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PENGARUH GRATIS ONGKIR, KUALITAS PRODUK, DAN
ONLINE CUSTOMER REVIEW TERHADAP KEPUTUSAN
PEMBELIAN PRODUK PADA MARKETPLACE SHOPEE

(Studi pada Gen Z Pengguna Shopee Kabupaten di Brebes)
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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh gratis ongkir,
kualitas produk, dan online customer review terhadap keputusan
pembelian produk pada marketplace Shopee. Teknik pengambilan
sampel pada penelitian ini menggunakan purposive sampling. Jumlah
sampel yang digunakan sebanyak 100 dengan kriteria yang telah
disyaratkan. Berdasarkan hasil pengujian analisis regresi linier
berganda menunjukkan bahwa secara parsial gratis ongkir, kualitas
produk, dan online customer review berpengaruh positif dan signifikan
terhadap keputusan pembelian. Sedangkan hasil uji F (goodness of fit)
menunjukkan bahwa model persamaan regresi yang terbentuk masuk
kriteria cocok (fit). Oleh karena itu, hasil penelitian ini diharapkan
membantu konsumen sebelum melakukan keputusan pembelian produk
di marketplace Shopee.

Kata kunci : Gratis Ongkir, Kualitas Produk, Online Customer Review,
dan Keputusan Pembelian.
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THE INFLUENCE OF FREE SHIPPING, PRODUCT QUALITY,
AND ONLINE CUSTOMER REVIEW ON PRODUCT
PURCHASING DECISIONS ON THE SHOPEE MARKETPLACE

(Study on Gen Z Shopee Users in Brebes District)
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ABSTARCT
This reserach aims to determined the effect of free shipping, product
quality, and online customer review on product purchasing decisions
at the Shopee marketplace. The sampling technique in this research
used purposive sampling. The number of samples used 105 respondent
with the required criteria. Based on the results of multiple linear
regression analysis testing, it showed that partially free shipping,
product quality, and online customer reviews have a positive and
significant effect on purchasing decisions. While the results of the F test
showed that the regression equation model formed is suitable.
Therefore, the results of this research are expected to help consumers
before making product purchasing decisions on the Shopee

marketplace.

Keywords: Free Shipping, Product Quality, and Online Customer

Reviews, and Purchasing Decisions
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