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THE INFLUENCE OF PRICES, PROMOTIONS, AND E-SERVICE

QUALITY ON PURCHASING DECISIONS

(Study of Tokopedia Marketplace Consumers)
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ABSTRACT

This study aims to examine the influence of price, promotion, and e-service quality
on consumer purchase decisions in the Tokopedia marketplace. With the
advancement of technology, marketplaces like Tokopedia have become the main
choice for consumers when shopping online. However, intense competition with
other e-commerce platforms demands that Tokopedia continuously improve its
marketing strategies. This study uses a quantitative method with data collection
techniques through questionnaires distributed to 130 respondents who are
Tokopedia consumers. Data analysis was performed using multiple linear
regression to test the proposed hypotheses. The results show that price, promotion,
and e-service quality have a positive and significant influence on purchase
decisions. Competitive pricing, attractive promotions, and good electronic service
quality have been proven to increase consumer purchase decisions on

Tokopedia. This research is expected to contribute to the development of
marketing strategies at Tokopedia and provide insights for other e-commerce
companies in facing market competition.

Keywords: price, promotion, e-service quality, purchase decision, Tokopedia.
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ABSTRAK

Penelitian ini bertujuan untuk menguji pengaruh harga, promosi, dan e-service
quality terhadap keputusan pembelian konsumen di marketplace Tokopedia.
Dengan kemajuan teknologi, marketplace seperti Tokopedia telah menjadi pilihan
utama konsumen dalam berbelanja online. Namun, persaingan yang ketat dengan
platform e-commerce lainnya menuntut Tokopedia untuk terus meningkatkan
strategi pemasarannya. Penelitian ini menggunakan metode kuantitatif dengan
teknik pengumpulan data melalui kuesioner yang didistribusikan kepada 130
responden yang merupakan konsumen Tokopedia. Analisis data dilakukan
menggunakan regresi linier berganda untuk menguji hipotesis yang diajukan.
Hasil penelitian menunjukkan bahwa harga, promosi, dan e-service quality
memiliki pengaruh positif dan signifikan terhadap keputusan pembelian. Harga
yang kompetitif, promosi yang menarik, dan kualitas layanan elektronik yang baik
terbukti dapat meningkatkan keputusan pembelian konsumen di Tokopedia.
Penelitian ini diharapkan dapat memberikan kontribusi bagi pengembangan
strategi pemasaran di Tokopedia dan memberikan wawasan bagi perusahaan e-
commerce lainnya dalam menghadapi persaingan pasar.

*Kata Kunci*: harga, promosi, e-service quality, keputusan pembelian,
Tokopedia.
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