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ABSTRAK 
 

Penelitian ini bertujuan untuk menganalisis pengaruh Kepercayaan, 

Promosi, Ulasan Produk dan Kualitas Website terhadap Keputusan Pembelian. 

Jenis penelitian ini adalah kuantatif. Pengambilan sampel ini dilakukan dengan 

metode purposive sampling. Berdasarkan kriteria, diperoleh 110 responden yang 

memenuhi syarat. Teknik analisis data yang digunakan penelitian ini yaitu statistic 

deskriptif, uji instrumen, uji t. Berdasarkan hasil analisis menunjukan bahwa 

Kepercayaan berpengaruh positif terhadap Keputusan Pembelian, Promosi 

berpengaruh positif terhadap Keputusan Pembelian, Ulasan Produk berpengaruh 

positif terhadap Keputusan Pembelian dan Kualitas Website berpengaruh positif 

terhadap Keputusan Pembelian. 
 

 

 Kata Kunci : Kepercayaan, Promosi, Ulasan Produk dan Kualitas Website
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ABSTRACT 
 

This research aims to analyze the influence of Trust, Promotion, Product Reviews 

and Website Quality on Purchasing Decisions. This type of research is 

quantitative. Sampling was carried out using the purposive sampling method. 

Based on the criteria, 110 respondents were obtained who met the requirements. 

The data analysis techniques used in this study were descriptive statistics, 

instrument tests, t-tests. Based on the results of the analysis, it shows that Trust 

has a positive effect on Purchasing Decisions, Promotion has a positive effect on 

Purchasing Decisions, Product Reviews have a positive effect on Purchasing 

Decisions and Website Quality has a positive effect on Purchasing Decisions. 

 

Keywords: Trust, Promotion, Product Review and Website Quality 
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