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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh cita rasa, cita merek, kualitas
pelayanan dan Store Atmosphere terhadap kepuasan konsumen kopi Janji Jiwa di
Purbalingga. Dengan survey kepada masyarakat di daerah Purbalingga. Teknik
pengambilan sampel dengan purposive sampling. Berdasarkan Kriteria, didapatkan
sebanyak 100 responden yang menjadi sampel dan dikumpulkan dengan
menggunakan kuisioner. Analisis data menggunakan regresi linear berganda.
Hasil penelitian ini- membuktikan bahwa secara simultan Cita Rasa, Cita Merek,
Kualitas Pelayanan dan Store Atmosphere terhadap Kepuasan Konsumen Kopi
Janji Jiwa di Purbalingga. Secara parsial daya cita rasa dan cita merek
berpengaruh positif dan signifikan terhadap kepuasan konsumen di Purbalingga,
sedangkan kualitas pelayanan dan Store Atmosphere secara parsial tidak
berpengaruh terhadap kepuasan konsumen di Purbalingga.

Kata Kunci : Kepuasan Konsumen, Cita Rasa, Cita Merek, Kualitas Pelayanan
dan Store Atmosphere
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INFLUENCE OF TASTE, BRAND IMAGE, QUALITY SERVICE, STORE
ATMOSPHERE ON SATISFACTION CONSUMER
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Faculty of Economics and Business
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ABSTRACT

This study aims to determine the effect of taste, brand image, service quality and
Store ‘Atmosphere on consumer satisfaction of Promise Jiwa coffee In
Purbalingga. With a survey to the community in the Purbalingga area. The
sampling technique was purposive sampling. Based on the criteria, 100
respondents were sampled and collected using a questionnaire. Data analysis
used multiple linear regression. The results of this study prove that simultaneously
the Taste, Brand Taste, Service Quality and Store Atmosphere to the Customer
Satisfaction of Promise Jiwa Coffee in Purbalingga. Partially, the power of taste
and brand taste has a positive and significant effect on consumer satisfaction in
Purbalingga, while service quality and Store Atmosphere partially have no effect
on consumer satisfaction in Purbalingga.

Keywords : Consumer Satisfaction, Taste, Brand Taste, Service Quality and
Store Atmosphere
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