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ABSTRAK

Tujuan penelitian ini adalah untuk menganalisa terkait pengaruh brand awareness,
brand image, kualitas produk terhadap keputusan pembelian pada brand lokal
Sepatu patrobas di Purwokerto. Penelitian ini menggunakan metode kuesioner
sebagai pengumpulan data. Sampel yang dipilih menggunakan purposive sampling.
Berdasarkan kriteria diperoleh 100 responden. Penelitian ini menggunakan alat uji
SPSS, dengan metode penelitian yang digunakan yaitu uji validitas, uji reliabilitas,
uji asumsi klasik, analisis regresi berganda, koefisien determinasi (R?), uji F, dan
uji t. Hasil penelitian menunjukan bahwa brand image dan kualitas produk
berpengaruh positif dan signifikan terhadap keputusan pembelian. Sedangkan
brand awareness tidak berpengaruh terhadap keputusan pembelian.

Kata kunci : Brand Awareness, Brand Image, Kualitas Produk, Keputusan
Pembelian
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THE INFLUENCE OF BRAND AWARENESS, BRAND IMAGE, AND
PRODUCT QUALITY ON PURCHASING DECISIONS IN THE LOCAL
BRAND PATROBAS SHOES
(Study of Patrobas Shoe Users in Purwokerto)

Rycarda Abiyu Rasendriya
Undergraduate Management Study Program
Faculty of Economics and Business
Muhammadiyah University Purwokerto
rycardaabiyur@gmail.com

Erny Rachmawati
Faculty of Economics and Business
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ernyrachmawati67 @gmail.com

ABSTRACT

The aim of this research is to analyze the influence of brand awareness, brand
image, product quality on purchasing decisions for the local brand Patrobas shoes
in Purwokerto. This research uses a questionnaire method as data collection. The
sample was selected using purposive sampling. Based on the criteria, 100
respondents were obtained. This research uses the SPSS test tool, with the research
methods used, namely validity test, reliability test, classical assumption test,
multiple regression analysis, coefficient of determination (R2), F test, and t test.
The research results show that brand image and product quality have a positive and
significant effect on purchasing decisions. Meanwhile, brand awareness has no
influence on purchasing decisions.

Keywords: Brand Awareness, Brand Image, Product Quality, Purchasing
Decisions
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