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Abstract 

Entrepreneurship is one of the important factors in economic growth in every 

country. Young generations, such as university students have become subjects in the 

growing entrepreneurship. studying the factors that influence their willingness to innovate 

and improve their competencies related to entrepreneurship. This study aims to 

empirically test a research model that investigates the impact of individual entrepreneurial 

orientation and entrepreneurship education on entrepreneurial intentions. Then the 

research also examines the role of entrepreneurial motivation and entrepreneurial 

orientation as mediation. Theory of Planned Behanvior (TPB), which is used in study, 

contends that behavioral control, subjective norms, and attitudinal considerations all 

contribute to entrepreneurial activity. The population in this study was 1793 and the 

samples used ware of 327 current business economics academic members from three 

most prestigious universities in Purwokerto, Indonesia, participated in study. 

Questionnaires were given directly, and sampling was carried out utilizing accidental 

approaches that satisfied necessary requirements. Partial Least Squares (PLS) is then 

used to examine gathered data. The results of the analysis show that hypotheses ne to 

six hypotheses studied have a positive influence on entrepreneurial intentions and the 

results of hypotheses seven to eleven state that entrepreneurial motivation and individual 

entrepreneurial orientation are able to mediate, it shows that with the support of these 

factors students will tend to have the intention to become entrepreneurs in the future. 

Keywords:Entrepreneurial Intentions, Individual Entrepreneurial Orientation, 

Entrenreneurship Education, Entrepreneurial Motivations. 
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INTRODUCTION 

The increase in number of Indonesian citizens in 2024 will be 281,603.8 thousand 

people. In August 2024, workforce will reach 152.11 million people, while 144.64 million 

people are working population, then Open Unemployment Rate (TPT) will be 4.91 

percent (Central Bureau of Statistics, 2024). One of classic problems in Indonesia is 

poverty and large number of unemployed people, which is caused by comparing supply 

of job opportunities with educational graduates  (Amadea & Riana, 2020). Research also 

states that total entrepreneurship in a country is often considered a progress parameter. 

critical role of entrepreneurship for all countries is related to innovation developed in 

market, called economic growth. Externally, people who open new businesses have a 

role as providers of employment opportunities, and with this, national unemployment is 

reduced (Anggiani, 2018; 7). Much literature supports idea that entrepreneurship 

contributes to playing essential role in economy of every country (Bilgiseven & Kasimoǧlu, 

2019; Fragoso et al., 2019; Padi et al., 2022; Turulja et al., 2020). 

One solution to deal with economic problems and help economic development is 

entrepreneurship. When someone decides to carry out business activities, entrepreneurs 

see persistent business intentions as a requirement when starting a new business (Liu et 

al., 2019). Before starting a new business, person discovers several driving factors that 

drive them to have entrepreneurial intentions (Turulja et al., 2020). Postgraduate 

students, as next generation, are essential for fostering ideas related to entrepreneurship 

(Fragoso et al., 2019). As assets and future hope for country, students must master basis 

of entrepreneurship to encourage determination and enthusiasm in these students. 

Entrepreneurship can be interpreted as primary education that enables students to 

develop and use responsibility, inspiration, and initiative and learn to face risks and make 

decisions (Abdullah et al., 2019; Wardhani & Nastiti, 2023). Universities should provide 

practical training and support learning so that they become entrepreneurs who create 

employment opportunities, not job seekers (Tomy & Pardede, 2020). Therefore, 

entrepreneurship is one of mandatory subjects at several universities in Purwokerto. 

Students are given entrepreneurship courses for one semester each, hoping to develop 

entrepreneurial spirit with superior competencies to face future challenges. In order for 

pupils to be able to use entrepreneurship to create jobs in future. Preparing college 

graduates to become self-sufficient young entrepreneurs is way to lower educated 

unemployment (Wardhani & Nastiti, 2023). 

A person's entrepreneurial intentions might arise for a variety of reasons. 

Entrepreneurial orientation is one of elements that contribute to formation of 
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entrepreneurial intentions, individual entrepreneurial orientation (IEO) is ability, aptitude, 

and desire of individual to become entrepreneur  (Taalita & Down., (Hassan et al., 2021)). 

Idea of individual entrepreneurship, which views being proactive, creative, and risk-taking 

as entrepreneurial competencies, has not yet been fully explored in research on 

entrepreneurial ambitions (Anwar et al., 2021), and research on indirect relationship 

between individual's entrepreneurial attitude and their entrepreneurial goals appears to 

be lacking (Hassan et al., 2021). There is a positive relationship between individual 

entrepreneurial orientation and entrepreneurial intention (Sahoo & Panda, 2019), but in 

contrast to Kurniawan et al, (2019) who found no positive influence between individual 

entrepreneurial orientation and entrepreneurial intention. This analysis also examines the 

relationship of individual entrepreneurial orientation directly and indirectly on 

entrepreneurial intention. 

Another factor that motivates someone to become entrepreneur is 

entrepreneurship education. Entrepreneurship education is critical to help foster 

individual intentions and competencies or individual entrepreneurial orientation in career 

choices for next generation, especially students (Hassan et al., 2021). One thing that 

influences a person's attitude is their level of education (Bagis et al., 2023). Educational 

institutions play a role in providing essential services in entrepreneurial activities, building 

entrepreneurial mindset by combining entrepreneurial and extracurricular learning, which 

helps optimize students' tendencies to start a business rather than becoming a worker 

(Al-Lawati et al., 2022; Aziz et al., 2021). In Indonesian universities, entrepreneurship 

learning is not only taught in business departments but has also been implemented in 

education departments (Amadea & Riana, 2020). 

The function of entrepreneurial motivation as a mediator is also examined in study. 

Self-confidence in one's ability to succeed and ability to obtain knowledge about business 

possibilities are essential components of motivation to launch a new company (Amadea 

& Riana, 2020). Motivation is internal stimulation fueled by certain business-oriented acts 

and motivation is instinct that eventually plays a crucial role in influencing behavior, 

identifying individual's entrepreneurial ambitions, and accomplishing objectives (Alam et 

al., 2019). Developing intention to launch a business requires stronger motivation, and 

entrepreneurial motivation has a strong mediating effect on relationship between 

entrepreneurial education and entrepreneurial intention (Alam et al., 2019; Hassan et al., 

2021; Kanama, 2021; Lang & Liu, 2019). Aiming to determine whether current 

entrepreneurship education-related learning and training is effective enough to boost 

individual competence and willingness to pursue entrepreneurship as a career choice, 
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study looks at entrepreneurial motivation as a mediator in relationship between 

entrepreneurial education and entrepreneurial intentions (Hassan et al., 2021). 

In light of this, study examines crucial roles that personal entrepreneurial 

orientation, entrepreneurial education, and entrepreneurial motivation play in influencing 

entrepreneurial intentions. In addition, this study also analysed the mediating role of 

entrepreneurial motivation and the mediating role of entrepreneurial orientation. This 

study was conducted at theree different Universities Purwokerto, Muhammadiyah 

University Purwokerto, Jenderal Soedirman University Purwokerto, and State Islamic 

University Prof. K.H. Saifuddin Zuhri Purwokerto, both private and most important state 

universities in Purwokerto. Three universities were chosen by considering shortcomings 

of earlier studies which were homogeneous and only involved researchers from one 

university. Researchers also recommended broadening sample to include more locations 

(Hassan et al., 2021; Roeslie & Arianto, 2022). So research continues previous research 

by trying to study three different universities, including private universities and most 

significant state university in Purwokerto. Apart from that, another reason for choosing 

these three universities is that they focus on entrepreneurship education, and these 

universities also have most students in Purwokerto. 

 

LITERATURE REVIEW AND HYPOTHESIS DEVELOPMENT 

Theory of Planned Behavior (TPB) 

Students' entrepreneurial process can be better understood by applying (TPB) 

Theory of Planned Behavior (Fragoso et al., 2019). According to idea, behavioral control, 

subjective norms, and attitudes all have impact on entrepreneurial intents and conduct 

(Ajzen, 1991). With perceived behavioral control in TPB, mediating effect has many 

aspects that depend on individual's level of control over behavior. If individual has 

substantial control over behavior, intentions will predict that behavior and fully mediate 

influence of perceived behavioral control (Alam et al., 2019). According to TPB, human 

behavior is guided by three types of beliefs: (a) behavioral beliefs, which believe that 

behavior is possible; (b) normative beliefs, which believe that other people have 

normative expectations and that people are motivated to agree with them; and (c) control 

beliefs, which believe that there are factors that will either help or hinder behavioral 

performance and how strong these factors are perceived to be (Afdalia et al., (Bagis et 

al., 2022)). When reviewing research on entrepreneurial intentions, theory is one that is 

most frequently applied (Bilgiseven & Kasimoǧlu, 2019; Boubker et al., 2021; Fragoso et 

al., 2019; Ismail et al., 2024; Montes et al., 2023; Neves & Brito, 2020). 
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Entrepreneurial Intentions 

Entrepreneurial intention is key antecedent of entrepreneurial action and is defined 

as individual's commitment to launching a new company activity (Fragoso et al., 2019). 

way someone thinks about starting a firm is known as their entrepreneurial intentions. 

propensity to successfully launch a firm is a reflection of knowledge pertaining to 

entrepreneurial ambitions (Prasetyaningtyas, 2019) . New businesses will undoubtedly 

arise as a result of younger generation's desire to launch their own enterprises. Factors 

influencing a person's entrepreneurial intentions can be categorized as environment or 

individual characteristics (Turulja et al., 2020). 

 

Individual Entrepreneurial Orientation and Entrepreneurial Intentions 

Entrepreneurial orientation as process of developing individual's capacity to gain 

knowledge related to entrepreneurship, fostering awareness, and providing overview of 

overall entrepreneurial mentality, as well as a person's motivation to become 

entrepreneur aggressive, concept developed by Mr. Miller (1983), then Lumpkin and 

Desa (1996) present five dimensions of entrepreneurial orientation, three of which are 

identical to three dimensions presented by earlier researchers, and other two are 

autonomous and competitive dimensions (Hassan et al., 2021). Someone who dares to 

try to create new ideas and technology takes advantage of existing opportunities, dares 

to make decisions, and is more likely to become a successful entrepreneur (Lee & 

Peterson, (Covin et al., 2020)). Based on analysis above, research proposes following 

hypothesis. 

H1: Individual entrepreneurial orientation has a positive effect on entrepreneurial 

intentions. 

 

Entrepreneurship Education and Entrepreneurial Intentions 

Through entrepreneurship education, students acquire and hone their 

entrepreneurial knowledge and abilities, which can help them launch a successful 

business. entrepreneurship education is essential to help foster individual intentions and 

competencies or individual entrepreneurial orientation in career choices for the next 

generation, especially student (Hassan et al., 2021). Educational intitutions play an 

important role in providing services in entrepreneurial activities, bulding an 

entrepreneuruial mindset, by combining entrepreneurship and extracurriculer learning is 

useful for optimising students’ tendency to start a business rather than becomig a 

worker(Al-Lawati et al., 2022; Aziz et al., 2021). There are several previous studies that 
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conclude Entrepreneurship Education has a positive influence on entrepreneurial 

intention (Ahmed et al., 2020; Bazkiaei et al., 2020; Boubker et al., 2021; Hassan et al., 

2021). Based on analysis above, research proposes following hypothesis. 

H2: Entrepreneurship education has a positive effect on entrepreneurial intentions 

 

Entrepreneurial Motivation and Entrepreneurial Intention 

Drive and incentive theory are two categories under which entrepreneurial 

motivation falls (Alam et al., 2019). Self-confidence in one's area of competence to 

succeed and in gathering information about business opportunities are key components 

of motivation when starting a new company (Amadea & Riana, 2020). Study also clarifies 

that individual's entrepreneurial inclinations would rise if they are inspired to start their 

own business. Students who have strong mtivation are proven to have high 

achievements, have a strong will to achieve goals, and have good self-confidence, and 

have good creativity (Abdullah et al., 2019). Drive, passion, vision, need for achievement, 

locus of control, and need for independence are some categories of motivation (Hassan 

et al., 2021). Entrepreneurial motivation can effectively influence students to have 

intention to become entrepreneurs (Amadea & Riana, 2020). Based on analysis above, 

research proposes following hypothesis: 

H3: entrepreneurial motivation has a positive effect on entrepreneurial intentions. 

 

Entrepreneurship Education and Individual Entrepreneurial Orientation 

The foundation for enhancing and improving one's own business skills is 

entrepreneurship education (Hannon, 2006 (Hassan et al., 2021)). In addition, students' 

intentions to launch a business may be influenced by their impression of support that 

comes with a university education (Anwar et al., 2020). The educational environment 

plaus an importantrole that not only disseminates knowladge, but also creates and 

shapes intentions, forms good mindsets, and fosters individual attitudes related to 

entrepreneurship with attitudes forming antecedents that play an important role in 

intentions, this provides a comprehensive foundation that teaches students about the 

principles, practices, and culture of entrepreneurship where all have an impact on their 

tendency to behave entrepreneurially (Hassan et al., 2021; Ismail et al., 2024). The study 

also stated that entrepreneurship education has a positive effect on individual 

entrepreneurial orientation. Based on the analysis above, this study proposes the 

following hypothesis: 
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H4: entrepreneurship education has a positive effect on individual entrepreneurial 

orientation. 

 

Individual Entrepreneurial Orientation and Entrepreneurial Motivation 

Three of five characteristics of entrepreneurial orientation, innovation, 

proactiveness, and risk-taking and two new ones autonomy and aggressive 

competitiveness, are same as those put forth by earlier researchers (Kurniawan et al., 

2019 (Lumpkin & Dess, 1996)). One way to define individual entrepreneurial orientation 

is as a person's attempt to employ creativity, invention, risk-taking tolerance, and 

proactiveness to come up with new ways to accomplish his goals (Covin et al., 2020). 

When individual has a core motivation, they are more likely to initiate entrepreneurial 

activities and grow more driven to become entrepreneur as their individual entrepreneurial 

orientation increases (Hassan et al., 2021). Study puts up following hypothesis in light of 

previously mentioned findings. 

H5: Individual entrepreneurial orientation has a positive effect on entrepreneurial 

motivation. 

 

Entrepreneurship Education and Entrepreneurial Motivation 

When students comprehend concepts of entrepreneurship and are inspired by it, 

they can begin to pursue entrepreneurship (Abdullah et al., 2019). mindset to launch a 

new company is part of entrepreneurship education, which will help you become a 

persistent entrepreneur (Hassan et al., 2021). According to study, entrepreneurship 

education has a beneficial impact on entrepreneurial motivation, and students who 

receive more hands-on training would be more inclined to start their own business. 

following hypothesis is put out by study in light of aforementioned analysis. 

H6: Entrepreneurship education has a positive effect on entrepreneurial motivation. 

 

Entrepreneurial Motivation as a Mediator of Relationship between Individual 

Entrepreneurial Orientation and Entrepreneurial Intentions 

Motivation is instinct that eventually plays a crucial role in influencing behavior, 

identifying individual's entrepreneurial ambitions, and accomplishing objectives (Alam et 

al., 2019). There is a strong correlation between entrepreneurial orientation and 

entrepreneurial motivation (Hassan et al., 2021). Motivation is internal stimulation fueled 

by certain business-oriented acts (Alam et al., 2019). Thus, motivation can serve as a 

mediator between individual's entrepreneurial attitude and ambitions, according to 
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findings of study. Following hypothesis is put out by study in light of previously mentioned 

findings. 

H7: Entrepreneurial motivation mediates relationship between entrepreneurial orientation 

and entrepreneurial intention. 

 

Entrepreneurial Motivation as a Mediator of Relationship between 

Entrepreneurship Education and Entrepreneurial Intentions 

There is a complex relationship between educational attainment and likelihood of 

starting a new firm, in part because education is positively correlated with lifetime income 

and with capacity to recognize opportunities (Montes et al., 2023). Developing intention 

to launch a business requires stronger motivation, and entrepreneurial motivation has a 

strong mediating effect on relationship between entrepreneurial education and 

entrepreneurial intention (Alam et al., 2019; Hassan et al., 2021; Kanama, 2021; Lang & 

Liu, 2019). Study puts up following hypothesis in light of previously mentioned findings. 

H8: Entrepreneurial motivation mediates relationship between entrepreneurial education 

and entrepreneurial intentions. 

 

Individual Entrepreneurial Orientation as a Mediator of Relationship between 

Entrepreneurship Education and Entrepreneurial Motivation 

Entrepreneurship education influences the creation of entrepreneurship 

throughenhancing entrepreneurial orientation and individual entrepreneurial orientation 

helps in fostering entrepreneurship with the ability to enchance entrepreneurship 

education (Galvão et al., 2020). It helps them identify and utilise opportunities to their 

advantage. In addition, they also tend to be more open to chenge and their high curiosity, 

richness of perspective, and high imagination make them mpre innovative in their actions 

(Madjar, 2008; Martins et al., 2022). Based on the above analysis, this study proposes 

the following hypothesis: 

H9: Individual entrepreneurial orientation mediates the relationship between 

entrepreneurship education and entrepreneurial motivation 

 

Individual Entrepreneurial Orientation as a Mediator of Relationship between 

Entrepreneurship Education and Entrepreneurial Intentions 

Individual entrepreneurial orientation has a role that is an antecedent used in 

increasing entrepreneurial intention and several previous studies prove that individual 

entrepreneurial orientation has a positive effect on entrepreneurial intention in college 
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students (Kumar et al., 2021; Martins et al., 2022; Martins & Perez, 2020; Sahoo & Panda, 

2019). The purpose of entrepreneurship education is to equip students with indispensable 

that creates attitudes and behaviours to open a bussines (Abdullah et al., 2019). Based 

on the above analysis, this study proposes the following hypothesis: 

H10: Individual entrepreneurial orientation mediates the relationship between 

entrepreneurship education and entrepreneurial intention 

 

Individual Entrepreneurial Orientation as a Mediator of Relationship between 

Entrepreneurship Education and Entrepreneurial Motivation and  Entrepreneurial 

Intention. 

Individual entrepreneurial orientation  defined as the ability to recognise 

opportunities and offer innovative solutions increases the desire for a career as an 

entrepreneur (Syed et al., 2020). The provision of entrepreneurship education is expected 

to strenghen innovation, quality human resources, and new businesses (Galvão et al., 

2020).  Entrepreneurship education as well as encouragement of individual 

entrepreneurial orientation will increase students’ self-confidence, risk tolerance, 

creativity, and idea generation, which strengthens their entrepreneurial intentions (Khalil 

et al., 2024). Trus creating students’ motivation to pursue entrepreneurship  (Duong., 

2023).  Based on the above analysis, this study proposes the following hypothesis: 

H11: Individual entrepreneurial orientation mediates the relationship between 

entrepreneurship education and entrepreneurial motivation and entrepreneurial intention 

 

Based on literature and hypotheses above, following framework can be prepared: 

 

 

 

 

 

 

 

 

 

 

Figure 1. Frame of mid 
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METHODS 

This research is a replica research of previous research Hassan et al, (2021) and 

study employs a quantitative methodology. This study examines several factors such as 

individual entrepreneurial orientation, entrepreneurship edication, and entrepreneurial 

motivation on entrepreneruial intentions incollege students. Inaddition, this study also 

examines the mediating role of entrepreneurial motivation that connects individual 

entrepreneurial orientation and entrepreneurship education to entrepreneurial 

intentions. So this study has eight hypotheses t be analyzed. 

The population in this study were 1793 students, and there were 327 students of 

the faculty of economics and business who were used as samples. The data source 

used is primary data sources, while data collection uses a questionnaire. The technique 

used to determine the number of semples uses the slovin technique. Data collection was 

carried out using stratified random sampling techniqueand respondents met the criteria 

at the faculty of economics and business at three Purwokerto Universities, 

Muhammadiyah University Purwokerto, Prof. State Islamic University Purwokerto, and 

General Soedirman University Purwokerto. Utilizing Smart PLS software-validated 

questionnaire scales contextualized from prior papers, SEM-PLS analysis was 

employed in study (Bolton & Lane; Linan, Chen; M. Solesvik (Hassan et al., 2021)). A 

five-point Likert scale, with 1 denoting "strongly disagree" and 5 denoting "strongly 

agree," was used to grade disseminated questionnaire. Twenty questionnaire items in 

all were given out. Using Google Forms, online survey was administered from August to 

September, 2024. 

 

Sample 

The students used as samples were those who study related to entrepreneurship 

courses, business and management, HRM, finance, control, risk management, and 

marketing. Topics related to business management, organization, accounting, 

entrepreneurship, and financial management. material is presented through teaching 

by lecturers, case studies, and presentations. The majors sampled were undergraduate 

management and undergraduate accounting at the three universities that were used as 

objects. 
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RESULTS AND DISCUSION 

Results 

The total questionnaire items in study were 20 statements. results state that 

students with entrepreneurial orientation feel that they can act in anticipating problems, 

needs, or changes in future when they become entrepreneurs. results of another 

statement state that students have a basis related to entrepreneurship education; 

therefore, they feel they have a firm grip on business world. Another statement concluded 

that students with essential entrepreneurial motivation feel that entrepreneurial motivation 

can create good ideas related to business world and have drive to make them happen. 

The following is Table 1. Description of respondents: 

 

Tabel 1. Respomdent Demographics 

 

 

 

 

 

 

 

 

 

 

 

Table 1 displays respondents' demographic data. With 141 responses (43.1%), 

Muhammadiyah University of Purwokerto dominated university's scores. With 273 

responses (83.5%), gender ratings indicated that women made up majority of 

respondents. With 190 responses (58%), students between ages of 18 and 20 made up 

majority of respondents.  There are 308 respondents who have the desire to become  

entrepreneurs and there are 52 respondents who currently have a business. 
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Table 2. Descriptive Statistics 

 

 

 

 

 

 

 

 

The analysis results from Table 2 show that number of respondents (N) was 327, 

and minimum score for respondents ranged from 4 to 6. most significant (maximum) 

score ranged from 20 to 30. average score from 327 respondents ranged from 14.73 to 

22, 85 with a standard deviation of 2.76 to 4.88. 

 

The following is data management in research using PLS 3 method. 

PLS uses data analysis to provide a more thorough knowledge of how variables relate 

to one another. Additionally, outcomes of PLS testing may yield novel insights that 

require straightforward investigation (Bagis et al., 2023). following are research's 

findings. 

Table 3. Outer loading 
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The study results in Table 3 indicate that variables of entrepreneurial intention, 

individual entrepreneurial orientation, entrepreneurial education, and entrepreneurial 

motivation have loading factor values more than 0.7. A high outer loading value indicates 

that measured construct may account for indication, general guidelines for outer loading 

value should be 0.708 or more (Sholihin & Ratmono., 2020:44). It may be concluded, 

then, that all indicators' loading factor values are high enough to satisfy conditions for 

convergent validity. 

 

Tabel 4. R Square Value 

 
 

Individual entrepreneurial orientation, entrepreneurial education, and 

entrepreneurial drive may account for 75.5% of variance in entrepreneurial intention, 
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according to Table 4's Adjusted R Square value for entrepreneurial intentions, which is 

0.755. Consequently, R Square value is deemed insufficiently powerful.  

The entrepreneurial motivation variable may be explained by individual 

entrepreneurial orientation and education by 71.4%, according to Adjusted R Square 

value for entrepreneurial motivation, which is 0.714. It is therefore possible to deduce 

that R Square value is strong. R-squared adjusted value is 0.505 for Individual 

Entrepreneurial Orientation, meaning that 50.0% of variation in it can be explained by 

entrepreneurship education. In light of this, R Square value is deemed modest. R square 

value of 0.75, 0.5, 0.25 can be assessed as predictive power at substantial, moderate, 

and weak levels (Shollihin & Ratmono, 2020; 55) 

 

Tabel 5. Contruct Reliability and Validity 

 

Table 5 shows that Construct Reliability and Validity values of entrepreneurship 

education, entrepreneurial motivation, and individual entrepreneurial orientation towards 

entrepreneurial intentions are more significant than 0.7, so all variables can be declared 

reliable. 

 

Hypothesis testing is shown in (table 6), namely: 
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Tabel 6. Path Coefficients 
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As shown in Table 6. Statistical significance of p-value, which is less than 0.05, 

supports conclusion. Consequently, hypothesis is validated. It is possible to conclude 

that result is statistically significant because p-value is below significance level (Sholihin 

& Ratmono, 2020; 54). The results show that hypothesis one to hypotesis three states 

that individual entrepreneurial orientation, entrepreneurship education, and 

entrepreneurial motivation has a significant positive effect on entrepreneurial intention 

because it has a p-value below 0.05. According to fourth hypothesis, individual 

entrepreneurial attitude and entrepreneurial education have a good relationship. P-value 

that is obtained is less than 0.05, which suggests that fourth hypothesis is supported. To 

put it another way, entrepreneurial motivation, entrepreneurial education, and individual 

entrepreneurial orientation all affect entrepreneurial intents. According to analysis's 

findings, premise that entrepreneurship education has a favorable impact on a person's 

entrepreneurial attitude is therefore validated. 

Individual entrepreneurial orientation and entrepreneurial education on 

entrepreneurial motivation are next two hypotheses, which are number five and six, 

respectively. Because p-value for hypothesis five is less than 0.05, test findings 

demonstrate that entrepreneurial orientation has a significant positive influence. A p-

value of less than 0.05 indicates that entrepreneurship education significantly and 

favorably affects entrepreneurial motivation, according to testing hypothesis six. 

Testing mediation hypothesis is next stage. Firstly tested hypothesis seven that 

entrepreneurial motivation mediates the relationship between individual entrepreneurial 

orientation and entrepreneurial intention. Because p-value for hypothesis seven is less 

than 0.05, test findings demonstrate that individual entrepreneurial orientation has a 

significant positive influence. The eighth hypothesis is that entrepreneurial motivation 

mediates the relationship betweeen entrepreneurial education and entrepreneurial 

intention. According to analysis's findings, p-value is 0.000. hypothesis thus validated. 

association between entrepreneurial education and intentions is mediated by 

entrepreneurial motivationq. The ninth mediation hypothesis is that individual 

entrepreneurial orientation mediates the relationship between entrepreneurial education 

and entrepreneurial motivation. According to analysis's findings, p-value is less than 0.05 

hypothesis thus validated. Association between entrepreneurial education and 

entrepreneurial motivation is mediated by individual entrepreneurial orientation. 

Hypothesisten is that individual entrepreneurial orientationmediates the relationship 

between entrepreneurial education and entrepreneurial intention. According to 

analysis's findings, p-value is less than 0.05 hypothesis thus validated. Association 
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between entrepreneurial education and entrepreneurial intention is mediated by 

individual entrepreneurial orientation. Hypoteses eleven is that individual entrepreneurial 

orientation mediates the relationship between entrepreneurship education and 

entrepreneurial motivation and entrepreneurial intention. According to analysis's 

findings, p-value is less than 0.05 hypothesis thus validated. Association between 

entrepreneurial education and entrepreneurial motivation, entrepreneurial intention is 

mediated by individual entrepreneurial orientation. 

 

DISCUSSION 

H1. Individual Entrepreneurial Orientation Towards Entrepreneurial Intentions 

The study's findings demonstrate that among students at Muhammadiyah 

University Purwokerto, Jendral Soedirman University, and Prof. K.H. Saifuddin Zuhri 

State Islamic University Purwokerto, individual entrepreneurial orientation significantly 

and favorably influences entrepreneurial intentions. Proves by increasing awareness 

and competence related to understanding entrepreneurial knowledge, picture of 

entrepreneurship obtained during entrepreneurship learning provided by university, and 

innovation and courage to make risky decisions or try new things, students have desire 

to become entrepreneurs. So, with individual entrepreneurial orientation, students are 

encouraged to become future entrepreneurs. 

Regarding aspects of individual entrepreneurial orientation in risk-taking, 

creativity, proactiveness, autonomy, and competitive aggressiveness, these results are 

consistent with notions put forward by  Miller (1983) and Lumpkin and Dess (1996) 

(Hassan et al., 2021). In addition, conclusion is supported by earlier research findings 

that colleges concentrate on meeting students' compelling requirements in order to help 

them become job creators rather than job seekers (Tomy & Pardede, 2020). study's 

findings also support those of Sahoo & Panda., (2019) investigation, which found that 

entrepreneurial attitude positively influences entrepreneurial intentions.  

 

H2. Entrepreneurship Education on Entrepreneurial Intentions 

According to results, entrepreneurship education significantly and favorably 

affects entrepreneurial intentions. Demonstrates students who are knowledgeable about 

entrepreneurship will acquire skills required in business sector. Thus, pupils who 

understand entrepreneurship are more likely to want to start their own company. In order 

to maximize students' propensity to launch a firm, educational institutions offer crucial 
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services in entrepreneurial activities, such as fostering entrepreneurial attitude through 

integration of extracurricular and entrepreneurial learning (Aziz et al., 2021). 

Entrepreneurship education plays an important role as a determining factor in 

developing entrepreneurial intentions (Hassan et al., 2021). The entrepreneurship 

education obtained will make students tend to be confident because with 

entrepreneurship education they are able to master the abilities needed to become 

entrepreneurs. The results of this study are in line with Ahmed et al, (2020); Bazkiaei et 

al, (2020); Boubker et al, (2021); Hassan et al, (2021) who found a positive influence 

between entrepreneurship education and entrepreneurial intention. 

 

H3. Entrepreneurial Motivation on Entrepreneurial Intentions 

The analysis's findings demonstrate that entrepreneurial motivation significantly 

and favorably influences entrepreneurial intentions, demonstrating that it is a powerful 

motivator for people to be more courageous when deciding to launch a firm. Students 

who are driven by entrepreneurial spirit are more likely to launch a business based on 

their innovative ideas and construct a company that meets their needs. more important 

entrepreneurship motive is, more likely someone is to want to launch their own company 

(Alam et al., 2019). 

The findings of study are consistent with earlier research on impact of 

entrepreneurial motivation on students' intentions to launch a new business. 

Entrepreneurial motivation refers to both ability to learn about entrepreneurial 

opportunities and self-confidence in one's capacity to succeed (Amadea & Riana, 2020). 

According to research by Alam et al., (2019), Amadea & Riana, (2020), Hassan et al., 

(2021), entrepreneurial motivation has a beneficial impact on entrepreneurial intents. 

These findings are consistent with findings of study. 

 

H4. Entrepreneurship Education on Individual Entrepreneurial Orientation 

The resulting p-value demonstrates that entrepreneurship education will raise 

individual entrepreneurial orientation and have a strong or significant impact on 

entrepreneurial orientation. These results also demonstrate that entrepreneurship 

education on individual entrepreneurial orientation has a positive and significant 

influence on original sample value. When offered entrepreneurship-related information, 

students are more likely to feel encouraged to develop entrepreneurial traits and abilities. 

Research indicates that students' decisions to start their own businesses may be 
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influenced by their opinions of entrepreneurship education offered by colleges (Anwar et 

al., 2020). 

The study's findings demonstrate that entrepreneurship education promotes 

students' entrepreneurial endeavors and is one of elements that might develop positive 

attitudes and personalities that lead to becoming entrepreneurs. In order to increase 

desire to launch a firm, entrepreneurship education also helps to develop personal 

competency or entrepreneurial orientation. This is consistent with findings of  Anwar et 

al., (2020) and Hassan et al., (2021), who discovered a favorable relationship between 

entrepreneurship education and personal entrepreneurial orientation. 

 

H5. Individual Entrepreneurial Orientation Towards Entrepreneurial Motivation 

Individual entrepreneurial orientation has a favorable and considerable impact on 

entrepreneurial motivation, according to theory. Demonstrates students who exhibit 

entrepreneurial behavior and are motivated by a desire for success have a stronger 

belief in their ability to succeed as business owners. For someone with basic business-

related motivations, entrepreneurial motivation is essential, and they will typically begin 

with entrepreneurial endeavors (Hassan et al., 2021). 

According to results, developing entrepreneurial mindset on individual basis is 

crucial to motivating them to engage in business-related activities. Students will be 

encouraged to start their own enterprises as their desired career path if they exhibit 

entrepreneurial behavior and attitudes along with supporting competencies. 

 

H6. Entrepreneurship Education on Entrepreneurial Motivation 

The research's hypothesis on impact of entrepreneurship education on 

entrepreneurial motivation is as follows. test's findings indicated that entrepreneurial 

motivation and entrepreneurship education had a favorable and substantial relationship. 

study supports notion that students who learn about entrepreneurship are more likely to 

feel driven to start their own businesses. Entrepreneurial motivation and 

entrepreneurship education are strongly correlated, according to study findings. They 

believe they would prefer to start their own business because of their entrepreneurial 

skills. Study's findings support earlier studies (Hassan et al., 2021) that found that 

students might be encouraged to seize economic opportunities by using their 

educational expertise. 
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H7. Entrepreneurial motivation as a mediator of relationship between individual 

entrepreneurial orientation and entrepreneurial intentions 

The function of entrepreneurial motivation as a mediator of relationship between 

individual's entrepreneurial orientation and intentions is subject of another study finding. 

study's findings demonstrate that relationship between individual's entrepreneurial 

orientation and intention is mediated by entrepreneurial motivation. results demonstrate 

that strong motivation will push individual to satisfy their demand for success. Individual's 

personality can be strengthened by entrepreneurial motivation in order to build a firm 

that fulfills their goals. In general, entrepreneurial motivation and individual 

entrepreneurial orientation are positively correlated with each other (Marques et al., 

2019), with a strong role of entrepreneurial motivation as a significant factor towards 

entrepreneurial intention (Alam et al., 2019; Lang & Liu, 2019). 

The study's findings demonstrate crucial role that entrepreneurial motivation 

plays as a mediator factor between entrepreneurial orientation and intention. If 

entrepreneurial motivation acts as mediator, association between individual's 

entrepreneurial orientation and entrepreneurial intention is greater. results of study are 

consistent with earlier studies showing that relationship between individual's 

entrepreneurial orientation and intentions might be mediated by entrepreneurial 

motivation. 

 

H8. Entrepreneurial motivation as a mediator of relationship between 

entrepreneurial education and entrepreneurial intentions 

The third hypothesis's findings pertain to function of entrepreneurial motivation as 

a moderating element in association between entrepreneurial ambitions and 

entrepreneurial education. findings of study indicate that association between 

entrepreneurial education and entrepreneurial ambitions can be mediated by 

entrepreneurial motivation. According to\study, students' desire to become 

entrepreneurs can be strengthened by offering them entrepreneurship instruction and 

support derived from their innate motivation. 

According to research findings, there is a considerable impact of entrepreneurial 

desire as a mediator of relationship between entrepreneurial education and 

entrepreneurial intention. Therefore, first step in creating desire to launch a firm will be 

entrepreneurial inspiration. Result is also consistent with earlier studies that found a 

mediating role for entrepreneurial desire in connection between entrepreneurial 

education and entrepreneurial intention (Hassan et al., 2021). 
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H9. Individual entrepreneurial orientation as a mediator of relationship between 

entrepreneurial education and entrepreneurial motivation 

The results of hypothesis nine are related to the role of individual entrepreneurial 

orientation as a mediating factor in the relationship between entrepreneurship education 

and entrepreneurial motivation. The results showed that individual entrepreneurial 

orientation can mediate the relationship between entrepreneurship education and 

entrepreneurial motivation. This study shows that the provision of entrepreneurship 

education and driven by the influence of individual entrepreneurial orientation related to 

entrepreneurial behaviour on a person can move students in strengthening their 

motivation related to entrepreneurship. The results prove that the effect of entrepreneurial 

orientation on the relationship between entrepreneurship education and entrepreneurial 

motivation has a positive and significant effect. The facilities of an institution related to 

entrepreneurship greatly affect the determination of students related to the business 

world, where with the entrepreneurial learning obtained and the entrepreneurial 

orientation developed through competence and training students will strengthen the 

motivation to become entrepreneurs (Anwar et al., 2020; Sahoo & Panda, 2019). In 

general, entrepreneurial motivation and individual entrepreneurial orientation are 

positively correlated with each other (Marques et al., 2019). With a strong role of 

entrepreneurial motivation as a significant factor in entrepreneurial intention (Alam et al., 

2019; Lang & Liu, 2019). 

 

H10. Individual entrepreneurial orientation as a mediator of relationship between 

entrepreneurial education and entrepreneurial intentions 

The results of hypothesis ten are related to the role of individual entrepreneurial 

orientation as a mediating factor in the relationship between entrepreneurship education 

and entrepreneurial intention. The results showed that individual entrepreneurial 

orientation can mediate the relationship between entrepreneurship education and 

entrepreneurial intention.  This study shows that with the provision of entrepreneurship 

education, the encouragement of individual entrepreneurial orientation can strengthen 

students in strengthening their intentions regarding their goals to become a businessman. 

The results prove that the effect of entrepreneurial orientation on the relationship between 

entrepreneurship education and entrepreneurial intention is positive and significant. 

Therefore, strong entrepreneurship education will round off a person's determination in 

creating the attitudes needed in the business world (Anwar et al., 2020; Botha & Bignotti, 

2019). The findings in this study are in line with (Anwar et al., 2021; Efrata et al., 2021; 
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Khalil et al., 2024; Martins et al., 2022). Which states that entrepreneurial orientation 

mediates the relationship between education and entrepreneurial intention. 

 

H11. Individual entrepreneurial orientation as a mediator of relationship between 

entrepreneurial education and Entrepreneurial motivation, entrepreneurial 

intentions 

The results of hypothesis eleven are related to the role of individual entrepreneurial 

orientation as a mediating factor in the relationship between entrepreneurship education 

and entrepreneurial motivation. The results showed that individual entrepreneurial 

orientation can mediate the relationship of entrepreneurship education with 

entrepreneurial motivation and entrepreneurial intention. Motivation is considered to have 

a good correlation with individual entrepreneurial orientation (Marques et al., 2019). 

Entrepreneurship education can create competence and develop their motivation (Khalil 

et al., 2024). This finding explains that the provision of entrepreneurship education and 

driven by individual entrepreneurial orientation can strengthen their motivation and 

intention to become a businessman in the future. The results prove that the effect of 

entrepreneurial orientation on the relationship between entrepreneurship education and 

entrepreneurial motivation and entrepreneurial intention has a positive and significant 

effect. 

 

CONLUSION 

With emphasis on function of entrepreneurial motivation, study examines how 

students' entrepreneurial intents are influenced by their own entrepreneurial orientation 

factors and entrepreneurship education. findings of study lead to a number of 

conclusions. First, becoming entrepreneur is a fundamental motivation for any student. 

Second, students who receive entrepreneurship education are more inclined to be 

entrepreneurial and intend to launch a business. Third, there is a stronger correlation 

between entrepreneurial motivation and both individual entrepreneurial orientation and 

goals as well as between entrepreneurial education and intentions. The fourth individual 

entrepreneurial orientation is able to mediate the relationship of entrepreneurship 

education with entrepreneurial motivation and entrepreneurial intention 

 

LIMITATION 

Researchers admit that this research is not free from limitations. Even though this 

research was conducted directly where the researcher directly distributed questionnaires 
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to respondents and the possibility of bias was tiny, apart from the R Square value, which 

ensures that the relationship between variables is quite significant (70%), other things 

must be done which we consider as limitations. This research was carried out only at the 

same time, so it is possible that the results obtained could be different when the research 

was carried out longitudinally. Apart from that, many other variables influence the 

entrepreneurial intention variable, therefore it is recommended that future research add 

other variables that can influence students' entrepreneurial intentions and that the 

research be carried out longitudinally. 

 

REFERENCE 

Abdullah et al. (2019). The Influence Of Motivation And Entrepreneurial Knowledge On 

Entrepreneurial Interest (Study On Students Of The Faculty Of Economics And 

Business, Majalengka University). Jurnal Ilmiah Ecosystem, 1(3), 316–331. 

https://doi.org/10.35965/eco.v22i3.2014 

Afdalia, N., TPontoh, G., & Kartini. (2014). Theory Of Planned Behaviour And Readiness 

For Change In Predicting Intention To Implement Government Regulation Number 

71 Year 2010. Jurnal Akutansi Dan Auditing Indonesia, 18(2), 110–123. 

Ahmed, T., Chandran, V. G. R., Klobas, J. E., Liñán, F., & Kokkalis, P. (2020). 

Entrepreneurship education programmes: How learning, inspiration and resources 

affect intentions for new venture creation in a developing economy. International 

Journal of Management Education, 18(1), 100327. 

https://doi.org/10.1016/j.ijme.2019.100327 

Ajzen, I. (1991). The Theory of Planned Behavior. Disability, CBR and Inclusive 

Development, 50(2), 179–211. https://doi.org/10.47985/dcidj.475 

Al-Lawati, E. H., Abdul Kohar, U. H., & Shahrin Suleiman, E. (2022). Entrepreneurial 

culture in educational institutions: A scoping review. Cogent Business and 

Management, 9(1). https://doi.org/10.1080/23311975.2021.1997237 

Alam, M. Z., Kousar, S., & Rehman, C. A. (2019). Role of entrepreneurial motivation on 

entrepreneurial intentions and behaviour: theory of planned behaviour extension 

on engineering students in Pakistan. Journal of Global Entrepreneurship 

Research, 9(1), 1–20. https://doi.org/10.1186/s40497-019-0175-1 

Amadea, P. T., & Riana, I. G. (2020). The Influence Of Entrepreneurial Motivation, Self-

Control, and Family Environment On Entrepreneurial Intention. E-Jurnal 

Manajemen Universitas Udayana, 9(4), 1594. 

https://doi.org/10.24843/ejmunud.2020.v09.i04.p18 

http://creativecommons.org/licenses/by-sa/4.0/
http://creativecommons.org/licenses/by-sa/4.0/


 

603 
IJEBIR, Volume 04 Issue 01, 2025 

 Copyright at authors some right reserved this work is licensed under a Creative 
Commons Attribution-ShareAlike 4.0 International License. 

Anggiani, M.M., MBA. (2018). Entrepreneurial mindset, knowledge, and skills. Jakarta. 

Prenadamedia Group 

Anwar, I., Jamal, M. T., Saleem, I., & Thoudam, P. (2021). Traits and entrepreneurial 

intention: testing the mediating role of entrepreneurial attitude and self-efficacy. 

Journal for International Business and Entrepreneurship Development, 13(1), 40–

60. https://doi.org/10.1504/JIBED.2021.112276 

Anwar, I., Saleem, I., Islam, K. M. B., Thoudam, P., & Khan, R. (2020). Entrepreneurial 

intention among female university students: examining the moderating role of 

entrepreneurial education. Journal for International Business and 

Entrepreneurship Development, 12(4), 217–234. 

https://doi.org/10.1504/JIBED.2020.110254 

Aziz, O., Shaaban, S., & Awais Aziz. (2021). Role of Educational Institutions in Influencing 

Entrepreneurial Intentions: A Scoping Review. Audit and Accounting Review, 1(1), 

30–60. https://doi.org/10.32350/aar.11.03 

Bagis et al. (2023). Analysis Of The Influence Of Education Levels, Transformational 

Leadership, And Self-Efficacy On The Performance Of Village Government 

Apparatus In Purwojati District, Banyumas Regency. AT-TAWASSUTH: Jurnal 

Ekonomi Islam, 7(I), 1–19. 

Bagis, F., Ikhsani, M. M., Muammar, M., & Darmawan, A. (2022). THE ANTECEDENTS 

OF MSME PERFORMANCE: FROM CHARACTERISTICS OF ISLAMIC 

ENTREPRENEURS PERCEPTION. International Journal of Economics, Business 

and Accounting Research (IJEBAR), 6(2), 642–652. 

https://doi.org/10.29040/ijebar.v6i2.5780 

Bazkiaei, H. A., Heng, L. H., Khan, N. U., Saufi, R. B. A., & Kasim, R. S. R. (2020). Do 

entrepreneurial education and big-five personality traits predict entrepreneurial 

intention among universities students? Cogent Business and Management, 7(1). 

https://doi.org/10.1080/23311975.2020.1801217 

Bilgiseven, E. B., & Kasimoǧlu, M. (2019). Analysis of Factors Leading to Entrepreneurial 

Intention. Procedia Computer Science, 158, 885–890. 

https://doi.org/10.1016/j.procs.2019.09.127 

Bolton, D. L., & Lane, M. D. (2012). Individual entrepreneurial orientation: Development 

of a measurement instrument. Education and Training, 54(2–3), 219–233. 

https://doi.org/10.1108/00400911211210314 

Botha, M., & Bignotti, A. (2019). Internships enhancing entrepreneurial intent and self-

efficacy: Investigating tertiary-level entrepreneurship education programmes. The 

http://creativecommons.org/licenses/by-sa/4.0/
http://creativecommons.org/licenses/by-sa/4.0/


 

604 
IJEBIR, Volume 04 Issue 01, 2025 

 Copyright at authors some right reserved this work is licensed under a Creative 
Commons Attribution-ShareAlike 4.0 International License. 

Southern African Journal of Entrepreneurship and Small Business Management, 

8(1), 15. https://doi.org/10.4102/sajesbm.v8i1.45 

Boubker, O., Arroud, M., & Ouajdouni, A. (2021). Entrepreneurship education versus 

management students’ entrepreneurial intentions. A PLS-SEM approach. 

International Journal of Management Education, 19(1), 100450. 

https://doi.org/10.1016/j.ijme.2020.100450 

Covin, J. G., Rigtering, J. P. C., Hughes, M., Kraus, S., Cheng, C. F., & Bouncken, R. B. 

(2020). Individual and team entrepreneurial orientation: Scale development and 

configurations for success. Journal of Business Research, 112, 1–12. 

https://doi.org/10.1016/j.jbusres.2020.02.023 

Efrata, T. C., Radianto, W. E. D., & Effendy, J. A. (2021). The Dynamics Of Individual 

Entrepreneurial Orientation In The Relationship Between Entrepreneurship 

Education And Entrepreneurial Intention. Jurnal Aplikasi Manajemen, 19(3), 688–

693. https://doi.org/10.21776/ub.jam.2021.019.03.20 

Fragoso, R., Rocha-Junior, W., & Xavier, A. (2019). Determinant factors of 

entrepreneurial intention among university students in Brazil and Portugal. Journal 

of Small Business and Entrepreneurship, 32(1), 33–57. 

https://doi.org/10.1080/08276331.2018.1551459 

Galvão, A., Marques, C., & Ferreira, J. J. (2020). The role of entrepreneurship education 

and training programmes in advancing entrepreneurial skills and new ventures. 

European Journal of Training and Development, 44(6–7), 595–614. 

https://doi.org/10.1108/EJTD-10-2019-0174 

Hannon, P. D. (2006). Teaching pigeons to dance: sense and meaning in 

entrepreneurship education. Education + Training, 48(5), 296–308. 

https://doi.org/10.1108/00400910610677018 

Hassan, A., Anwar, I., Saleem, I., Islam, K. M. B., & Hussain, S. A. (2021). Individual 

entrepreneurial orientation, entrepreneurship education and entrepreneurial 

intention: The mediating role of entrepreneurial motivations. Industry and Higher 

Education, 35(4), 403–418. https://doi.org/10.1177/09504222211007051 

Ismail, R., Vanderstraeten, J., & Slabbinck, H. (2024). The student entrepreneurial 

intention cloud: a review of reviews. Cogent Business and Management, 11(1), 1–

27. https://doi.org/10.1080/23311975.2024.2344046 

Kanama, D. (2021). A comparative study of the entrepreneurial motivation of 

undergraduate and graduate students in Japan. Industry and Higher Education, 

35(2), 1–12. https://doi.org/10.1177/0950422220934311 

http://creativecommons.org/licenses/by-sa/4.0/
http://creativecommons.org/licenses/by-sa/4.0/


 

605 
IJEBIR, Volume 04 Issue 01, 2025 

 Copyright at authors some right reserved this work is licensed under a Creative 
Commons Attribution-ShareAlike 4.0 International License. 

Khalil, H., Hashim, K. F., Atallah, S., & Rababa, M. (2024). Shaping the entrepreneurial 

mindset: Exploring the impact of entrepreneurship education on entrepreneurial 

intentions among university students in the UAE: The mediating role of individual 

entrepreneurial orientation. International Journal of Educational Research, 

127(March), 102430. https://doi.org/10.1016/j.ijer.2024.102430 

Kumar, S., Paray, Z. A., & Dwivedi, A. K. (2021). Student’s entrepreneurial orientation 

and intentions A study across gender, academic background, and regions. Higher 

Education, Skills and Work-Based Learning, 11(1), 78–91. 

https://doi.org/10.1108/HESWBL-01-2019-0009 

Kurniawan, J. E., Setiawan, J. L., Sanjaya, E. L., Wardhani, F. P. I., Virlia, S., Dewi, K., 

Kasim, A., & Hui, S. K. F. (2019). Developing a measurement instrument for high 

school students’ entrepreneurial orientation. Cogent Education, 6(1). 

https://doi.org/10.1080/2331186X.2018.1564423 

Lang, C., & Liu, C. (2019). The entrepreneurial motivations, cognitive factors, and barriers 

to become a fashion entrepreneur: A direction to curriculum development for 

fashion entrepreneurship education. International Journal of Fashion Design, 

Technology and Education, 12(2), 235–246. 

https://doi.org/10.1080/17543266.2019.1581844 

Linan, Chen, F. Y. (2011). Development and Cross-Cultural Application of a Specific 

Instrument to Measure Entrepreneurial Intentions. Development Dialogue, 56, 35–

39. 

Liu, X., Lin, C., Zhao, G., & Zhao, D. (2019). Research on the Effects of Entrepreneurial 

Education and Entrepreneurial Self-Efficacy on College Students’ Entrepreneurial 

Intention. Frontiers in Psychology, 10(APR), 1–9. 

https://doi.org/10.3389/fpsyg.2019.00869 

Lumpkin, G. T., & Dess, G. G. (1996). CLARIFYING THE ENTREPRENEURIAL 

ORIENTATION CONSTRUCT AND LINKING IT TO PERFORMANCE. Academy 

of Management Review, 21(1), 135–172. 

Madjar, N. (2008). Emotional and informational support from different sources and 

employee creativity. Journal of Occupational and Organizational Psychology, 

81(1), 83–100. https://doi.org/10.1348/096317907X202464 

Marques, C. S. E., Santos, G., Galvão, A., Mascarenhas, C., & Justino, E. (2019). 

Entrepreneurship education, gender and family background as antecedents on the 

entrepreneurial orientation of university students. International Journal of 

Innovation Science, 10(1), 58–70. https://doi.org/10.1108/IJIS-07-2017-0067 

http://creativecommons.org/licenses/by-sa/4.0/
http://creativecommons.org/licenses/by-sa/4.0/


 

606 
IJEBIR, Volume 04 Issue 01, 2025 

 Copyright at authors some right reserved this work is licensed under a Creative 
Commons Attribution-ShareAlike 4.0 International License. 

Martins, I., & Perez, J. P. (2020). Testing mediating effects of individual entrepreneurial 

orientation on the relation between close environmental factors and 

entrepreneurial intention. International Journal of Entrepreneurial Behaviour and 

Research, 26(4), 771–791. https://doi.org/10.1108/IJEBR-08-2019-0505 

Martins, I., Perez, J. P., & Novoa, S. (2022). Developing orientation to achieve 

entrepreneurial intention: A pretest-post-test analysis of entrepreneurship 

education programs. International Journal of Management Education, 20(2), 

100593. https://doi.org/10.1016/j.ijme.2021.100593 

Montes, J., Ávila, L., Hernández, D., Apodaca, L., Zamora-Bosa, S., & Cordova-Buiza, F. 

(2023). Impact of entrepreneurship education on the entrepreneurial intention of 

university students in Latin America. Cogent Business and Management, 10(3), 1–

23. https://doi.org/10.1080/23311975.2023.2282793 

Neves, S., & Brito, C. (2020). Academic entrepreneurship intentions: a systematic 

literature review. Journal of Management Development, 39(5), 645–704. 

https://doi.org/10.1108/JMD-11-2019-0451 

Padi, A., Dzisi, P. S., & Eshun, P. J. F. (2022). Entrepreneurship education in TVET 

institutions and entrepreneurial intentions of female students in Ghana: the social 

support factor. Cogent Business and Management, 9(1), 1–17. 

https://doi.org/10.1080/23311975.2022.2137954 

Prasetyaningtyas, E. (2019). THE EFFECT OF ENTREPRENEURIAL EDUCATION AND 

PERSONALITY TO THE ENTREPRENEURIAL INTENTION THROUGH SELF-

EFFICACY. Management and Economics Journal, 3(3), 245–254. 

https://doi.org/10.18860/mec-j.v3i3.6968 

Roeslie, S. H., & Arianto, R. F. (2022). Impact of Entrepreneurial Culture, Entrepreneurial 

Education and Entrepreneurial Mindset, on Entrepreneurial Intention. Budapest 

International Research and Critics Institute Journal (BIRCI Journal), 5(2), 2615–

1715. https://bircu-journal.com/index.php/birci/article/view/5101 

Sahoo, S., & Panda, R. K. (2019). Exploring entrepreneurial orientation and intentions 

among technical university students: Role of contextual antecedents. July. 

https://doi.org/10.1108/ET-11-2018-0247 

Sholihin, Ph.D. & Ratmono. (2020). SEM_PLS analysis with WarpPLS 7.0. Yogyakarta. 

publisher Andi. 

Solesvik, M. (2015). Entrepreneurial Motivations and Intentions: Investigating the Role of 

Education Major. SSRN Electronic Journal, 55(3), 253–271. 

https://doi.org/10.2139/ssrn.2624796 

http://creativecommons.org/licenses/by-sa/4.0/
http://creativecommons.org/licenses/by-sa/4.0/


 

607 
IJEBIR, Volume 04 Issue 01, 2025 

 Copyright at authors some right reserved this work is licensed under a Creative 
Commons Attribution-ShareAlike 4.0 International License. 

Syed, I., Butler, J. C., Smith, R. M., & Cao, X. (2020). From entrepreneurial passion to 

entrepreneurial intentions: The role of entrepreneurial passion, innovativeness, 

and curiosity in driving entrepreneurial intentions. Personality and Individual 

Differences, 157(November 2018), 109758. 

https://doi.org/10.1016/j.paid.2019.109758 

Tomy, S., & Pardede, E. (2020). An entrepreneurial intention model focussing on higher 

education. International Journal of Entrepreneurial Behaviour and Research, 

26(7), 1423–1447. https://doi.org/10.1108/IJEBR-06-2019-0370 

Turulja, L., Veselinovic, L., Agic, E., & Pasic-Mesihovic, A. (2020). Entrepreneurial 

intention of students in Bosnia and Herzegovina: what type of support matters? 

Economic Research-Ekonomska Istrazivanja, 33(1), 2713–2732. 

https://doi.org/10.1080/1331677X.2020.1730216 

V. Taalita, S. D. (2012). Measuring entrepreneurial orientation of university students. 

Emerld Insight, 54, 744–760. https://doi.org/10.1108/00400911211274864 

Wardhani & Nastiti. (2023). Implementation of Entrepreneurship Education in Fostering 

Student Entrepreneurship Interest. MASMAN : Master Manajemen, 4(2), 177–191. 

https://doi.org/10.59603/masman.v2i1.247 

 

 

 

 

http://creativecommons.org/licenses/by-sa/4.0/
http://creativecommons.org/licenses/by-sa/4.0/

