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PENGARUH KUALITAS PRODUK, INOVASI PRODUK, PROMOSI DAN
BRAND IMAGE TERHADAP KEPUTUSAN PEMBELIAN
SMARTPHONE SAMSUNG

(Studi pada mahasiswa Universitas Muhammadiyah Purwokerto)
Lilis Supriatin®, Dr. Erny Rachmawati S.E., M.M?
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Universitas Muhammadiyah Purwokerto®®
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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk, inovasi
produk, promosi dan brand image terhadap keputusan pembelian mahasiswa
pengguna Smartphone Samsung di Universitas Muhammadiyah Purwokerto.
Penelitian ini merupakan jenis penelitian kuantitatif dengan teknik pengambilan
data melalui kuesoner dengan menggunakan skala likert. Pengambilan sampel
dalam penelitian ini ‘menggunakan teknik nonpropability sampling dengan
menggunakan metode purposive sampling. Berdasarkan Kkriteria responden
diperoleh sebanyak 108 responden. Pengujian hipotesis dalam penelitian ini
menggunakan uji asumsi klasik dan regresi linier berganda dengan program SPSS
versi 26. Hasil penelitian ini menunjukkan secara parsial kualitas produk, inovasi
produk dan promosi tidak berpengaruh positif dan signifikan terhadap keputusan
pembelian  mahasiswa pengguna = Smartphone Samsung di  Universitas
Muhammadiyah Purwokerto, sedangkan brand image berpengaruh positif dan
signifikan terhadap keputusan pembelian mahasiwa pengguna Smartphone
Samsung di Universitas Muhammadiyah Purwokerto.

Kata Kunci: kualitas produk, inovasi produk, promosi, brand image, keputusan
pembelian
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THE INFLUENCE OF PRODUCT QUALITY, PRODUCT INNOVATION,
PROMOTION AND BRAND IMAGE ON THE DECISION TO
PURCHASE A SAMSUNG SMARTPHONE

(Study among Muhammadiyah University Purwokerto students)
Lilis Supriatin®, Dr. Erny Rachmawati S.E., M.M?
Program Studi Manajemen S1 Fakultas Ekonomi Bisnis @@
Universitas Muhammadiyah Purwokerto®®

lilissupriatin472 @gmail.com*ernyrachmawati67 @gmail.com’

ABSTRACT

The research aims to analyze the influence of product quality, product innovation,
promotion and brand image on the purchasing decisions of students using
Samsung smartphones at Muhammadiyh University, Purwokerto. This research is
a type of quantitative research with data collection techniques through
questionnaires using a likert scale. Sampling in this study used a nonprobability
sampling technique using a purposive sampling metod. Based oon the respondent
criteria, there were 108 respondents. Hypothesis testing in this research uses the
classical assumption test and multiple linier regression with the SPSS version 26
program. The result of this research partially show that product quality, product
innovation and promotion do not have positive and significant effect on the
purchasing decisions of students using Samsung smartphones at Muhammadiyah
University, Purwokerto, whereas Brand image has a positive and significant effect
on the purchasing decisions of students using Samsung smartphones at
Muhammadiyah University, Purwokerto.

Keywords: product quality, product innovation, promotion, brand image,
purchasing decisions
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