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ABSTRAK

Riset ini dilakukan untuk mengetahui bagaimana hubungan kualitas
produk, desain produk, citra merek dan word of mouth terhadap keputusan
pembelian sepatu futsal. Populasi dalam penelitian ini adalah masyarakat
Kebumen pengguna sepatu Specs, sebanyak 110 orang responden yang telah
melakukan pembelian sepatu futsal Specs. Pada penelitian ini menggunakan
metode  teknik = purposive sampling - yaitu  menentukan sampel dengan
pertimbangan tertentu. Metode yang dilakukan untuk menguji hipotesis pada
penelitian-ini adalah regresi linier berganda, uji t, uji f dan uji koefisien
determinasi. Hasil analisis dari penelitian ini dapat disimpulkan bahwa terdapat
hubungan positif dan signifikan variabel kualitas produk, citra merek dan word of
mouth terrhadap keputusan pembelian sepatu futsal. Sedangkan hasil analisis dari
desain produk tidak berpengaruh terhadap keputusan pembelian sepatu futsal.
Hasil menunjukan nilai adjusted R Square sebesar 0,827 hal ini berarti variabel
kulitas produk, desain produk, citra merek dan word of mouth 82,7%
mempengaruhi keputusan pembelian sepatu futsal Specs dan selebihnya sebesar
17,3% berasal dari variabel independent lain.

Kata Kunci : Kualitas Produk, Desain Produk, Citra Merek, Word of Mouth,
Keputusan Pembelian
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THE INFLUENCE OF PRODUCT QUALITY, PRODUCT DESIGN,
BRAND IMAGE AND WORD OF MOUTH ON THE DECISION TO
PURCHASE FUTSAL SHOES
(Study on Specs Shoe Users in Kebumen)

Supriadi’

Management Study Program S1
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Totok Haryanto?
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ABSTRACT

This research was conducted to find out how product quality, product
design, brand image and word of mouth relate to the decision to purchase futsal
shoes. The population in this research is the people of Kebumen who use Specs
shoes, as many as 110 respondents who have purchased Specs futsal shoes. In this
research, a purposive sampling technique was used, namely determining the
sample with certain considerations. The method used to test the hypothesis in this
research is multiple linear regression, t test, f test and coefficient of determination
test. The results of the analysis from this research can be concluded that there is a
positive and significant relationship between product quality, brand image and
word of mouth variables on the decision to purchase futsal shoes. Meanwhile, the
results of the analysis of product design have no influence on the decision to
purchase futsal shoes. The results show an adjusted R Square value of 0.827, this
means that the variables product quality, product design, brand image and word
of mouth 82.7% influence the decision to purchase Specs futsal shoes and the
remaining 17.3% comes from other independent variables.

Keywords : Product Quality, Product Design, Brand Image, Word of Mouth,
Purchasing Decisions
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