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ABSTRAK

Tujuan penelitian ini untuk menganalisis pengaruh brand ambrassador,
brand image, kualitas produk dan word of mouth terhadap keputusan pembelian
produk Y.O.U Beauty. Populasi dan sampel penelitian ini adalah konsumen
Produk Y.O.U Beauty di wilayah Purwokerto. Teknik pengambilan sampel
menggunakan teknik purposive sampling, jumlah sampel dalam penelitian ini
sebanyak 114 responden. Metode pengumpulan data menggunakan kuesioner
online. Analisis data menggunakan analisis regresi linear berganda menggunakan
Statistical Packages for Social Science (SPSS). Hasil penelitian menunjukkan
bahwa brand ambassador dan brand image berpengaruh positif dan signifikan
terhadap keputusan pembelian. Sedangkan kualitas produk dan word of mouth
tidak berpengaruh terhadap keputusan pembelian.

Kata Kunci: Brand Ambrassador, Brand image, Keputusan Pembelian, Kualitas
Produk, Word Of Mouth
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THE INFLUENCE OF BRAND AMBASSADOR, BRAND IMAGE,
PRODUCT QUALITY, AND WORD OF MOUTH ON PURCHASE
DECISION OF Y.O.U BEAUTY PRODUCTS
(Study on Consumers of Y.O.U Beauty Products in Purwokerto)
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Management Study Program, Faculty of Economics and Business )
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2arinihidayah77@gmail.com

ABSTRACT

The purpose of this study is to analyze the influence of brand ambassador, brand
image, product quality, and word of mouth on purchasing decisions of Y.O.U
Beauty products. The population and sample of this study consist of Y.O.U
Beauty product consumers in the Purwokerto area. The sampling technique used
is purposive sampling, with a total sample of 114 respondents. Data collection
was conducted through an online questionnaire. Data analysis was performed
using multiple linear regression analysis with Statistical Packages for Social
Science (SPSS). The results indicate that brand ambassador and brand image have
a positive and significant effect on purchasing decisions, while product quality
and word of mouth do not have an effect on purchasing decisions.

Keywords: Brand Ambassadors, Brand image, Purchasing Decisions, Product
Quality, Word of Mouth.
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