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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh gratis ongkir, 

kualitas produk, dan online customer review terhadap keputusan 

pembelian produk pada marketplace Shopee. Teknik pengambilan 

sampel pada penelitian ini menggunakan purposive sampling. Jumlah 

sampel yang digunakan sebanyak 100 dengan kriteria yang telah 

disyaratkan. Berdasarkan hasil pengujian analisis regresi linier 

berganda menunjukkan bahwa secara parsial gratis ongkir, kualitas 

produk, dan online customer review berpengaruh positif dan signifikan 

terhadap keputusan pembelian. Sedangkan hasil uji F (goodness of fit) 

menunjukkan bahwa model persamaan regresi yang terbentuk masuk 

kriteria cocok (fit). Oleh karena itu, hasil penelitian ini diharapkan 

membantu konsumen sebelum melakukan keputusan pembelian produk 

di marketplace Shopee. 

 

 

Kata kunci : Gratis Ongkir, Kualitas Produk, Online Customer Review, 

dan Keputusan Pembelian. 

Pengaruh Gratis Ongkir…, Siti Najiyah, Fakultas Ekonomi Dan Bisnis UMP, 2024

mailto:stnjyh022702@gmail.com1
mailto:muchammadagungm@gmail.com2


xii  

 

THE INFLUENCE OF FREE SHIPPING, PRODUCT QUALITY, 

AND ONLINE CUSTOMER REVIEW ON PRODUCT 

PURCHASING DECISIONS ON THE SHOPEE MARKETPLACE 

(Study on Gen Z Shopee Users in Brebes District) 

 

 
Siti Najiyah 1, M. Agung Miftahuddin2

 

Faculty of Economics and Business1,2 

Muhammadiyah University of Purwokerto1,2 

E-mail : , stnjyh022702@gmail.com1 muchammadagungm@gmail.com 

 

 

ABSTARCT 

This reserach aims to determined the effect of free shipping, product 

quality, and online customer review on product purchasing decisions 

at the Shopee marketplace. The sampling technique in this research 

used purposive sampling. The number of samples used 105 respondent 

with the required criteria. Based on the results of multiple linear 

regression analysis testing, it showed that partially free shipping, 

product quality, and online customer reviews have a positive and 

significant effect on purchasing decisions. While the results of the F test 

showed that the regression equation model formed is suitable. 

Therefore, the results of this research are expected to help consumers 

before making product purchasing decisions on the Shopee 

marketplace. 

 

 

Keywords: Free Shipping, Product Quality, and Online Customer 

Reviews, and Purchasing Decisions 

Pengaruh Gratis Ongkir…, Siti Najiyah, Fakultas Ekonomi Dan Bisnis UMP, 2024

mailto:stnjyh022702@gmail.com1
mailto:muchammadagungm@gmail.com


xiii  

................ 

 

DAFTAR ISI 

HALAMAN SAMPUL ................................................................................................ i 

HALAMAN JUDUL................................................................................... ii 

HALAMAN PERSETUJUAN .................................................................................. iii 

HALAMAN PERNYATAAN ORISINALITAS ..................................................... iv 

LEMBAR PENGESAHAN ........................................................................................ v 

MOTTO ...................................................................................................................... vi 

PERSEMBAHAN ..................................................................................................... vii 

KATA PENGANTAR ............................................................................................. viii 

LEMBAR PERSETUJUAN PUBLIKASI KARYA ILMIAH .............................. ix 

ABSTRAK ................................................................................................................... x 

ABSTRACT ............................................................................................................... xi 

DAFTAR ISI ............................................................................................................. xii 

DAFTAR TABEL .................................................................................................... xiii 

DAFTAR GAMBAR ............................................................................................... xiv 

DAFTAR LAMPIRAN ............................................................................................. xv 

BAB I PENDAHULUN .............................................................................................. 1 

A. Latar Belakang ................................................................................................ 1 

B. Rumusan Masalah .......................................................................................... 8 

C. Pembatasan Masalah ...................................................................................... 9 

D. Tujuan Penelitian ............................................................................................ 9 

E. Manfaat Penelitian ........................................................................................ 10 

BAB II TINJAUA PUSTAKA.................................................................................. 12 

Pengaruh Gratis Ongkir…, Siti Najiyah, Fakultas Ekonomi Dan Bisnis UMP, 2024



xiv  

A. LandasanTeori .............................................................................................. 12 

B. Penelitian Terdahulu ..................................................................................... 30 

C. Kerangka Pemikiran ..................................................................................... 36 

D. Hipotesis ....................................................................................................... 39 

BAB III METODE PENELITIAN ......................................................................... 41 

A. Jenis Penelitian ............................................................................................ 41 

B. Populasi dan Sampel .................................................................................... 42 

C. Metode Pengumpulan Data .......................................................................... 44 

D. Variabel Penelitian ....................................................................................... 45 

E. Definisi Operasional .................................................................................... 46 

F. Metode Analisis Data................................................................................... 49 

BAB VI HASIL DAN PEMBAHASAN .................................................................. 61 

A. Hasil Penelitian ............................................................................................. 61 

B. Pembahasan .................................................................................................. 84 

BAB V SIMPULAN DAN SARAN.......................................................................... 85 

A. Simpulan ....................................................................................................... 85 

B. Keterbatasan Penelitian ................................................................................ 85 

C. Saran. ............................................................................................................ 86 

DAFTAR PUSTAKA............................................................................................... 88 

Pengaruh Gratis Ongkir…, Siti Najiyah, Fakultas Ekonomi Dan Bisnis UMP, 2024



xv  

 

DAFTAR TABEL 

 

 

Tabel 1.1 Peringkat Marketplace Pengunjung Terbanyak Oktober 2023 ................. 2 

 

Tabel 2.1 Penelitian Terdahulu. ................................................................................ 30 

 
Tabel 3.1 Definisi Operasional. ................................................................................ 46 

 

Tabel 4.1 Response Rate. ........................................................................................ 63 

 

Tabel 4.2 Karakteritik Responden Berdasarkan Usia .............................................. 64 

 
Tabel 4.3 Karakteristik Responden Berdasarkan Profesi ......................................... 65 

 

Tabel 4.4 Karakteristik Responden Berdasarkan Uang Saku/Penghasilan ..............65 

 
Tabel 4.5 Statistik Deskriptif Pernyataan Gratis Ongkir .......................................... 66 

 
Tabel 4.6 Statistik Deskriptif Pernyataan Kualitas Produk ...................................... 67 

 

Tabel 4.7 Statistik Deskriptif Pernyataan Online Customer Review .......................68 

 

Tabel 4.8 Statistik Deskriptif Pernyataan Keputusan Pembelian ............................. 69 

 

Tabel 4.9 Hasil Uji Validitas .................................................................................... 71 

 

Tabel 4.10 Hasil Uji Reliabilitas ..............................................................................72 

 
Tabel 4.11 Hasil Uji Normalitas ............................................................................... 73 

 

Tabel 4.12 Hasil Uji Multikolinearitas ..................................................................... 74 

 
Tabel 4.13 Hasil Uji Heteroskedastisitas .................................................................. 75 

 

Tabel 4.14 Hasil Uji Analisis Regresi Linier Berganda ........................................... 76 

 

Tabel 4.15 Hasil Uji Determinasi ............................................................................. 77 

 
Tabel 4.16 Hasil Uji F ..............................................................................................78 

 
Tabel 4.17 Hasil Uji t (Parsial) ............................................................................... 79 

 
Tabel 4.18 Hasil Uji Hipotesis. .............................................................................. 83 

Pengaruh Gratis Ongkir…, Siti Najiyah, Fakultas Ekonomi Dan Bisnis UMP, 2024



xvi  

 

DAFTAR GAMBAR 

Gambar 2.1 Kerangka Pemikiran ..........................................................................41 

Gambar 3.1 Kurva Uji F....................................................................................... 57 

Gambar 3.2 Kurva Uji t (Parsial) Pertama ............................................................ 59 

Gambar 3.3 Kurva Uji t (Parsial) Kedua ................................................................ 61 

Gambar 3.4 Kurva Uji t (Parsial) Ketiga ............................................................... 62 

Gambar 4.1 Kurva Hasil Pengujian F .................................................................... 81 

Gambar 4.2 Kurva Hasil Pengujian Hipotesis Pertama ......................................... 85 

Gambar 4.3 Kurva Hasil Pengujian Hipotesis Kedua .............................................86 

Gambar 4.4 Kurva Hasil Pengujian Hipotesis Ketiga ............................................ 87 

Gambar 4.2 Kurva Hasil Pengujian Hipotesis ........................................................ 8 

Pengaruh Gratis Ongkir…, Siti Najiyah, Fakultas Ekonomi Dan Bisnis UMP, 2024


