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ABSTRAK

Penelitian ini bertujuan untuk mengetahui Pengaruh Kualitas Produk, Desain, Citra
Merek, dan Kepercayaan Merek Terhadap Keputusan Pembelian. Populasi
penelitian ini adalah mahasiswa Universitas Muhammadiyah Purwokerto. Jumlah
sampel yang digunakan sebanyak 110 responden yang diambil menggunakan teknik
sampling insidental dengan kriteria yang telah ditentukan. Hasil analisis regresi
menunjukkan kualitas produk berpengaruh positif signifikan terhadap keputusan
pembelian, desain berpengaruh tidak signifikan terhadap keputusan pembelian,
citra merek berpengaruh positif signifikan terhadap keputusan pembelian,
kepercayaan merek berpengaruh positif signifikan terhadap keputusan pembelian.

Kata Kunci: kualitas produk, desain, citra merek, kepercayaan merek, keputusan
pembelian
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THE EFFECTS OF PRODUCT QUALITY, DESIGN, BRAND IMAGE, AND
BRAND TRUST ON THE PURCHASE DECISION OF
HONDA SCOOPY MOTORCYCLES
(A STUDY ON STUDENTS OF UNIVERSITAS MUHAMMADIYAH
PURWOKERTO)

Diansis Chandra Junior!, Muchammad Agung Miftahuddin?
12 Faculty of Economics and Business
12 Universitas Muhammadiyah Purwokerto
Email: ! diansischandrajunior223@gmail.com, 2 amif ump@yahoo.com

ABSTRACT

This study examines the effects of product quality, design, brand image, and brand
trust on purchase decisions. The population of this study consists of students from
Universitas Muhammadiyah Purwokerto. A sample of 110 respondents was
selected using incidental sampling with predetermined criteria. The regression
analysis results indicate that product quality has a significant positive influence on
purchase decisions, design has no significant effect on purchase decisions, brand
image has a significant positive effect on purchase decisions, and brand trust has a
significant positive effect on purchase decisions.

Keyword: product quality, design, brand image, brand trust, purchase decision
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