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INTRODUCTION 



LITERATURE REVIEW 
1. S-0-R Theory 

2. Online Customer Review 
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3. Sales Promotion 

4. Conformity 

5. Impulsive Buying 

6. Customer Trust 

7. The Effect of Online Customer Reviews on Customer Trust 



Hypothesis 1

8. The Effect of Sales Promotion on Customer Trust 

Hypothesis 2: 

9. The Effect of Conformity on Customer Trust 

Hypothesis 3: 

10. The Effect of Online Customer Reviews on Impulsive Buying 

Hypothesis 4: 

11. The Effect of Sales Promotion on Impulsive Buying 



Putri, Astuti 

 

Hypothesis 5: 

12. The Effect of Conformity on Impulsive Buying 

Hypothesis 6: 

13. The Effect of Customer Trust on Impulsive Buying 

Hypothesis 7: 

14. The Effect of Online Customer Reviews on Impulsive Buying Through 
Customer Trust 

Hypothesis 8: 



15. The Effect of Sales Promotion on Impulsive Buying Through 
Customer Trust 

Hypothesis 9: 

16. The Effect of Conformity on Impulsive Buying Through Customer 
Trust 

Hypothesis 10: 
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METHODOLOGY 

RESULT AND DISCUSSION 
1. Respondent Characteristics 



 

Variables Indicators 
Loading 
Factors a 

Running 
AVEs b 

Composite 
Reliability 

Online 
Customer 
Review 

Sales 
Promotion buy one free one 

Conformity 

E-Commerce 

E-Commerce

e-commerce 

E-Commerce

circle 
Impulsive E-Commerce 
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Buying 

E-Commerce 
? 

  

E-Commerce 
E- 

Commerce 

E-Commerce 

E-Commerce 

E-Commerce 

E- 
Commerce 

  
 
 
 
 
 
 

 

 
 
 
 
 
 
 

 

 

 
 E-Commerce 
 

 
 E-Commerce  
 

 

Customer 
Trust 

E-Commerce 

E-Commerce 

 E-Commerce 
 

 
 E-Commerce 
 

 
 E-Commerce 
 

 

 
 
 



 R Square R Adjusted

 Relationships Path 
Coefficients 

P 
values Results 

 Accepted 
 Accepted 

 

 Accepted 
 Accepted 

 Accepted 
 

 
 

  Accepted 
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CONCLUSIONS AND RECOMMENDATIONS 

FURTHER RESEARCH 
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