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PENGARUH BRAND AMBASSADOR, KUALITAS PRODUK DAN
LABEL HALAL TERHADAP KEPUTUSAN PEMBELIAN KOSMETIK
WARDAH
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ABSTRAK

Tujuan penelitian ini adalah untuk mengetahui pengaruh brand ambassador,
kualitas produk dan label halal terhadap keputusan pembelian kosmetik wardah
pada pengguna kosmetik wardah di Purwokerto. Penelitian ini merupakan
penelitian kuantitatif dengan menggunakan non probability sampling pada 110
pengguna produk kosmetik wardah di Purwokerto. Teknik pengambilan sampel
yang digunakan adalah purposive sampling. Proses analisis data menggunakan
pendekatan partial least square structural equation modeling atau PLS-SEM
dengan SmartPLS versi 3.0. Teknik analisis data yang digunakan dalam penelitian
ini adalah uji model pengukuran, uji model struktural, dan uji hipotesis
bootstrapping. Hasil penelitian menunjukkan bahwa brand ambassador tidak
berpengaruh terhadap keputusan pembelian kosmetik wardah. Kualitas produk
berpengaruh positif signifikan terhadap keputusan pembelian kosmetik wardah.
Label halal tidak berpengaruh terhadap keputusan pembelian kosmetik wardah.

Kata Kunci: Brand Ambassador, Kualitas Produk, Label Halal dan Keputusan
Pembelian
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THE EFFECT OF BRAND AMBASSADOR, PRODUCT QUALITY AND
HALAL LABEL ON WARDAH COSMETIC PURCHASE DECISION
(Study on Wardah Cosmetic Users in Purwokerto)

Oleh:
Tarisa Shintya Dewi'
E-mail: tarisyarisyab@gmail.com

Muhammad Agung Miftahudin?
E-mail: muchammadagungm@gmail.com

Fakultas Ekonomi Dan Bisnis
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ABSTRACT

The purpose of this study was to determine the effect of brand ambassadors,
product quality and halal labels on the purchasing decision of Wardah cosmetics
on Wardah cosmetic users in Purwokerto. This study is a quantitative study using
non-probability sampling on 110 Wardah cosmetic product users in Purwokerto.
The sampling technique used was purposive sampling. The data analysis process
used the partial least square structural equation modeling or PLS-SEM approach
with SmartPLS version 3.0. The data analysis techniques used in this study were
measurement model testing, structural model testing, and bootstrapping
hypothesis testing. The results showed that brand ambassadors did not influence
the purchasing decision of Wardah cosmetics. Product quality had a significant
positive effect on the purchasing decision of Wardah cosmetics. The halal label
did not influence the purchasing decision of Wardah cosmetics.

Keywords: Brand Ambassador, Product Quality, Halal Labels and Purchasing
Decisions
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