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PENGARUH KUALITAS PRODUK, BRAND IMAGE, PROMOSI DAN
WORD OF MOUTH TERHADAP KEPUTUSAN PEMBELIAN DI ENJOY
APPAREL PURWOKERTO
(Studi Pada Pelanggan Mahasiswa di Purwokerto)

Naufal Amar Adilah®, Dr. M. Agung Miftahudin, SE.,M.Si?,
Program Studi Manajemen Fakultas Ekonomi dan Bisnis™?
Universitas Muhammadiyah Purwokerto
naufalamar477@gmaiI.coml

ABSTRAK

Penelitian ini bertujuan untuk menguji pengaruh kualitas produk, brand image,
promosi, dan word of mouth terhadap keputusan pembelian (studi di Enjoy
Apparel Purwokerto). Penelitian ini  mengambil populasi mahasiswa di
Purwokerto yang pernah membeli jersey Enjoy Apparel dan menggunakan
metode kuantitatif, teknik pengambilan sampel yaitu snowball sampling, jumlah
sampel sebanyak 130 responden. Teknik analisis data yang digunakan dalam
penelitian ini yaitu uji regresi linear berganda, dan uji hipotesis dengan alat
analisis yang digunakan adalah SPSS versi 25. Hasil analisis menunjukkan bahwa
kualitas produk, brand image, promosi dan word of mouth berpengaruh positif
dan signifikan terhadap keputusan pembelian.

Kata kunci: kualitas produk, brand image, promosi, word of mouth, keputusan
pembelian

X

Pengaruh Kualitas Produk..., Naufal Amar Adilah, Fakultas Ekonomi dan Bisnis UMP, 2024



THE INFLUENCE OF PRODUCT QUALITY, BRAND IMAGE,
PROMOTION AND WORD OF MOUTH ON PURCHASING DECISIONS AT
ENJOY APPAREL PURWOKERTO
(Study of Student Customers in Purwokerto)

Naufal Amar Adilah®, Dr. M. Agung Miftahudin, SE.,M.Si?,
Faculty of Economics and Business S1 Management Study Program®?
Universitas Muhammadiyah Purwokerto
naufalamar477@gmaiI.coml

ABSTRACT

This study aims to examine the effect of product quality, brand image, promotion,
and word of mouth on purchasing decisions (study at Enjoy Apparel Purwokerto).
This study took a population of students in Purwokerto who had bought Enjoy
Apparel jersey and used quantitative methods, the sampling technique was
snowball sampling, the sample size was 130 respondents. The data analysis
technique used in this study is multiple linear regression test, and hypothesis
testing with the analytical tool used is SPSS version 25. The results of the analysis
show that product quality, brand image, promotion and word of mouth have a
positive and significant effect on purchasing decisions.

Keywords: product quality, brand image, promotion, word of mouth, purchasing
decisions
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