung 3-5 anggota keluarga. Modal usaha
sebagian besar berasal dari dana pribadi. Terdapat tiga saluran pemasaran cabai
rawit, dengan Saluran I (petani—pengepul—pedagang besar—konsumen) paling
banyak digunakan (72,73%) karena praktis, meski harga jual lebih rendah. Margin
tertinggi terdapat pada Saluran | (Rp 8.250/kg), namun farmer share tertinggi pada
Saluran 11 (82,02%). Semakin pendek saluran distribusi, semakin besar bagian
harga yang diterima petani dan semakin efisien pemasarannya. Saluran 111 dinilai
paling efisien karena memberikan keuntungan lebih besar bagi petani. Penguatan
akses pasar dan pemasaran langsung penting untuk meningkatkan efisiensi dan
kesejahteraan petani cabai rawit.

Kata Kunci : Cabai Rawit, Saluran Pemasaran, Margin, Farmer Share,
Efisiensi
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Migdan Fachrozi (2025). Marketing Efficiency of Birds Eye Chili (Capsicum
frutescens L) in Jatilaba Village, Margasari Sub-district, Tegal Regency. Under
the guidance of Prof. Dr. Ir. Dumasari, M.Si. dan Watemin, S.P,. M.P.

SUMMARY

This study aimed to examine the socio-economic conditions of birds eye chili
farmers, marketing patterns, marketing margins, and the farmer's share in
marketing efficiency in Jatilaba Village, Margasari Sub-district, Tegal Regency.
The research employed a survey method using questionnaires and sampling from
the target population to identify relative occurrences, distribution, and the
correlation among sociological and psychological variables. The sampling of
farmers and traders utilized a simple random sampling technique. The research
sample included 33 chili farmers, five collecting traders, six retailers, and one
wholesaler, totaling 45 respondents. The findings revealed that most birds eye chili
farmers were of productive age, had low educational attainment, possessed 15
years of farming experience, managed an average of 0.51 hectares of land, and
supported an average of 35 family members. Most of the capital used in farming
came from personal funds. There were three identified marketing channels for birds
eye chili, with Channel I (farmer, collector, wholesaler, consumer) being the most
widely used (72.73%) due to its practicality, despite offering a lower selling price.
The highest marketing margin was discovered in Channel I (IDR 8,250/kg), while
the highest farmer share was in Channel 111 (82.02%). The shorter the distribution
channel, the larger the price portion received by farmers, and the more efficient the
marketing process. Channel 111 was considered the most efficient as it provided
greater profits to farmers. Improving market access and promoting direct
marketing are crucial strategies to enhance marketing efficiency and the overall
welfare of birds eye chili farmers.

Keywords: Birds Eye Chili, Marketing Channels, Margin, Farmer Share, Efficiency
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