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PENGARUH BRAND IMAGE, CELEBRITY ENDORSER, DAN
ELECTRONIC WORD OF MOUTH TERHADAP KEPUTUSAN
PEMBELIAN SKINCARE SOMETHINC
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ABSTRAK

Tujuan penelitian ini untuk mengetahui pengaruh Brand Image, Celebrity
Endorser, dan Electronic Word Of Mouth terhadap Keputusan Pembelian skincare
Somethinc. Populasi dalam penelitian ini berjumlah 450.686 mahasiswa yang
terdiri dari Universitas Muhammadiyah Purwokerto, Universitas Jenderal
Soedirman dan Universitas Islam Negeri Prof.K.H. Saifuddin Zuhri Purwokerto.
Teknik pengambilan sampel yaitu non probability sampling dengan metode
pengambilan data snowball sampling yaitu pemilihan sampel dengan pertimbangan
tertentu. Analisis data menggunakan IBM SPSS Statistics 20. Hasil penelitian ini
menunjukkan secara simultan Brand Image, Celebrity Endorser, dan Electronic
Word Of Mouth secara simultan berpengaruh signifikan terhadap Keputusan
pembelian skincare somethinc. Brand Image secara parsial berpengaruh signifikan
terhadap keputusan pembelian Skincare Somethinc. Celebrity Endorser secara
parsial berpengaruh signifikan terhadap Keputusan pembelian Skincare Somethinc.
Electronic Word Of Mouth secara parsial berpengaruh signifikan terhadap
Keputusan pembelian Skincare Somethinc

Kata kunci: Brand Image, Celebrity Endorser, dan Electronic Word Of Mouth
terhadap Keputusan Pembelian

Xiv

Pengaruh Brand Image..., Diva Amalia Putri, Fakultas Ekonomi dan Bisnis UMP, 2024


mailto:divaamaliaputri21@gmail.com
mailto:hidayaharini99@yahoo.co.id

THE INFLUENCE OF BRAND IMAGE, CELEBRITY ENDORSER, AND
ELECTRONIC WORD OF MOUTH ON THE DECISION TO PURCHASE
SOMETHINC SKINCARE

Diva Amalia Putrit
divaamaliaputri21@gmail.com
Management Study Program, Faculty of Economics and Business
Muhammadiyah University Purwokerto
Arini Hidayah, S.E., M.Si?
hidayaharini99@yaho0.co.id
Management Study Program, Faculty of Economics and Business
Muhammadiyah University Purwokerto

ABSTRACT

The purpose of this research is to determine the influence of Brand Image,
Celebrity Endorser, and Electronic Word of Mouth on Purchase Decisions for
Somethinc skincare. The population in this study was 450,686 students consisting
of Muhammadiyah University Purwokerto, Jenderal Soedirman University and
Prof.K.H State Islamic University. Saifuddin Zuhri Purwokerto. The sampling
technique is non-probability sampling with the snowball sampling data collection
method, namely selecting samples with certain considerations. Data analysis used
IBM SPSS Statistics 20. The results of this research show that Brand Image,
Celebrity Endorser, and Electronic Word of Mouth simultaneously have a
significant influence on the decision to purchase some skincare. Brand Image
partially has a significant influence on purchasing decisions for Skincare
Something. Celebrity Endorser partially has a significant influence on the decision
to purchase Skincare Something. Electronic Word Of Mouth partially has a
significant effect on purchasing decisions for Skincare Something

Keywords: Brand Image, Celebrity Endorser, and Electronic Word of Mouth on
Purchasing Decisions
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