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(Andrew Jackson)
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ABSTRAK

Tujuan penelitian ini untuk menganalisis pengaruh word of mouth, citra merek, gaya
hidup dan kualitas produk terhadap keputusan pembelian pada pengguna
smartphone iPhone di Purwokerto. Jenis penelitian ini menggunakan kuantitatif.
Populasi dalam penelitian ini adalah Mahasiswa UMP, UNSOED, dan UIN SAIZU
dengan jumlah populasi sebanyak 55.297. Pemilihan sampel dalam penelitian ini
dilakukan dengan menggunakan metode Accidental sampling. Berdasarkan kriteria
responden diperoleh sebanyak 130 responden dengan terknik pengambilan data
melalui kuesioner. Teknik analisis data yang digunakan antara lain uji validitas, uji
reliabilitas, uji asumsi klasik, uji analisis regresi linear berganda, uji koefisien
determinasi, uji F dan uji t. Hasil penelitian ini menunjukan bahwa word of mouth
berpengaruh positif dan signifikan terhadap keputusan pembelian, citra merek
berpengaruh positif dan signifikan terhadap keputusan pembelian, gaya hidup
berpengaruh positif dan signifikan terhadap keputusan pembelian dan kualitas
produk berpengaruh positif dan signifikan terhadap keputusan pembelian.

Kata kunci: word of mouth, citra merek, gaya hidup, kualitas produk, keputusan
pembelian.
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THE INFLUENCE OF WORD OF MOUTH, BRAND IMAGE, LIFESTYLE
AND PRODUCT QUALITY ON PURCHASE DECISIONS

(Case Study on iPhone Smartphone Users in Purwokerto)
Salsa Putri Pradiva Azzahra!, Dr. Erny Rachmawati S.E., M.M?

Management Study Progam S1 Faculty of Economics and Business™
Universitas Muhammadiyah Purwokerto™ (%
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ABSTRACT

The purpose of this study was to analyze the influence of word of mouth, brand
image, lifestyle and product quality on purchasing decisions of iPhone smartphone
users in Purwokerto. This type of research uses quantitative. The population in this
study were UMP, UNSOED, and UIN SAIZU students with a population of 55,297.
The selection of samples in this study was carried out using the Accidental
sampling method. Based on the respondent criteria, 130 respondents were obtained
with data collection techniques through questionnaires. Data analysis techniques
used include validity tests, reliability tests, classical assumption tests, multiple
linear regression analysis tests, determination coefficient tests, I tests and t tests.
The results of this study indicate that word of mouth has a positive and significant
effect on purchasing decisions, brand image has a positive and significant effect on
purchasing decisions, lifestyle has a positive and significant effect on purchasing
decisions and product quality has a positive and significant effect on purchasing
decisions.

Keywords: word of mouth, brand image, lifestyle, product quality, purchasing
decisions.
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