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ABSTRAK 

 

Tujuan penelitian ini untuk menguji pengaruh Atribut Produk, Mencari Variasi, 

Dan Ketidakpuasan Konsumen Terhadap Perilaku Perpindahan Merek (Brand 

Switching) Shampo Pantene. Penelitian ini adalah penelitian kuantitatif. Populasi 

penelitian ini adalah Purposive Sampling dengan kriteria responden masyarakat 

kecamatan Banjarnegara dan kecamatan Bawang yang menggunakan atau pernah 

memakai Shampo Pantene baik laki – laki mapupun perempuan.. Metode analisis 

data menggunakan software SPSS 26 dengan pemodelan Uji Regresi Linear 

Berganda. Hasil Atribut Produk, Mencari Variasi, Dan Ketidakpuasan Konsumen 

secara simultan berpengaruh dan signifikan terhadap Perilaku Perpindahan Merek 

(Brand Switching). Sementara hasil Atribut Produk secara parsial berpengaruh 

dan signifikan terhadap  Perilaku Perpindahan Merek (Brand Switching), Mencari 

Variasi secara parsial berpengaruh dan signifikan terhadap Perilaku Perpindahan 

Merek (Brand Switching), Ketidakpuasan Konsumen secara parsial berpengaruh 

dan signifikan terhadap Perilaku Perpindahan Merek (Brand Switching). Dapat 

disimpulkan bahwa Atribut Produk, Mencari Variasi, Dan Ketidakpuasan 

Konsumen secara simultan dan parsial berpengaruh dan signifikan terhadap 

Perilaku Perpindahan Merek (Brand Switching).  

 

Kata Kunci : Atribut Produk, Mencari Variasi, Ketidakpuasan Konsumen, 

Perpindahan Merek 

 

 

 

 

 

 

 

 

Pengaruh Atribut Produk…, Reyda Azizy Miqda Putra, Fakultas Ekonomi Dan Bisnis UMP, 2024

mailto:reydaazizy2021@gmail.com1
mailto:ernyrachmawati67@gmail.com2


xi 
 

THE EFFECT OF PRODUCT ATTRIBUTES, VARIATION SEARCH, AND 

CONSUMER DISSATISFACTION ON BRAND SWITCHING BEHAVIOR 

OF PANTENE SHAMPOO 

(Study on the Banjarnegara District Community and the Bawang 

District Community)  

Reyda Azizy Miqda Putra
1
, Erny Rachmawati

2
 

Program Studi Manajemen S1 Fakultas Ekonomi 

dan Bisnis Universitas Muhammadiyah 

Purwokerto 

reydaazizy2021@gmail.com
1
, ernyrachmawati67@gmail.com

2
 

ABSTRACT 

 

The purpose of this study was to examine the influence of Product Attributes, 

Seeking Variety, and Consumer Dissatisfaction on Brand Switching Behavior of 

Pantene Shampoo. This research is a quantitative study. The population of this 

study was Purposive Sampling with the criteria of respondents from 

Banjarnegara and Bawang sub-districts who use or have used Pantene 

Shampoo, both men and women. The data analysis method used SPSS 26 

software with Multiple Linear Regression Test modeling. The results of Product 

Attributes, Seeking Variety, and Consumer Dissatisfaction simultaneously have 

a significant effect on Brand Switching Behavior. While the results of Product 

Attributes partially have a significant effect on Brand Switching Behavior, 

Seeking Variety partially has a significant effect on Brand Switching Behavior, 

and Consumer Dissatisfaction partially has a significant effect on Brand 

Switching Behavior. It can be concluded that Product Attributes, Seeking 

Variety, and Consumer Dissatisfaction simultaneously and partially have a 

significant effect on Brand Switching Behavior. 

 
Keywords: Product Attributes, Variety Seeking, Consumer Dissatisfaction, Brand 

Switching 
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