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ABSTRAK 

 

 

 

Penelitian ini bertujuan untuk membuktikan analisis kualitas produk citra 

merek promosi dan word of mouth terhadap minat beli produk iPhone. Pemilihan 

sampel dalam penelitian ini dilakukan dengan menggunakan Convenience 

sampling. Berdasarkan kriteria, didapatkan sebanyak 130 responden yang menjadi 

sampel. Teknik analisis data yang digunakan dalam penelitian ini adalah analisis 

deskriptif, uji instrumen, uji asumsi klasik, uji kecocokan model. Hasil penelitian 

ini menunjukkan bahwa : 1) kualitas produk berpengaruh positif signifikan terhadap 

minat beli, 2) citra merek berpengaruh positif signifikan terhadap minat beli, 3) 

promosi tidak berpengaruh positif terhadap minat beli, 4) word of mouth 

berpengaruh positif signifikan terhadap minat beli 

 

Kata Kunci : Kualitas Produk, Citra Merek, Promosi, Word Of Mouth, Minat 

Beli. 
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ABSTRACT 

 

This research aims to prove the analysis of product quality, promotional brand 

image and word of mouth on interest in purchasing iPhone products. The sample 

selection in this research was carried out using Convenience sampling. Based on 

the criteria, 130 respondents were obtained as samples. The data analysis techniques 

used in this research are descriptive analysis, instrument testing, classical 

assumption testing, model suitability testing. The results of this research show that: 

1) product quality has a significant positive effect on buying interest, 2) brand image 

has a significant positive effect on buying interest, 3) promotion has no positive 

effect on buying interest, 4) word of mouth has a significant positive effect on 

buying interest 

 

Keywords: Product Quality, Brand Image, Promotion, Word of Mouth, Purchase 

Interest. 
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