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ABSTRAK

Tujuan penelitian ini adalah untuk menganalisis variabel celebrity endorser,online
customer review, dan brand image terhadap keputusan pembelian produk Erigo.
Jenis penelitian ini menggunakan penelitian kuantitatif. Populasi dalam penelitian
ini adalah masyarakat Purwokerto yang berjumlah 231.765 masyarakat. Sampel
dalam penelitian adalah masyarakat yang sudah membeli produk Erigo minimal 1
kali. Pengambilan sampel dalam penelitian ini menggunakan Teknik purposive
sampling. Berdasarkan kriteria, didapatkan jumlah sampel sebanyak 100 responden
pada masyarakat Purwokerto. Teknik analisis data yang digunakan uji validitas, uji
reliabilitas, uji asumsi klasik, uji analisis regresi linier berganda, uji koefisien
determinasi, uji-F dan uji-T. Hasil penelitian menjelaskan bahwa variabel celebrity
endorser,online customer review, dan brand image secara simultan berpengaruh
signifikan terhadap keputusan pembelian. Celebrity endorser berpengaruh positif
dan signifikan terhadap keputusan pembelian. Online Customer Review tidak
berpengaruh positif dan tidak signifikan terhadap keputusan pembelian. Brand
image berpengaruh positif dan signifikan terhadap keputusan pembelian.

Kata kunci : celebrity endorser,online customer review, dan brand image
Keputusan Pembelian
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The Influence of Celebrity Endorsers, Online Customer Reviews, and Brand
Image on Erigo Product Purchase Decisions

(Study on Purwokerto Society)

Anton Dwi Rakhmawan?, Arini Hidayah?
S1 Management Study Program, Faculty of Economics and Business (D@
University of Muhammadiyah Purwokerto®@)
antndwirl2@gmai.com?, arinihidayah77@gmail.com?

ABSTRACT

The purpose of this study is to analyze the variables of celebrity endorsers, online
customer reviews, and brand image on the purchase decision of Erigo products. This
type of research uses quantitative research. The population in this study is the people
of Purwokerto which amounted to 231,765 people. The sample in the study is people
who have bought Erigo products at least 1 time. Sampling in this study uses the
purposive sampling technique. Based on the criteria, a sample of 100 respondents
was obtained in the Purwokerto community. The data analysis techniques used were
validity test, reliability test, classical assumption test, multiple linear regression
analysis test, determination coefficient test, F-test and T-test. The results of the
study explain that the variables of celebrity endorser, online customer review, and
brand image simultaneously have a significant effect on purchase decisions.
Celebrity endorsers have a positive and significant effect on purchase decisions.
Online Customer Reviews have a positive and insignificant effect on purchase
decisions. Brand image has a positive and significant effect on purchase decisions.

Keywords: celebrity endorser, online customer review, and brand image Purchase
Decision
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