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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh persepsi manfaat, persepsi
kemudahan, e-service quality dan kepercayaan terhadap keputusan penggunaan
aplikasi shopee. Sampel pada penelitian sebanyak 109 responden yang dipilih
menggunakan teknik purposive sampling. Metode analisis data yang digunakan dalam
penelitian ini yaitu uji instumen, statistik deskriptif, uji asumsi klasik, analisis regresi
berganda dan uji hipotesis. Hasil penelitian ini menujukkan bahwa Persepsi manfaat
berpengaruh positif dan signifikan terhadap keputusan penggunaan, persepsi
kemudahan berpengaruh positif dan tidak signifikan terhadap keputusan penggunaan,
e-service quality berpengaruh positif dan signifika terhadap keputusan penggunaan dan

kepercayaan berpengaruh negatif dan signifikan terhadap keputusan penggunaan.
Kata kunci : keputusan penggunaan, persepsi manfaat, persepsi kemudahan, e-service

quality, kepercayaan
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ABSTRACT

This research aims to analyze the influence of perceived benefit, perceived ease of use,
e-service quality, and trust on the decision to use the Shopee application. The sample
consists of 109 respondents selected using purposive sampling technique. The data
analysis methods used in this research include instrument tests, descriptive statistics,
classical assumption tests, multiple regression analysis, and hypothesis testing. The
results of this study indicate that perceived benefit has a positive and significant effect
on the decision to use, perceived ease of use has a positive but not significant effect on
the decision to use, e-service quality has a positive and significant effect on the decision

to use, and trust has a negative and significant effect on the decision to use.an.

Keywords: decision to use, perceived benefit, perceived ease of use, e-service quality,

trust
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