REFERENCES

Ajeng Azani Dwi Utami, A. K. (2023). An Indonesian Beauty Story: How College
Women In Indonesia Represent Beauty, Body Image, And Social Media.
Jurnal Darma Agung , Volume: 31, Nomor: 4, 782 - 792.

Alfikriyah, A. (2024). Bagaimana jika Standar Kecantikan tidak ada? Jurnal lImu
Sosial, 1-3.

Apristia, L. D. (2019). The Myth of Female Beauty. International Journal of
Humanity Studies, 1-17.

Apristia, L. D. (2019). The Myth of Female Beauty: Study of Representation Toward
Post-New Order Novels Written by Males. International Journal of
Humanity Studies, Vol. 2, No. 2, 141-157.

Barthes, R. (1957). Mythologies. France: Les Lettres nouvelles.

Beauty. (2023, June 21). Problems in the beauty industry: reflections and
documentaries that talk about them. Diambil kembali dari
Thegreensideofpink.com: https://www.thegreensideofpink.com/style-
en/beauty-en/2023/the-beauty-industry-documentaries/?lang=en

Belova, A. D. (2021). Storytelling in Advertising And Branding . Cognition,
communication, discourse, 13-26.

Bethany J. Ridley, P. L. (2022). The degree to which the cultural ideal is internalized
predicts judgments of male and female physical attractiveness. Frontiers in
Psychology, 1-19.

Chandler, D. (2002). The Basics Semiotic. Canada: Routledge.

Chen, J. (2022, November 12). Dior's New Marketing Concept for the Holidays.
Diambil kembali dari Linked in.com:
https://www.linkedin.com/pulse/diors-new-marketing-concept-holidays-
joanna-chen

Darfin2, L. O. (2017). Kaghombo sebagai nilai-nilai pendidikan bagi anak.
ETNOREFLIKA, 82-92.

Deviana Candra, A. A. (2019). Representasi Mitos Kecantikan Perempuan dalam
Iklan Televisi (Analisis Semiotika Roland Barthes pada lklan Clean & Clear
Natural Bright Face Wash “Mine Mine Mine”). Jurnal Kaghas.

Dimulescu, V. (2015). Contemporary Representations of the. Symposion, 1-10.

Dior. (2023). Miss Dior. Diambil kembali dari Dior.com:
https://whitelabel.dior.com/en_id/beauty/miss-dior

74

Elegance Redefined: Beauty..., Anda Fara Wegawati, Fakultas lImu Budaya dan Komunikasi UMP, 2024


http://www.thegreensideofpink.com/style-
http://www.linkedin.com/pulse/diors-new-marketing-concept-holidays-

Dior. (t.thn.). Christian Dior, Couturier-Perfumer. Diambil kembali dari Dior:
https://www.dior.com/en_id/beauty/storepage-folder/about-dior.html#

Dior. (t.thn.). ChristianDior, Couturier-PerfumerOUTURIER. Diambil kembali dari
Dior Official Website: https://www.dior.com/en_id/beauty/storepage-
folder/about-dior.html

Dior. (t.thn.). J"adore Parfume d"eau. Diambil kembali dari Dior.com:
https://www.dior.com/en_id/beauty/products/jadore-parfum-deau-
C099700237.html

Dior. (t.thn.). Sauvage. Diambil kembali dari Dior.com:
https://whitelabel.dior.com/en_id/beauty/products/sauvage-
C099600455.html

Dior, C. (Sutradara). (2023). Dior Holiday 2023 - The Garden of Dreams [Gambar
Hidup].

Fatya Alty Amalia, A. R.(2023). The Perception of Young Women towards Beauty
Value in. Journal of Marketing Innovation, 1-12.

Gretzel, U. (2019). The Role of social media in creating and addressing
Overtourism. Overtourism: Issues,realities and solutions, 62-75.

Hasty Larasati. (2018). Self-Representation among Dark-Skinned Individuals on the
Discourse of Beauty. Masyarakat Jurnal sosiologi.

Indah Setyaningsih, P. (2022). Beauty Representation in Scarlett Whitening
Advertisement: Roland Barthes’ Semiotic Analysis . International Summit
on Science Technology and Humanity (ISETH), 456-467.

Indonesia, B. (t.thn.). Bisnis Indonesia Cosmetic. Diambil kembali dari Bisnis
Indonesia: https://business-indonesia.org/cosmetic

Ivi Wiske Panambunan, S. B. (2022). The Image of the Tough Woman in The Novel
About You by Tere Liye: Analysis of Liberal Feminism Naomi Wolf .
International Journal of Social Science (1JSS), Vol.2 Issue.2, 1293-1304.

Jasleen Kaur, A. A. (2023). Beauty Standards: Ideologies and Stereotypes. Section
A-Research Paper, 2264 — 2278.

Jolina M. Lucas, S. O. (2023). Representation of Women in Literature through
Different Era. Technoarete Transactions on Language and Linguistics, Vol-
2, Issue-1, 6-10.

Kur, S. (t.thn.). Examining Constructs of Beauty through Literature. .

Lennon, E. (2023, Ooctober 20). How Unrealistic Beauty Standars Profit from
Women's Insecurities.  Diambil kembali dari  Shedefined.com:

75

Elegance Redefined: Beauty..., Anda Fara Wegawati, Fakultas lImu Budaya dan Komunikasi UMP, 2024


http://www.dior.com/en_id/beauty/storepage-folder/about-dior.html
http://www.dior.com/en_id/beauty/storepage-
http://www.dior.com/en_id/beauty/products/jadore-parfum-deau-

https://shedefined.com.au/style/beauty/how-unrealistic-beauty-
standards-profit-from-womens-insecurities/

Lennon, E. (t.thn.). How Unrealistic Beuaty Standards Profit from Women's.

Leon, C. d. (2019, may 19). The New York times. Diambil kembali dari nyrimes.com:
https://www.nytimes.com/2019/05/24/books/naomi-wolf-outrages.html

Nadyaning Widya Ayu Lukita Hermawan, D. A. (2022). Mengenal Merek:
Pengertian, Kriteria, dan Macam-Macam Merek Produk dan Jasa Dalam
Bidang Rias. Journal Beauty and Cosmetology , Volume 4, No 1, 20-24.

Numero. (2023, Desember 7). Numero Dior Presents. Diambil kembali dari N Dior
Presents: https://www.numeromag.nl/dior-presents-a-series-of-magical-
decors-and-window-displays-for-the-end-of-year-holidays/

Nur2, B. M. (2013, April 9). Semiotika Dalam Metode Penelitian Komunikasi.
Semiotika Dalam Metode Penelitian Komunikasi, hal. 1-10.

Panambunan, I. W. (2022). The Image of the Tough Woman in the Novel About
You by Tere Liye: Analysis of Liberal Feminism Naomi Wolf. Bajang Journal.

Richardson, S. (2023, 12 11). Dior gets festive with 2023 Christmas campaign.

Diambil kembali dari The Glass Magazine:
https://theglassmagazine.com/dior-gets-festive-with-2023-christmas-
campaign/

Ridge, B. (2024, May 14). Unrealistic Beauty Standards And Mental Health. Diambil

kembali dari Blueridgetreatment.com:
lueridgetreatment.com/post/unrealistic-beauty-standards-and-mental-
health

Sayuti, P. D. (2021). Menggali Kembali Feminisme Nusantara (Indonesia) dalam
Sastra. Prosiding Seminar Nasional (hal. 2-234). Yogyakarta: Jurusan
Pendidikan Bahasa dan Sastra Indonesia UNY.

Sharma, H. (2023, 12 1). Analysing The Toxic Representations Of Love And Harmful
Beauty Standards In Contemporary Romance Literature. Diambil kembali
dari Feminisme in India:
https://feminisminindia.com/2023/12/01/analysing-the-toxic-
representations-of-love-and-harmful-beauty-standards-in-contemporary-
romance-literature/#google_vignette

Shnabel, L. R.-Z. (2020). The Beauty Myth: Prescriptive Beauty Norms for Women
Reflect Hierarchy-Enhancing Motivations Leading to Discriminatory
Employment Practices. Journal of Personality and Social Psychology:
Interpersonal Relations and Group Processes, Vol. 119, No. 2, 317-343.

76

Elegance Redefined: Beauty..., Anda Fara Wegawati, Fakultas lImu Budaya dan Komunikasi UMP, 2024


http://www.nytimes.com/2019/05/24/books/naomi-wolf-outrages.html
http://www.numeromag.nl/dior-presents-a-series-of-magical-

Syafri Badaruddin, P. K. (2022). The Image of the Tough Woman in the Novel
About. International Journal of Social Science.

Tiwari, K. (2019). Gender and Popular. Lady Stephenson Library, Newcastle upon
Tyne: Cambridge Scholars.

v.s, A. (2023, November 29). Cultural diversity plays a significant role in
determining beauty standards and the ideals of body-shaming. Diambil
kembali dari Linkedin.com: https://www.linkedin.com/pulse/cultural-
diversity-plays-significant-role-determining-adshya-v-s-hsrbc

Widiandaru Wiryawan, S. C. (2023). Cyber Bullyingin Social Media Against the
Stigma of Indonesian Women's Beauty Standards. International Journal of
Education, Information Technology and Others (IJEIT), 233-244.

Wolf, N. (2002). The Beauty Myth. New York: Harper Collins Publishers.

Yasnur Asri, Y. H. (2020). Representation of Beauty in Ayu Utami’s Novels:
Wolfian’s Beauty Myth Perspective. Atlantis Press, volume 485, 186-190.

Yasnur Asril, *. Y. (2020). Representation of Beauty in Ayu Utami’s Novels:.
Atlantis Press, 1-5.

Zhang, Y. (2019). A Semiotic Study on Print Advertisements of Luxury Perfume
Brands for Women . Asian Journal of Social Science Studies, Vol. 4, No. 1,
15-19.

77

Elegance Redefined: Beauty..., Anda Fara Wegawati, Fakultas lImu Budaya dan Komunikasi UMP, 2024


http://www.linkedin.com/pulse/cultural-



