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PENGARUH SHOPPING LIFESTYLE, HEDONIC SHOPPING
MOTIVATION DAN FLASHSALE TERHADAP IMPULSIVE BUYING
PADA LIVE STREAMING E-COMMERCE SHOPEE DI PURWOKERTO
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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh shopping lifestyle,
hedonic shopping motivation, dan flashsale terhadap impulsive buying pada live
streaming e-commerce shopee di Purwokerto. Populasi penelitian ini adalah
masyarakat Purwokerto yang melakukan pembelian secara impulsif pada Shopee
Live, dengan jumlah sampel sebanyak 110 responden yang dipilih menggunakan
metode purposive sampling. Penelitian ini menggunakan pendekatan kuantitatif
dengan metode survei untuk mengukur pengaruh variabel-variabel tersebut. Hasil
penelitian menunjukkan bahwa secara simultan, shopping lifestyle, hedonic
shopping motivation, dan flashsale memiliki pengaruh signifikan terhadap
impulsive buying. Secara parsial, shopping lifestyle dan hedonic shopping
motivation berpengaruh positif dan signifikan terhadap impulsive buying,
sedangkan flashsale tidak memiliki pengaruh yang signifikan. Temuan ini
menegaskan pentingnya peran gaya hidup belanja dan motivasi hedonis dalam
mendorong perilaku pembelian impulsif pada live streaming shopee, sekaligus
memberikan wawasan bagi pelaku usaha untuk mengoptimalkan strategi
pemasaran berbasis pengalaman konsumen.

Kata Kunci: Shopping Lifestyle, Hedonic Shopping Motivation, Flashsale,
Impulsive Buying, Live Streaming.
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THE IMPACT OF SHOPPING LIFESTYLE, HEDONIC SHOPPING
MOTIVATION, AND FLASHSALE ON IMPULSIVE BUYING IN SHOPEE E-
COMMERCE LIVE STREAMING IN PURWOKERTO

All Baniyah Liza Fadiilah *, Restu Frida Utami, S.E., M.Si.2

Bachelor's Degree in Management, Faculty of Economics and Business
Muhammadiyah University of Purwokerto

Yizafadilah2514@gmail.com
%restufridautami82@gmail.com

ABSTRACT

This study aims to analyze the impact of shopping lifestyle, hedonic shopping motivation,
and flashsale on impulsive buying in Shopee e-commerce live streaming in Purwokerto.
The population of this study consists of the people of Purwokerto who make impulsive
purchases on Shopee Live, with a sample size of 110 respondents selected using
purposive sampling. The study employs a quantitative approach with a survey method to
measure the impact of these variables. The results show that, simultaneously, shopping
lifestyle, hedonic shopping motivation, and flashsale significantly impact impulsive
buying. Partially, shopping lifestyle and hedonic shopping motivation have a positive and
significant effect on impulsive buying, while flashsale does not have a significant effect.
These findings highlight the importance of shopping lifestyle and hedonic motivation in
driving impulsive buying behavior on Shopee live streaming, and provide insights for
businesses to optimize consumer experience-based marketing strategies.

Keywords: Shopping Lifestyle, Hedonic Shopping Motivation, Flashsale, Impulsive

Buying, Live Streaming.
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