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ABSTRAK 

 

Tujuan penelitian ini adalah untuk mengetahui pengaruh variabel word of mouth, 

brand awareness, brand image, dan product quality terhadap keputusan pembelian 

pada smartphone Xiaomi. Jenis penelitian ini menggunakan penelitian kuantitatif. 

Populasi dalam penelitian ini adalah mahasiswa UMP, UNSOED dan UIN SAIZU. 

Sampel pada penelitian ini adalah mahasiswa/i yang pernah melakukan pembelian 

smartphone Xiaomi. Pengambilan sampel dalam penelitian ini menggunakan 

purposive sampling. Berdasarkan kriteria, didapatkan jumlah sampel sebanyak 133 

responden pada mahasiswa UMP, UNSOED dan UIN SAIZU. Teknik analisis data 

yang digunakan antara lain statistik deskriptif, uji instrumen, uji asumsi klasik, uji 

analisis regresi linier berganda, uji kecocokan model dan uji hipotesis. Hasil penelitian 

menunjukkan bahwa word of mouth dan brand awareness berpengaruh positif dan 

signifikan terhadap keputusan pembelian, namun brand image dan product quality 

tidak berpengaruh terhadap keputusan pembelian. 

Kata kunci: Word of mouth, brand awareness, brand image, product quality, keputusan 

pembelian 
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ABSTRACT 

 

The purpose of this study was to determine the effect of brand ambassador, trust and 

easiness towards purchasing decisions on smartphone Xiaomi. This research was 

using quantitative research. This population in this research are UMP, UNSOED and 

UIN SAIZU students. Sample in this research are student who have been purchased 

smartphone Xiaomi. Based on the criteria, there were 133 respondents who became 

the sample on UMP, UNSOED and UIN SAIZU student. The data analysis techniques 

used in this research are instrument test, descriptive statistics, classical assumption 

test, multiple regression analysis, goodness of fit test and hypothesis testing. The 

results of the analysis show that word of mouth and brand awareness have positive 

effect and significant on purchasing decisions, but brand image and product quality 

doesn’t influence purchasing decisions. 

 

Keywords: Word of mouth, brand awareness, brand image, product quality, purchase 

decision 
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