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ABSTRAK 

Tujuan dari penelitian ini adalah menganalisis pengaruh promosi, kualitas 

produk, brand image, dan digital marketing terhadap keputusan pembelian 

produk sepatu ventela di Purwokerto. Populasi penelitian ini adalah masyarakat 

berdomisili Purwokerto yang melakukan pembelian sepatu ventela. Metode 

pengambilan sampel yang digunakan adalah purposive sampling dengan jumlah 

125 sampel dengan beberapa kriteria yang telah disyaratkan. Kueisoner 

digunakan sebagai alat pengumpul data. Hasil penelitian menunjukkan bahwa 

promosi dan digital marketing berpengaruh positif dan signifikan terhadap 

keputusan pembelian, sedangkan kualitas produk dan brand image tidak 

berpengaruh dan tidak signifikan terhadap keputusan pembelian. 

Kata Kunci : promosi, kualitas produk, brand image, digital marketing 
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THE INFLUENCE OF PROMOTION, PRODUCT QUALITY, BRAND 

IMAGE AND DIGITAL MARKETING ON THE DECISION TO PURCHASE 

VENTELA SHOES PRODUCTS 

(Study of Consumers in Purwokerto) 

By: 

Muhammad Iqbalurrosyad Arrobi1, M Agung Miftahuddin2 

Faculty of Economic and Business, Universitas Muhammadiyah Purwokerto1,2 

(Email: miqbalurrosyada22@gmail.com) 

 

ABSTRACT 

The purpose of this research was to analyze the influence of 

promotion, product quality, brand image, and digital marketing on 

purchasing decisions for Ventela shoe products in Purwokerto. The 

population of this research was people living in Purwokerto who purchase 

Ventela shoes. The sampling method used was purposive sampling with a 

total of 125 samples with several required criteria. The questionnaire is 

used as a data collection tool. The research results show that promotion 

and digital marketing have a positive and significant effect on purchasing 

decisions, while product quality and brand image have no effect and are 

not significant on purchasing decisions. 

Keywords: promotion, product quality, brand image, digital marketing 

 

  

Pengaruh Promosi, Kualitas..., Muhammad Iqbalurrosyad Arrobi, Fakultas Ekonomi dan Bisnis UMP, 2025

mailto:miqbalurrosyada22@gmail.com


DAFTAR ISI

SKRIPSI I

HAI,AMAN PERSETU.IUAN

HALAMAN PENGESAHAN lt

HALAMAN PERNYATAAN ORISINALITAS llt

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI SKRIPSI

UNTUK KEPENTINGAN AKADEMIS tv

PERSEMBAHAN vl

KATA PENGANTAR vtI

ABSTRA

DAFTAR ISI................ xt

DAFTAR GAMBAR xvr

BAB I PENDAHULUAN............ I

A. LatarBelakang.......

B. Rumusan Masalah.

C. Batasan Masalah...

.......1

..... 10

D. Tujuan dan Manfaat Penelitian..

10

1.1,

13BAB II TII{JAUAN PUSTAKA............

A. LandasanTeori..........

1. Perilaku Konsumen

2. KeputusanPembelian..

3. Promosi

4. Kualitas Produk

5. Brond lmoge

xl

20

I

Pengaruh Promosi, Kualitas..., Muhammad Iqbalurrosyad Arrobi, Fakultas Ekonomi dan Bisnis UMP, 2025



6. DigitalMorketing

B" PenelitianTerdahulu..

D. Hipotesis.........

BAB III....

METODE PENELITIAN

A, JenisPenelitian...............

B. Populasi dan Sampel

C. Kerangka Pemikiran ......,.........33

.........73

.,,.....,25

,.,,,,.,37

.......38

38

.......,,......38

C. MetodePengumpulan Data.........

D. Variabel Penelitian

2. ResponseRater........

3. Gambaran Umurn Responden

4. Analisis Statistik Deskriptif .....

5. UjilnstrumenData.................

6. Uji Asumsi Klasik........

7. Analisis Data

8. Uji Hipotesis

B. Pembahasan....

...................... 38

...........41.

.,..,.......42

E. DefinisiOperasional ,,.....42

F Metode Analisis Data........."..... 45

HASIL PENELITIAN DAN PEMBAHASAN 56

A. HasilPenelitian.... ............56

1. Gambaran Umum Produk Sepatu Ventela....... 56

.,,,..,....,57

........58

.................61

............... 69

...............75

..,.,.........'78

....,,.........82

............... 85

1. Pengaruh PromosiTerhadap Keputusan Permbelian ....................85

2. Pengaruh Kualitas Produk Terhadap keputusan Pembelian... ....... 86

3.PengaruhBrandlmageTerhadapkeputusanPembe.lian

4. Pengaruh Digital Marketing Terhadap keputusan Pernbelian .......88

BAB V..... ...................90

xll

Pengaruh Promosi, Kualitas..., Muhammad Iqbalurrosyad Arrobi, Fakultas Ekonomi dan Bisnis UMP, 2025



PENUTUP

A. Simpulan

B. Keterbatasan..........

C. Saran ..........

DAFTAR PUSTAKA

LAMPIRAN-LAMPIRAN

90

90

90

91"

93

97

xlll

Pengaruh Promosi, Kualitas..., Muhammad Iqbalurrosyad Arrobi, Fakultas Ekonomi dan Bisnis UMP, 2025



xiv 
 

DAFTAR TABEL 

Tabel 2.1  Penelitian Terdahulu ..............................................................  25 

Tabel 3.1  Populasi Masyarakat di Purwokerto.......................................  39 

Tabel 3.1  Rencana Penyebaran Kuesioner  ............................................  41 

Tabel 3.2    Skala Likert ............................................................................  42 

Tabel 3.4  Definisi Operasional...............................................................  44 

Tabel 4.1   Response Rate ........................................................................  57 

Tabel 4.2   Gambaran Umum Responden ................................................  57 

Tabel 4.3   Hasil Analisis Statistik Deskriptif Promosi ...........................  60 

Tabel 4.4   Hasil Analisis Statistik Deskriptif Kualitas Produk ...............  62 

Tabel 4.5   Hasil Analisis Statistik Deskriptif Brand Image ....................  64 

Tabel 4.6   Hasil Analisis Statistik Deskriptif Digital Marketing ............  65 

Tabel 4.7   Hasil Analisis Statistik Deskriptif Keputusan Pembelian ......  67 

Tabel 4.8   Uji Validitas Promosi (X1) ....................................................  69 

Tabel 4.9   Uji Validitas Kualitas Produk (X2) ........................................  70 

Tabel 4.10   Uji Validitas Brand Image (X3) .............................................  70 

Tabel 4.11   Uji Validitas Digital Marketing (Y) .......................................  71 

Tabel 4.12   Uji Validitas Keputusan Pembelian (Y) .................................  72 

Tabel 4.13   Hasil Uji Reliabilitas ..............................................................  73 

Tabel 4.14   Hasil Uji Normalitas ..............................................................  74 

Tabel 4.15   Hasil Uji Multikolinearitas .....................................................  75 

Tabel 4.16   Hasil Uji Heteroskedastisitas .................................................  76 

Tabel 4.17   Hasil Uji Regresi Linier Berganda .........................................  77 

Pengaruh Promosi, Kualitas..., Muhammad Iqbalurrosyad Arrobi, Fakultas Ekonomi dan Bisnis UMP, 2025



xv 
 

Tabel 4.18   Hasil Koefisien Determinan ...................................................  78 

Tabel 4.19   Hasil Analisis Uji F ................................................................  79 

Tabel 4.20   Hasil Uji t (Parsial).................................................................  80 

Tabel 4.21   Rangkuman Hasil Penelitian Uji t (Parsial) ...........................  83 

 

  

Pengaruh Promosi, Kualitas..., Muhammad Iqbalurrosyad Arrobi, Fakultas Ekonomi dan Bisnis UMP, 2025



xvi 
 

DAFTAR GAMBAR 

Gambar 1.1   Trend Minat Masyarakat ........................................................  3 

Gambar 1.2   Pencarian Merek Sepatu Lokal ..............................................  4 

Gambar 2.1  Kerangka Pemikiran  ..............................................................  37 

Gambar 3.1   Kurva Uji F  ...........................................................................  51 

Gambar 3.2   Kurva Uji t Hipotesis pertama................................................  52 

Gambar 3.3   Kurva Uji t Hipotesis Kedua ..................................................  53  

Gambar 3.4   Kurva Uji t Hipotesis Ketiga ..................................................  54 

Gambar 3.5   Kurva Uji t Hipotesis Ketiga ..................................................  55 

Gambar 4. 1   Hasil Kurva Uji F ...................................................................  80 

Pengaruh Promosi, Kualitas..., Muhammad Iqbalurrosyad Arrobi, Fakultas Ekonomi dan Bisnis UMP, 2025




