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PENGARUH CITRA MEREK, PROMOSI, KUALITAS
PRODUK DAN KUALITAS PELAYANAN TERHADAP
KEPUTUSAN PEMBELIAN FASHION DI

DISTRO BLOODS PURWOKERTO
(Studi pada Mahasiswa di Kota Purwokerto)

Eko Redianto’, Muchammad Agung Miftahuddin?
Fakultas Ekonomi dan Bisnis
Universitas Muhammadiyah Purwokerto

ekoredianto21@gmail.com® muchammadagungm@gmail.com?

ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh citra merek, promosi,
kualitas produk, dan kualitas pelayanan terhadap keputusan pembelian. Penelitian
ini menggunakan metode kuantitatif, dan teknik pengambilan keputusan sampel
yaitu Non-Probability Sampling, pendekatan purposive sampling, jumlah sampel
sebanyak 100 responden. Teknik analisis yang digunakan adalah uji statistik
deskriptif, uji instrumen, uji asumsi klasik, uji regresi berganda, uji kecocokan
model, dan uji hipotesis. Hasil penelitian ini menjelaskan bahwa variabel citra
merek, promosi, kualitas produk, dan kualitas pelayanan secara simultan
berpengaruh signifikan terhadap keputusan pembelian. Citra merek, promosi,
kualitas produk, dan kualitas pelayanan secara parsial berpengaruh positif dan
signifikan terhadap keputusan pembelian.

Kata Kunci : keputusan pembelian, citra merek, promosi, kualitas produk,
kualitas pelayanan
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THE INFLUENCE OF BRAND IMAGE, PROMOTION,
PRODUCT QUALITY, AND SERVICE QUALITY ON FASHION
PURCHASING DECISIONS IN

DISTRO BLOODS PURWOKERTO
(Study on Students in Purwokerto City)

Eko Redianto', Muchammad Agung Miftahuddin?
Faculty of Economics and Business
Universitas Muhammadiyah Purwokerto

ekoredianto21@gmail.com’ muchammadagungm@gmail.com?

ABSTRACT

This study aims to analyze the influence of brand image, promotion, product
quality, and service quality on purchasing decisions. This study used quantitative
methods, and sample decision-making techniques, namely Non-Probability
Sampling, purposive sampling approach, and the number of samples of as many
as 100 respondents. The analysis techniques used are descriptive statistical tests,
instrument tests, classical assumption tests, multiple regression tests, model fit
tests, and hypothesis tests. The results of this study explain that the variables of
brand image, promotion, product quality, and service quality simultaneously have
a significant effect on purchasing decisions. Brand image, promotion, product
quality, and service quality partially have a positive and significant influence on
purchasing decisions.

Keywords : purchasing decision, brand image, promotion, product quality,
service quality
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