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PENGARUH PROMOSI, KUALITAS PRODUK, BRAND IMAGE DAN
DIGITAL MARKETING TERHADAP KEPUTUSAN PEMBELIAN PRODUK
SEPATU VENTELA

(Studi pada Konsumen di Purwokerto)

Oleh:
Muhammad lIgbalurrosyad Arrobi*, M Agung Miftahuddin?
Fakultas Ekonomi dan Bisnis Universitas Muhammadiyah Purwokerto®?

(Email: migbalurrosyada22@gmail.com)

ABSTRAK

Tujuan dari penelitian ini adalah menganalisis pengaruh promosi, kualitas
produk, brand image, dan digital marketing terhadap keputusan pembelian
produk sepatu ventela di Purwokerto. Populasi penelitian ini adalah masyarakat
berdomisili Purwokerto yang melakukan pembelian sepatu ventela. Metode
pengambilan sampel yang digunakan adalah purposive sampling dengan jumlah
125 sampel dengan beberapa kriteria yang telah disyaratkan. Kueisoner
digunakan sebagai alat pengumpul data. Hasil penelitian menunjukkan bahwa
promosi dan digital marketing berpengaruh positif dan signifikan terhadap
keputusan pembelian, sedangkan kualitas produk dan brand image tidak
berpengaruh dan tidak signifikan terhadap keputusan pembelian.

Kata Kunci : promosi, kualitas produk, brand image, digital marketing
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THE INFLUENCE OF PROMOTION, PRODUCT QUALITY, BRAND
IMAGE AND DIGITAL MARKETING ON THE DECISION TO PURCHASE
VENTELA SHOES PRODUCTS

(Study of Consumers in Purwokerto)
By:
Muhammad Igbalurrosyad Arrobi*, M Agung Miftahuddin?
Faculty of Economic and Business, Universitas Muhammadiyah Purwokerto'?

(Email: migbalurrosyada22@gmail.com)

ABSTRACT

The purpose of this research was to analyze the influence of
promotion, product quality, brand image, and digital marketing on
purchasing decisions for Ventela shoe products in Purwokerto. The
population of this research was people living in Purwokerto who purchase
Ventela shoes. The sampling method used was purposive sampling with a
total of 125 samples with several required criteria. The questionnaire is
used as a data collection tool. The research results show that promotion
and digital marketing have a positive and significant effect on purchasing
decisions, while product quality and brand image have no effect and are
not significant on purchasing decisions.

Keywords: promotion, product quality, brand image, digital marketing
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