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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh pengalaman pelanggan,
religiusitas, kepercayaan, dan kepuasan terhadap minat beli ulang kosmetik
wardah. Populasi dalam peneliatian ini adalah mahasiswa Universitas
Muhammadiyah Purwokerto yang pernah membeli kosmetik wardah. Teknik
pengambilan sampel dalam penelitian ini dilakukan dengan metode non
probability sampling. Kriteria jumlah sampel dalam penelitian ini adalah 100
responden. Teknik analisis data yang digunakan dalam penelitian ini yaitu analisis
regresi berganda. Hasil analisis menunjukan bahwa secara parsial pengalaman
pelanggan berpengaruh positif dan signifikan terhadap minat beli ulang kosmetik
wardah, religiusitas berpengaruh positif dan signifikan terhadap minat beli ulang
kosmetik wardah, kemudia kepercayaan berpengaruh positif terhadap minat beli
ulang kosmetik wardah, dan kepuasan berpengaruh positif dan signifikan terhadap
minat beli ulang kosmetik wardah.

Kata kunci : Pengalaman pelanggan, religiusitas, kepercayaan, kepuasan, minat
beli ulang kosmetik wardah
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THE INFLUENCE OF CUSTOMER EXPERIENCE,RELIGIUS,

TRUST AND SATISFACTION WITH
INTERESTED IN REBUYING WARDAH COSMETICS
(Study of Students Using Wardah Cosmetics at Muhammadiyah University
Purwokweto)

Erlyn Eviana', Tri Septin Muji Rahayu®
Study Program of Management S1 Faculty of Ekonomic and Business
Muhammadiyah Purwokerto University
evianaerlyn@gmail.com : J[triseptinsamingun(@ gmail.com2

ABSTRACT

This research aims to analyze the influence of customer experience, religiosity,
trust and satisfaction on intention to repurchase Wardah cosmetics. The
population in this research were students at the Muhammadiyah University of
Purwokerto who had purchased Wardah cosmetics. The sampling technique in
this research was carried out using a non-probability sampling method. The
sample size criteria in this research is 100 respondents. The data analysis
technique used in this research is multiple regression analysis. The results of the
analysis show that partially customer experience has a positive and significant
effect on interest in repurchasing Wardah cosmetics, religiosity has a positive and
significant effect on interest in repurchasing Wardah cosmetics, then trust has a
positive effect on interest in repurchasing Wardah cosmetics, and satisfaction has
a positive and significant effect on interest. buy Wardah cosmetics again.

Keywords: Customer experience, religiosity, trust, satisfaction, interest in
repurchasing Wardah cosmetics
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